^iieinlMr  10, 1883 
Mliar 


Editor  &  Publishers 


®THE  FOURTH  ESTATE 


P  THE  ONLY  INDEPENDENT  WEEKLY  JOURNAiT^^^WSPa'^RING 


Major  stories 
brealc  during 
Reagan  vacations 
(See  page  11) 

Roy  Park  chain 
makes  public 
stock  offering 
(See  page  12) 

Ohio  daily 
challenges 
retraction  law 
(See  page  13) 

Ad  bureau 

annour 

Athen 

(See  » 4 


nj  ,T-f- 

nm  — 

o  n  H  '3' 


New  Kbrlds  State  Legislature 
has  211  districts. 

And  2  hometown  newspapers. 


The 

TIMES  UNION  Knickerbocker  News 


New  York  State’s  movers  and  shakers  with  a  commitment  to  covering 
may  come  from  all  over.  But  they  more,  digging  deeper,  delivering  the 
come  together  in  one  place  —  the  definitivestory  on  New  York  State’s 
area  served  by  Capital  Newspapers.  capital  news. 

The  newspapers  where  the  ac-  To  reach  the  leadership  and  to 
tivities  of  state  government  are  a  read  what’s  happening,  capitalize  on 
focus-not  just  a  sidebar.  The  papers  us.  New  York’s  Capital  Newspapers. 

NOBODY  COVERS  NEW  YORK’S  CAPITAL  LIKE 

NEW  YORK’S  CAPITAL  NEWSPAPERS 


DIVISION  OF  HEARS!  CORPORATION 


The  Deadliner  Platemaking 
System  can  save  you  20% 
or  more  on  the  per-page  cost 
of  the  materials  used  in 
making  a  newspaper  plate. 
And  there  are  other  important 
ways  this  worldwide  proven 
system  provides  greater 
economy  than  conventional 
silver  film  systems. 

Deadliner  reduces  labor 
and  equipment  costs. 

It  eliminates  the  need 
for  special  darkroom  facilities 
by  replacing  conventional 


film.  It  eliminates  the  variables 
of  wipe-on  plate  coating  and 
processing.  And  it  cuts 
platemaking  time  in  half. 

Best  of  all,  Deadliner 
accomplishes  all  this 
without  any  sacrifice 
of  quality,  even  on 
press  runs  in  excess 
of  100,000.  That 
kind  of  quality  is  just 
what  you’d  expect 
from  the  company 
that  developed  the 
first  pre-sensitized 


offset  plate  over  32  years  ago. 

For  a  free  brochure  on 
Deadliner  or  information  on 
3M’s  creative  financing 
plans,  write  Mike  Rynerson, 
Printing  &  Reprographic 
Products  Division/3M, 
223-2N  3M  Center, 

St.  Paul,  MN  55144. 

Or  call  toll-free 
1-800-328-1676.  In 
Minnesota,  call  collect 
612/733-4041 . 


3M  hears  you  . . . 


Reducing  plate  costs  20%  is  just  one  of  the  ways 
3M  D^dlinef  helps  you  mn  a  tight  ship. 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


When  Sales  and  Marketing 
Management  (S&MM)  magazine 
announced  winners  of  its  Selling  With 
Data  Contest  at  the  International 
Newspaper  Promotion  Association’s 
Chicago  conference,  the  first 
prize  Tiffany  trophy  went  to  the 
St.  Petersburg  Times  and  Evening 
Independent  for  Suncoast  ’83,  the 
newspapers’  market  growth  report. 

S(SMM  Publisher  Ken  Reiss 
described  the  book  as  “lean,  hard¬ 
hitting,  without  an  ounce  of  fat  on  it.” 

That’s  the  way  it  should  be,  because 
that’s  the  personality  of  the  market 
portrayed  in  this  annual  growth  study. 

Florida’s  Suncoast  market,  six 
counties  midway  of  Florida’s  Gulf 
shoreline  constitute  a  fast-moving 
market  recomized  for  continuing 
growth,  predictable  sales  strength  and 
resistance  to  economic  ills  plaguing 
other  areas  of  the  country. 

There’s  no  extra  weignt  to  slow 
development  of  a  market  blessed  by  a 
delightful  climate  and  natural  beauty 
and  an  influx  of  newcomers  that  add  a 
strong  economic  base  of  business 
and  industry. 

In  Suncoast  ’84,  the  Times’  and 
Independent’s  market  CTowth  update 
that  will  soon  be  available,  the  story 
continues.  In  this  latest  edition,  we 
introduce  you  the  newly-defined,  larger 
Metropolitan  Statistical  Area  and  the 
Scarborough  Audience  Ratings  Study 
that  documents  these  newspapers  as 
the  market’s  most  effective  adver¬ 
tising  media. 

For  a  copy  of  Suncoast  ’84,  contact: 
Advertising  Department 
St.  Petersburg  Times  and 
Evening  Independent 
P.O.  Box  1121 
St.  Petersburg,  FL  33731 


Iprtprsburn  elimpa 
&  Evening  Independent 


2 


SEPTEMBER 

OCTOBER 

NOVEMBER 

8 

M  T  W  T  F  S 

2  3 

S  M  T  W  T  F 

S 

1 

8  M  T  W  T  F 

12  3  4 

8 

5 

4 

5  6  7  8  9  10 

2  3  4  5  6  7 

8 

6  7  8  9  10  11 

12 

11 

12  13  14  15  16  17 

9  10  11  12  13  14 

15 

13  14  15  16  17  18 

19 

le 

19  20  21  22  23  24 

16  17  18  19  20  21 

22 

20  21  22  23  24  25  26 

25  26  27  28  29  30 

23  24  25  26  27  28  29 

30  31 

27  28  29  30 

_ 

SEPTEMBER 

21- 24 — National  Newspaper  Association,  The  Galt  House,  Louis¬ 

ville,  Kentucky. 

22- 24 — Interstate  Advertising  Managers  Association,  Fall  Conference, 

Mt.  Airy  Lodge,  Mt,  Pocono,  Pa. 

24-25— Maryland-Delaware-D.C.  Press  Association,  Summer  Conference, 
Henlopen  Hotel,  Rehoboth  Beach. 

24- 27— Southern  Circulation  Managers  Association,  Hilton  Hotel, 

Birmingham,  Ala. 

25- 28 — International  Newspaper  Promotion  Association,  Eastern 

Region  Conference.  Wequassett  Inn,  Pleasant  Bay,  Chatham, 
Mass. 

28-30— American  Association  of  Sunday  and  Features  Editors,  St.  Moritz 
Hotel,  New  York,  N.Y. 

28- 30— Pennsylvania  Newspaper  Publishers  Association,  Sher¬ 

aton,  Station  Square,  Pittsburgh. 

29- 30— New  England  Newspaper  Association,  Chatham  Bars  Inn, 

Chatham,  Mass. 

29-9/2— New  York  Press  Association,  Fall  Convention,  Holiday 
Inn-Genesee  Plaza,  Rochester. 

29-10/1 — Catholic  Press  Association  Northwest  Regional 

Conference,  Park  Plaza  Hotel,  Helena,  Mt. 

OCTOBER 

2-4— Circulation  Managers  Association,  Hueston  Woods  Lodge,  Oxford, 
Ohio. 

2- 5 — Association  of  National  Advertisers,  The  Homestead,  Hot  Springs,  Va. 

3- 5 — "Videotex:  A  Communications  Revolution,  Evolution  or 

Insurrection,"  sponsored  by  Ohio  State  University,  Hyatt 
Regency  Hotel,  Columbus. 

5- 7 — Catholic  Press  Association  Western  Regional  Conference,  San 

Damiano  Retreat  House,  Oakland,  Calif. 

6- 7— New  York  State  Dailies  Advertising  Managers  Bureau,  Hilton 

Inn,  Albany. 

6-8 — Florida  Newspaper  Advertising  and  Marketing  Executives,  Don 
Cesar  Beach  Resort,  St.  Petersburg  Beach. 

6- 6-National  WIRE  WATCH,  Chicago  Marriott. 

7- 9— “Economic  Issues  Conference"  for  journalists,  sponsored 

by  Foundation  for  American  Communications  and  co-sponsored  by  The 
Gates  Foundation  and  Colorado  Broadcasters  Association,  Keystone 
Conference  Center,  Keystone,  Colo. 

Seminars/Workshops/Clinics 

SEPTEMBER 

20- 22— Washington  Journalism  Center,  Politics  1984:  Issues  and 

Candidates,  Washington,  D.C. 

21- 22 — New  England  Newspaper  Association,  Advanced  Advertising  Sales 

Seminar,  Sheraton  Tara  Hotel,  Framingham,  Mass. 

23— California  Newspaper  Publishers  Association,  ROP  Ad  Sales 
Seminar,  Amfac  Hotel,  Los  Angeles  International  Airport. 

25-27 — SNPA  Workshop  for  Smaller  Newspapers,  Four  Seasons  Plaza 
Nacional.  San  Antonio,  Texas. 

25- 30 — American  Press  Institute,  Improving  Newspaper  Con¬ 

tent,  Reston,  Va. 

26- 30 — Knight-Ridder  Seminar,  Problem  Solving  and  Decision  Making, 

Miami  Herald. 

OCTOBER 

2-5 — SNPA  Foundation,  Ethics  and  the  Newsroom,  Washington  and 
Lee  University,  Lexington,  Va. 

2-7 — American  Press  Institute,  Business  and  Economic  Coverage, 
Reston,  Va. 

2- 7 — Okiahoma  Press  Association,  Newswriting  Short  Course,  OPA 

Building.  Oklahoma  City. 

3- 5 — ANPA,  Leadership  in  the  Newsroom  Workshop,  Hotel  Washington, 

Washington,  D.C. 

4 — Changes  in  the  Telephone  Industry:  What  Do  They  Mean?  Washington 
Journalism  Center.  Washington,  D.C. 
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Suncoast  *84: 
Rising  above 
the  Rest 


color 

M.A.N. -Roland  brings  175  years  of  printing  knowhow  in  Europe  plus  125 
years  of  knowhow  in  the  U.S.  to  bear  on  giving  you  the  best  possible  color 
reproduction  and  flexibility  in  newspaper  printing.  The  result?  Quality 
producing  concepts  like  separate  ink  and  water  form  rollers  with 
water-down-first,  spiral  brush  dampeners,  electronic  color  presetting, 
complete  film  to  press  register  system  and  cost  effective  press  design ...  < , 

available  through  design,  manufacturing  and  service  facilities  in  the  U.S. 

And  in  sizes  from  single  width,  45,000  pph  to  double  width,  70,000  pph.  In 
today’s  color  competitive  market  place,  you  can't  afford  not  to  know  the 
advantages  we  offer.  Get  the  whole  story  by  calling  201-469-6600.  Or  write 
;j  to:  M.A.N. -Roland  USA,  Inc.,  Newspaper  Press  Division,  333  Cedar 

1  Avenue,  Middlesex,  N.J.  08846. 

Other  companies  design,  sell  and  service  a  complete  line 
I  of  quality,  color-capable  newspaper  presses  in  the  U.S. 
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The  4th  Estate 


By  Doug  Borgstedt 


"  WHAT  THIS  PAPfR  HEEPS  IS  A  STYLE  WOK  THAT 
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WHAT  TO  FEED  . 
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About  awards 


NoEntry  Was  Worthy  of  Recognition  .  .  .So  the  North¬ 
east  Conference  Journalism  Award,  created  three  years 
ago,  has  been  suspended.  The  sponsors  were  disappointed 
that  so  little  attention  has  been  paid  to  the  importance  of 
foreign  language  education  for  Americans.  The  number  of 
entries  declined  from  about  70  to  fewer  than  20. 


For  Patriotic  Words  and  Deeds  .  .  .  Freedoms  Founda¬ 
tion  at  Valley  Forge  is  soliciting  nominations  for  the 
George  Washington  Honor  Medals  and  other  awards  for 
newspaper  material  in  1983.  Entries  should  be  submittted 
before  October  1  to  the  Foundation  at  Valley  Forge,  Pa. 
19481.  Honorees  for  1982  included  the  Gannett  Company 
for  its  Freedom  ads,  the  Fort  Lauderdale  News  for  ads  to 
celebrate  Washington’s  Birthday  and  the  Indianapolis 
Star  for  a  freedom  essay.  Individual  recipients  were: 
Robert  E.  Webb,  Cincinnati  Enquirer-,  John  Yench, 
Anaheim  Bulletin',  Daniel  N.  Ehart,  Wayne  Times',  Bruce 
V.  VanDusen,  Kokomo  Tribune;  Loyal  Meek,  Phoenix 
Republic-,  Phyllis  Schlafly,  Copley  News  Service;  and 
Erma  Bombeck,  Field  Newspaper  Syndicate. 


Freelance  sues  to  get  fee 


A  Hollywood  freelance  writer  has  sued  the  National 
Enquirer  for  more  than  $1  million,  claiming  the  tabloid  did 
not  pay  him  an  agreed  fee  of  $25,000  for  his  interview  with 
a  Canadian  woman  later  charged  in  the  drug  death  of  actor 
John  Belushi. 

The  Los  Angeles  Superior  Court  suit  by  Christopher 
Van  Ness  alleges  the  Enquirer  used  his  taped  interviews 
with  34-year  old  Cathy  Evelyn  Smith  as  the  basis  for  its 
June  21,  1982,  story  headed  “I  Killed  John  Belushi.” 

The  story  indicated  Smith  herself  administered  the 
intravenous  overdose  of  heroin  and  cocaine  which  killed 
Belushi  in  a  Los  Angeles  hotel  room. 

Smith  was  subsequently  indicted  by  the  Los  Angeles 
County  Grand  Jury,  and  is  currently  fighting  extradition 
from  Canada. 

Attorney  Clinton  T.  Bailey,  representing  Van  Ness,  told 
E&P  that  his  client  was  paid  a  total  of  $1,300  by  the 
National  Enquirer,  far  less  than  the  $25,000  he  had  been 
promised. 

Bailey  said  $300  of  the  $1,300  represented  a  “tip  fee” 
and  the  other  $1,000  was  because  his  information  would 
result  in  a  page  1  story. 

But,  according  to  Bailey,  the  Enquirer  took  Van  Ness’ 
material  and  put  it  together  with  quotes  it  obtained  from  its 
own  interview  with  Smith. 

Bailey  said  it  had  been  reported  to  him  that  the  Enquirer 
paid  Smith  $15,000  for  the  second  interview  but  reneged 
on  its  agreed  fee  to  Van  Ness  after  a  disagreement  on  how 
the  story  should  be  slanted.  The  suit  seeks  $1  million  in 
punitive  damages,  $25,000  for  breach  of  contract,  and 
$100,000  in  general  damages. 

Named  as  defendants  are  Tony  Brenna,  identified  as  the 
Enquirer’s  West  Coast  editor,  and  up  to  100  unnamed 
individuals. 

Bailey  asserted  the  suit  also  strikes  a  blow  for  the  right 
of  freelance  writers  to  “retain  their  sources  and  not  be 
treated  in  a  fraudulent  and  unscrupulous  manner.” 

He  added  that  Van  Ness  not  only  lost  the  fee  for  his 
work,  but  also  the  gain  that  would  have  accrued  to  him  if 
the  story  had  been  published  under  his  byline. 

The  Enquirer’s  attorney,  Irving  Younger,  said  he  had 
not  been  served  with  a  complaint  and  could  not  comment 
until  he  had  read  it. 
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What  do _ 

Atlantic, _ 

Time, _ 

The  Nation, _ 

The  Boston  Globe, _ 

The  Village  Voice, 

The  New  York  Times, 

San  Francisco  Chronicle, 
Los  Angeles  Times, 

New  Republic, 

The  Washington  Post, 

Newsweek, _ 

West  Coast  Review  of  Books 

Harper^ _ 

and  Money 
have  in  common? 

Book  reviews,  author  profiles,  book-related  features 
and  PUBLISHERS  WEEKLY  as  their  medium  for 
reaching  prospective  book  advertisers.  They 
understand  the  essential  communications  role 
PUBLISHERS  WEEKLY  fulfills  in  the  book  world. 

They  know  virtually  everyone  in  the  book  business 

reads  it... _ 

presidents  and  vice-presidents 

in  publishing  houses... _ 

account  executives  and 

media  buyers  in  agencies. . . _ 

publicity  directors,  advertising 
and  sales  managers... 
editors,  literary  agents, 
salesmen... 

in  short,  the  publishing  and  advertising  people  who 
make  the  media-buying  decisions. 

PW’s  October  14th  issue  will  focus  on  media  with 
special  coverage  of  Books  as  News-the  whole  business 
of  excerpting  from  newsworthy  books  to  make 


headlines  in  newspapers  and  magazines;  what  books 
make  the  most  news;  how  is  exclusivity  kept;  how 
such  newsbreaks  affect  book  sales;  and  newspaper 
and  magazine  syndication  and  its  effect  on  book 
sales. 

The  October  14th  issue  provides  the  perfect  editorial 
climate  for  print  media  advertising  directed  at 
publishers  and  their  agencies. 

For  further  information  call:  Steve  Chazen  (212) 
764-5245.* 

CLOSING  DATES:  Reservations  and  pub-set  copy 
due:  September  23;  negatives  or  camera-ready  art 
due:  September  30. 

*As  of  September  26,  1983  the  telephone  number  will  be  (212) 
916-1953. 


PublishersWeekly 
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Atex 

Direct-Connect 

Architecture 


Stand-Alone 

Architecture 


fr  very  field  has  its  innovators. 
People  who  lead  the  rest. 

More  than  300  of  today’s  leading 
law  firms,  corporate  technicai  pub¬ 
lishing  groups,  government  depart¬ 
ments,  magazines  and  newspapers 
have  chosen  Atex.  And  more  are 
selecting  Atex  every  month. 

Why? 

Because  Atex  is  the  acknowl- 
edoed  innovator  in  electronic 
publishing  systems. 

Atex  engineering  squeezes 
more  functionaiity  into  each  prod¬ 
uct,  and  provides  a  clear  growth 
path  to  the  future  with  such  ad¬ 
vanced  products  as  integrated  pagi¬ 
nation  and  videotex. 

Here’s  what  knowledgeable 
users  say  about  Atex. 


"Wi 


e’re  not  hung  up  on  what 
computer  we’re  using, 
as  long  as  we  get  the 
performance  and  reliability 
we  want. 

"Some  people  are  hung  up  on 
hardware.  We’re  not.  Our  decision  was 
based  on  the  need  for  a  proven,  reliable 
system  that  would  not  require  baby¬ 
sitting  and  lots  of  high-priced  talent  to 
run  it.  We  wanted  to  keep  it  simple. 

“We  also  needed  a  systern  that 
would  support  200  terminals  on  a  com¬ 
mon  database.  Atex  had  a  system  that 
we  could  install  that  day. 


“Economically  this  makes  sense, 
too.  We’d  prefer  to  spend  the  money 
and  give  editorial  what  they  want,  rather 
than  spend  it  on  a  huge  DP  staff  to  run 
the  system.  We  have  just  one  person 
per  shift  taking  care  of  USA  Today  and 
the  Gannett  News  Service. 

“Looking  at  News  Layout,  it’s  the 
same  philosophy:  editorial  wants  it,  it’s 
easy  to  use  and  it’s  integrated  into  the 
system.  Atex  is  one  of  the  few  vendors 
who  have  that  as  part  of  their  basic  sys¬ 
tem  and  not  an  add-on  from  another 
vendor.  That  keeps  costs  down,  too.” 

Bill  Toner, 

Systems  Director,  U.S.A.  Today 

be  communications  capability 
m  of  the  Atex  system  was  one  of 
m  the  key  factors  in  our  choice. 

“It  is  essential  that  our  other  com¬ 
puters  be  able  to  communicate  with  the 
Atex  system,  and  vice  versa.  Our  former 
system  was  not  able  to  do  that . . .  other 
system  vendors  claimed  theirs  could 
do  it...  but  Atex  does  it. 

“In  making  our  final  selection,  I  had 
to  determine  where  each  vendor  would 
be  5  years  from  now  in  regards  to  pagi¬ 
nation  and  direct-to-plate  technology. 
This  became  a  critical  issue.  Atex 
showed  me  the  future  of  publishing  in 
their  R&D  labs. 

“The  Kodak  connection  is  extremely 
important.  I  am  comfortable  Kodak  will 
put  into  the  Atex  organization  the  neces¬ 
sary  working  capital  to  achieve  publish¬ 
ing’s  goals.  That  is  important  to  me.” 
Joseph  T  Deithorn, 

Senior  Vice  President. 

American  Banker  and  Bond  Buyer. 


BE  MB  tex  has  been  a  major  building 
block  in  the  success  of 
Newsday. 

“We’ve  been  able  to  do  what  we 
want  as  a  newspaper  because  Atex 
provided  the  right  tools.  Day  in  and  day 
out  our  people  are  supremely  happy 
that  we  selected  Atex  in  the  first  place. 

“When  we  decided  to  move  into 
videotex,  Atex  was  ready  with  a  product 
for  us.  We  could  not  have  gone  into 
our  venture  without  Atex.  And  we  don’t 
know  anybody  else  who  was  ready 
when  we  were  ready. 

“We  want  to  take  the  next  step  into 
pagination.  We  hope  to  take  that  step 
with  Atex. 

'As  a  newspaperman,  I  don’t  care 
where  the  guts  of  a  system  are  sitting.  It 
does  everything  we  want  it  to  and  a  lot 
more.  I  have  a  VDT  within  two  feet  of 
me  and  I  couldn’t  live  without  it. 

“Some  people  get  hooked  on  the 
mechanics/electronics  of  a  system.  I’m 
more  interested  in  functionality.  In  my 
experience,  Atex  is  the  best  system  to 
do  the  job.  It’s  got  one  of  the  best  key¬ 
boards  in  the  world.  I’ve  been  a  writer 
all  my  life,  and  I’ve  never  been  able  to 
write  faster  or  better. 

“We’re  using  VDTs  delivered  in 
1976,  and  they  are  as  functional,  reliable 
and  useful  today  as  the  day  we  got 
them.  We  started  with  about  215  classi¬ 
fied  and  editorial  terminals,  and  we’ve 
grown  to  400. 

“The  ability  to  grow  with  a  system 
rather  than  replace  it  is  a  newspaper 
executive’s  dream.  We’ve  never  had  a 
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Simultaneous  Data  secure 

multi-use  if  terminal 

shared  loses  power 

review 


Virtually 
unlimited 
amount  of 
local  data 
storage 


Data  safe 
from  loss 
due  to  static 
eiectricity 


Pagination 

capability 


Atex  manages  technology  appropriate  to  each 
publishing  task. 

Atex  engineering  provides  more  capability,  more 
functionality  with  less  hardware.  This  means  that  you 
will  enjoy  unbeatable  response  times,  a  cost  effective 
solution  to  your  publishing  problems,  and  the  BEST 
system  to  do  the  job. 

Our  editing  terminals  connect  directly  to  the  central 
computer,  allowing  high  speed  access  to  main  memory 
and  simultaneous  multi-user  access  to  data.  This  also 
allows  for  additional  functionality  as  well  as  high  per¬ 
formance  composition,  and  data  security. 

Stand-alone  editing  terminals,  with  built-in  micro¬ 
computers,  on  the  other  hand,  are  slow  and  subject  to 
loss  of  data  resulting  from  static  electricity  or  power 
failure  at  the  terminal.  . 

Atex  pioneered  the  high  speed  Local  Area  Network . . . 
in  use  in  more  than  300  publishing  sites  worldwide. 


piece  of  Atex  equipment  become  obso¬ 
lete.  I  think  it’s  very  important  that  obso¬ 
lescence  has  not  come  to  Newsday. 

‘‘I  have  every  confidence  that 
Atex  is  still  the  standard  of  the  industry, 
because  they  have  imagination  and 
direction.” 

Stan  Asimov, 

Vice  President-Development,  Newsday 


pioneered  the  Atex 
system  in  magazines  in 
mm  1973  and  we  wouldn’t 
swap  it  for  anything. 

“It’s  fully  integrated  from  the  re¬ 
porters  to  the  editors  to  the  satellite  to 
the  plants. 

“We  need  a  strong,  solid  system. 
We  bang  the  hell  out  of  it  and  it  stands 
up.  There’s  nothing  on  the  market  that 
would  be  better  for  us. 

“We  started  with  a  prototype  and 
have  moved  through  every  release 
and,  as  far  as  we’re  concerned,  the 
system  hasn’t  stood  still.  I  can’t  imagine 
any  other  system  coming  along  where 
we’d  even  consider  changing. 

“We  recaptured  our  original  invest¬ 
ment  in  the  first  three  years.  The  system 
has  enabled  us  to  do  lots  of  things  we 
never  thought  we’d  be  able  to  do,  and 
we  maintain  control  of  the  entire 
process  throughout.” 

Marvin  L.  Stone, 

Editor  in  Chief,  U.S.News  and  World  Report 


matters  to  the  user  is 
■M#  what  he  can  do  with  the 
mm  tool,  and  the  Atex  terminal 
is  a  very  smart  tool. 

“One  of  the  primary  reasons  we 
selected  Atex  was  the  feedback  we  got 
from  users  around  the  world.  The 
thought  that  went  into  this  product  is 
very  evident  every  time  you  sit  down  to 
use  it. 

"We  selected  Atex  because  it  is  a 
company  with  a  proven  record  of  per¬ 
formance  with  an  extremely  large  and 
satisfied  customer  community.  We  paid 
a  lot  of  attention  to  the  other  papers  that 
use  Atex  and  found  a  lot  of  happy 
newsrooms. 

“Newslayout  to  us  is  the  most 
intelligent  step  toward  pagination  any 
vendor  has  taken.  It  speaks  directly  to 
the  needs  of  our  newsrooms. 

“In  general,  the  Atex  system  is  a 
very  cost-efficient  system.  I  don’t  care 
what  is  inside  it,  it  delivers  for  the 
dollars.” 

OiafR.  Saugen, 

Manager  of  Advanced  Systems, 

Philadelphia  Newspapers,  Inc., 
publishers  of  the  Philadelphia  Inquirer 
and  Daily  News. 


XAjm  tex  was  one  of  the  pioneers  in 
mM  multi-processor  network 
technology  in  the  mid-1970s. 

“That  provided  redundancy,  relia¬ 
bility  and  flexibility  unparalleled  at  that 
time,  and  it  remains  so. 

“Direct  connect  VDTs  give  us 
unbeatable  performance  in  response 
times.  We  see  the  immediate  future 
in  direct  connection  because  of  the 
communications  bottleneck  created 
with  the  so  called  ‘intelligent’  terminal 
approach.  Even  the  Atex  Graphics 
Terminal,  with  its  32  bit  microprocessor 
in  the  host  shares  memory  v/ith  the  host 
and  therefore  eliminates  the  communi¬ 
cations  bottleneck  between  host  and 
an  intelligent  terminal. 

“What  our  industry  needs  is  state- 
of-the-art  mass  storage  technology  and 
Kodak  is  one  of  the  few  companies 
making  significant  inroads  into  optical 
memory  storage.  Nobody  knows  our 
business  better  than  Atex  and  images 
have  always  been  Kodak’s  business. 

So  I  think  Atex  is  uniquely  positioned  to 
handle  images  and  text  in  large  quan¬ 
tities,  and  handle  them  as  elegantly 
as  they  handle  text  today.” 

Stephen  Taylor, 

Director  of  Informatbn  Services, 

Boston  Globe 


People  who  know  text  process¬ 
ing  and  information  management 
depend  on  us. 
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Non-disclosure  agreements 

The  rules  just  issued  by  the  Justice  Department  (Aug.  24)  to  keep 
federal  employes  or  employes  of  contractors  from  making 
unauthorized  disclosures  of  classified  information  they  obtained  at 
work  is  the  most  sweeping  censorship  order  this  country  has  seen  in 
peacetime.  We  recommend  that  the  President  ask  for  establishment 
of  a  new  “Office  of  Censorship  and  Review”  just  to  handle  the  work¬ 
load  which  will  be  colossal. 

The  current  order  applies  to  the  Justice  Department  but  other 
government  departments  and  agencies  are  expected  to  issue  identical 
orders  to  their  own  employes  and  contractors.  Those  with  high- 
level  security  clearance  must  not  only  sign  agreements  that  unless 
they  get  advance  permission  they  will  not  disclose  either  in  writing  or 
orally  any  information  that  is  classified,  or  classifiable,  for  national 
security  reasons.  It  is  so  worded  that  any  employe  who  is  contemplat¬ 
ing  saying  or  writing  anything  about  his  job — even  fiction — must  ask 
for  clearance.  Present  as  well  as  former  employes  “are  encouraged 
voluntarily  to  submit  material  for  prepublication  review.” 

Just  to  make  sure  that  employes  cannot  rely  on  their  independent 
judgments  as  to  whether  they  are  revealing  classified  information, 
the  order  says  that  “failure  to  submit  for  review  .  .  .  constitutes  a 
breach  of  the  obligation  and  exposes  the  author  to  remedial  action 
even  in  cases  where  the  published  material  does  not  actiially  con¬ 
tain  .  .  .  classified  information  ” 

Of  course,  the  rules  state  rather  nicely  that  “there  is  no  require¬ 
ment  to  submit  for  review  any  materials  that  exclusively  contain 
information  lawfully  obtained  at  a  time  when  the  author  has  no 
employment,  contract,  or  other  relationship  with  the  U.S.Govern- 
ment  and  which  are  to  be  published  at  such  time.”  But,  with  “Big 
Daddy”  looking  over  everyone’s  shoulders,  who  is  to  tell — who  is  to 
know — whether  he  or  she  is  in  the  clear?  The  whole  implication  is  that 
it  is  better  to  get  clearance  than  be  sorry. 

The  big  question  is  who  will  set  the  standards  as  to  what  is  sensi¬ 
tive  or  security  information  and  who  will  watch  the  censors  and  the 
reviewers.  Washington  will  now  be  filled  with  a  wide  assortment  of 
bureaus  and  departments  enforcing  their  own  rules  as  to  what  they 
consider  security  information  and  no  one  able  to  challenge  the 
system. 

No  one,  that  is,  except  the  press  which  will  be  faced  with  one  of  the 
most  difficult  jobs  in  its  history — trying  to  keep  the  censors  honest 
without  really  knowing  what  the  censors  are  up  to. 


Pretrial  publicity 

Modem  Media  Institute  of  St.  Petersburg,  Florida,  is  to  be  com¬ 
mended  for  its  sponsorship  of  a  study  by  the  American  Judicature 
Society  to  find  some  answers  to  the  questions  about  the  effect,  if  any, 
of  pretrial  publicity  on  the  outcome  of  jury  trials.  This  first  study  is  to 
see  if  it  is  possible  to  design  an  acceptable  methodology  to  eventually 
test  the  question.  We  hope  this  effort  will  be  successful  so  that 
eventually  this  press-bar  controversy  can  be  clarified. 
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Congressional  campaign 
coverage  called  “shallow” 


By  M.L.  Stein 

Press  coverage  of  Congressional 
campaigns  is  "shallow,  clumsy  and 
unhelpful  to  voters,”  according  to  a 
new  study  by  two  communication 
researchers. 

“If  Americans  sense  a  tired  or  com¬ 
placent  Congress,  an  unimaginative 
press  may  be  partly  responsible,”  con¬ 
clude  Dean  Peter  Clarke  and  Susan  H. 
Evans  in  their  book  covering  cam¬ 
paigns:  "Journalism  in  Congressional 
Elections,”  just  published  by  the  Stan¬ 
ford  University  Press. 

The  authors  term  electoral  politics 
"the  dog  beat  of  the  newsrooms,” 
claiming  that  even  during  campaigns, 
journalists  take  a  “feeble  swipe”  at 
covering  issues. 

They  said  their  study  found  that 
three  out  of  10  newspapers  did  not  en¬ 
dorse  either  candidate  and  that,  among 
those  taking  a  stand,  more  than  90% 
supported  imcumbents. 

Their  findings  emerged  from  a  ran¬ 
dom  sample  of  82  contested  Con¬ 
gressional  elections  in  1978,  ranging 
from  Los  Angeles  and  Long  Island  to 
Lufkin,  Texas,  and  Willoughby,  Ohio. 
Political  reporters  for  the  leading  papers 
in  each  area  were  interviewed  by 
the  University  of  Michigan  Survey 
Research  Center.  In  addition,  an 
analysis  was  made  of  news  stories. 

Clarke  and  Evans  noted  that  in  edito¬ 
rials,  opinion  columns,  advertisements 
and  letters  to  the  editor,  even  in  the 
tightest  races,  incumbents  received  a 
far  bigger  play  than  their  opponents. 
During  the  last  week  of  the  campaign, 
even  in  the  most  competitive  contests, 
incumbents  were  mentioned  in  92%  of 
the  news  stories  studied,  compared 
with  78%  of  the  challengers. 

In  the  most  lopsided  races,  challeng¬ 
ers  were  mentioned  in  less  than  half  the 
stories,  while  incumbents  appeared  in 
every  one,  the  authors  report. 

Much  of  this  gap  is  due  to  the  greater 
journalistic  attention  to  the  incumbents 
political  qualifications,”  they  explain. 
“Reporters  do  not  substitute  coverage 
of  issues,  which  challengers  often 
stress,  for  this  material.  Challengers 
are  severely  handicapped  by  low 
visibility.” 

According  to  the  study,  only  one 
challenger  got  "impressive”  coverage 
in  14  close  races  and  that,  generally, 
references  to  challengers  focused  on 
their  campaign  organizations  as  the 
most  newsworthy  factor  in  their  bids 
for  office.  On  the  other  hand,  coverage 
of  incumbents  dealt  mainly  on  their 
experience,  name  recognition  and  serv¬ 


ice  to  constituents. 

"Experience  is  the  quality  jour¬ 
nalists  value  most  in  Congressional 
elections,”  the  book  asserts.  "Voters 
seem  to  agree.” 

The  researchers  disclosed  that  four 
out  of  five  reporters  interviewed  each 
contender  at  least  once  and  about  60% 
talked  with  at  least  one  of  the  campaign 
managers. 

Say  Clarke  and  Evans: 

“The  bulk  of  information  reporters 
gain  can  be  traced  directly  to  the  heart 
of  the  campaigns,  the  candidate  or  his 
‘handler.'  These  most  accessible 
sources  overshadow  other  avenues  of 
inquiry  that  could  cast  a  different  light 
on  campaigns.” 

The  writers  say  the  study  turned  up 
the  fact  that  most  political  journalists 
assigned  to  a  Congressional  race  spend 
less  than  one  in  six  work  hours  on  it.  In 
one  of  five  elections,  neither  of  the 
candidates  is  contacted,  they  went  on. 

Clarke  and  Evans  warn  that  “report¬ 
ers  should  be  aware  that  they  may 
unwittingly  fall  prey  to  habits  of  prefer¬ 
ential  coverage  of  incumbents.” 

"Exposing  differences  between  the 
candidates  can  generate  conflict  in 
news  columns,  which  may  breed  read¬ 
ership,”  they  reason. 

The  authors  further  argue  that  news 
accounts  which  include  a  candidate's 
stand  on  issues,  group  affiliations  and 
ideological  leanings  could  offer  valu¬ 
able  help  to  voters. 

Calling  election  reporting  “grim, 
even  alarming,”  Clarke  and  Evans 
offer  some  suggestions  for  improving 
such  coverage.  Terming  money  the 
"most  fundamental  force  in  all  of  poli¬ 
tics,”  they  urge  journalists  to  “find  out 
who's  bankrolling  candidacies  at  the 
early,  crucial  stages.” 

Other  recommendations; 

•  Reporters  knowledge  about  candi¬ 


dates  should  be  tapped  more  often  by 
the  editorial  page  staff. 

•  “Cute,  narrative  leads,  breathless 
quotations  and  other  slick  journalistic 
styles”  should  be  cut  back.  Readers 
want  facts,  not  literature. 

•  Instead  of  day-by-day  stories  dur¬ 
ing  a  campaign,  newspapers  should  do 
periodic  pieces  on  what  has  happened, 
where  candidates'  support  comes  from 
and  whose  interest  they  will  protect  in 
office. 

•  To  encourage  feistier  editorials,  in- 
house  debates  between  candidates 
should  be  encouraged.  A  question  and 
answer  session  between  the  office 
seekers  and  a  small  group  of  reporters 
and  editors  is  another  possible  format. 

•  Create  incentives  to  keep  news¬ 
paper  reporters  on  the  political  beat  to 
benefit  from  their  experience. 

Clarke  and  Evans  indicate  that 
allegedly  poor  coverage  of  Con¬ 
gressional  races  already  has  caused 
profound  changes  in  Washington.  They 
report  that  since  1960,  the  success  rate 
for  House  members  seeking  re-election 
has  remained  near  95%  while 
incumbent  Senators  have  dropped 
from  that  level  to  60%. 

Congressmen,  who  serve  shorter 
terms,  now  have  a  more  secure  political 
life,  the  authors  conclude,  pointing  out 
that  where,  in  1958,  just  over  half  of  all 
votes  cast  across  party  lines  went  to 
incumbents,  the  proportion  is  now 
about  three-fourths. 

"Given  declining  party  discipline 
among  office  holders  and  declining 
party  loyalty  among  the  electorate, 
voters — if  they  are  to  cast  ballots  in  ways 
that  maximize  that  interest— need  infor¬ 
mation  that  can  replace  traditional 
cues,”  Clarke  and  Evans  suggest. 

If  the  press  does  not  make  changes  in 
its  coverage,  the  authors  predict  that 
"the  public  will  be  encouraged  to  view 
policy  changes  through  a  rear-view 
mirror.  Divisiveness  and  contending 
principles  will  wither.  The  influence  of 
the  press  will  slide  in  favor  of  political 
action  committees  and  other  well- 
heeled  interests.” 


NEWS  SERVICE 


A  A  Thanks  to  the  NYT 
V  \  Pony  Wire  we  can 
make  good  use  of  the  colum¬ 
nists  and,  particularly,  the 
background  information. 
And  it  gives  our  sports 
people  some  good,  useful 
material.  Terry  Maguire 

Managing  Editor 
'  '  Quincy  Herald-Whig 


East:  contact  Sam  Summerlin  or  Harriet  Stanton,  212-972-1070. 
West:  contact  Paul  Finch,  213-852-1579. 
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URBANITE 


Goss  Urbanite®  presses  have  produced 
11  award  winners  for  “excellence  in  color 
printing”  in  Kodak’s  Annual  International 
Newspaper  Color  Reproduction  Contests. 

Ten  in  offset  categories  and  a  "Best  of  Show," 
earned  in  1981  by  the  Fairbanks,  Alaska, 

Daily  News-Miner. 

Along  with  its  printing  excellence,  the 
Urbanite  press  is  also  recognized  for  its 
versatility,  high  productivity  and  ease  of 
operation.  And  now  there  are  two  models  to 
choose  from.  In  1982,  the  first  Urbanite  II 
press,  with  continuous  platforms  on  both 
sides,  and  with  redesigned  operating 
controls,  was  installed  at  the  Yellow 
Advertiser  in  England. 

In  addition  to  newspapers,  the  Urbanite 
and  Urbanite  II  presses  can  also  profitably 
produce  flyers,  advertising  supplements 
and  inserts  at  speeds  up  to  50,000  pph. 
Floor-mounted  or  stacked  unit  arrangements 
provide  the  flexibility  for  black  and  white  and 
color  printing  that  both  newspaper  and 
commercial  work  requires.  And  the  Urbanite 
3/Color  unit,  which  can  be  operated  as  a 
common-impression-cylinder  unit  or  as  a  unit 
and  halfdeck,  offers  added  color  capability. 

Over  4500  units  installed  worldwide  are 
working  testimonials  to  the  dependable 
performance  of  the  Urbanite  press. 

Goss  Products,  Graphic  Systems  Division, 
Rockwell  International,  3100  South  Central 
Avenue,  Chicago,  Illinois  60650. 
312/656-8600.  Telex  253478. 
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Many  major  stories  “break” 
during  Reagan’s  vacations 


By  Maureen  Santini 

George  Skelton  found  out  about  the  paradox  of  Santa 
Barbara  the  hard  way.  It  was  August,  1981.  He  was  walk¬ 
ing  along  the  beach  with  his  wife.  They  had  decided  to  stay 
on  the  wharf  for  dinner.  But  at  the  last  minute,  they 
changed  their  minds  and  returned  to  the  hotel. 

Skelton,  who  covers  the  White  House  for  the  Los 
Angeles  Times,  ambled  through  the  hotel  filing  center  just 
to  make  sure  things  were  still  as  deadly  dull  as  when  he'd 
left  a  couple  hours  earlier. 

There  was  no  reason  to  expect  any  news.  President 
Reagan  was  secluded  at  his  mountaintop  ranch  30  miles 
away  and  it  was  Saturday  evening.  There  was  still  a  “lid” 


(Santini  has  been  with  Associated  Press  eight  years,  and 
has  covered  the  White  House  for  four  years.) 


COVERING  THE  PRESIDENT  requires  sound  mind  and  sound 
body.  Here  Dean  Reynolds  of  Cable  News  Network  (left)  and 
Susan  Zirinsky,  a  CBS  News  producer,  tone  up  for  the  next 
Presidential  press  conference  with  White  House  Press  officer 
Larry  Speakes,  near  President  Reagan's  California  retreat. 


on,  meaning  the  White  House  press  office  would  not  put 
out  any  more  news  that  day. 

Unfortunately  for  Skelton,  Reagan's  decision  to  build 
the  neutron  bomb  had  leaked.  Everyone  was  scrambling  to 
catch  up.  Deputy  White  House  press  secretary  Larry 
Speakes  sat  in  his  office  filling  in  one  reporter  after 
another.  Skelton's  deadline  was  perilously  close. 

No  matter  how  many  times  Reagan  travels  to  his 
beloved  Rancho  del  Cielo — August  1983  was  his  16th  trip 
as  President — the  Santa  Barbara  paradox  never  changes. 

It  is  one  of  those  seemingly  unnatural  laws  of  nature.  It 
holds  that  since  Reagan  is  on  vacation,  since  you  are 
staying  at  a  hotel  within  50  yards  of  the  beach  and  the 
Pacific  Ocean,  and  since  you  can  wear  blue  Jeans  to 
Speakes’  daily  briefings,  you,  too,  are  on  vacation.  Or  at 
least  operating  in  “California  laid-back”  mode. 

Anyone  who  yielded  to  that  temptation  in  the  early  days 
of  Reagan's  trips  to  California  has  since  reformed.  Too 
many  important  stories  have  arisen  during  what  was  sup¬ 
posed  to  be  a  relatively  quiet  time. 

It  is  now  a  generally  accepted  principle  among  reporters 
that  every  time  Reagan  visits  (California — without  fail — 
something  major  will  happen.  One  time  he  slept  through  a 
U.S. -Libya  dogfight.  Another  time,  he  decided  to  send 
U.S.  Marines  to  Lebanon.  Last  Thanksgiving,  there  was  a 
big  flap  over  plans  to  tax  unemployment  benefits.  And 
those  are  just  the  tip  of  the  iceberg. 

Most  recently  was  the  Soviet  Union's  downing  of  a 
Korean  Air  Lines  commercial  airliner  which  had  strayed 
into  Soviet  airspace.  Citizens  of  16  nations,  including  the 
United  States,  were  killed. 

Paranoid 

Reporters  have  become  so  paranoid  about  leaving  the 
hotel — even  for  60  minutes  at  a  time — that  the  press  office 
has  inaugurated  a  telephone  recording  with  late  updates 
about  whether  anything  has  happened. 

Still,  during  the  day,  many  reporters  stick  close  to  the 
filing  center,  although  some  sneak  away  for  a  swim,  tennis 
or  racketball  game,  preferably  with  sources. 

Laurence  Barrett,  who  covers  the  White  House  for 
Time  magazine,  has  a  theory  that  reporters  work  as  hard 
in  Santa  Barbara  as  they  do  at  the  White  House,  but  still 
have  more  time  off  because  there  are  none  of  the  time- 
consuming  ceremonial  activities  to  cover. 

For  most  reporters,  the  time  to  relax  is  the  evening  when 
people  gather  in  groups  of  four  or  larger  to  sample  Santa 
Barbara’s  rich  array  of  restaurants.  Mexican  seems  to  be 
the  favorite,  though  the  word  is  spreading  about  a  new 
Thai  restaurant. 

Often,  reporters  invite  a  White  House  aide  to  join  them. 
It’s  an  informal  way  to  keep  up  to  date  with  what  pres¬ 
idential  aides  are  thinking  or  to  get  to  know  aides  whom 
you  don't  normally  see  at  the  White  House. 

Every  once  in  a  while,  someone  organizes  a  side-trip  or 
party  for  the  entire  press  corps.  A  couple  times,  there  have 
been  picnics  on  the  beach  to  celebrate  one  or  more  birth¬ 
days.  There  was  an  evening  boat  ride  once.  Most  reporters 
felt  comfortable  attending  because  all  the  White  House 
aides  were  going  too. 

(Continued  on  page  21) 
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Park  Communications 
to  offer  common  stock 

By  Andrew  Radolf  HiHi||HBP*^*^^iH 


Park  Communications,  Inc. ,  based  in 
Ithaca,  N.Y.,  has  filed  a  registration 
statement  with  the  Securities  and 
Exchange  Commission  for  a  public 
offering  of  one  million  shares  of  com¬ 
mon  stock. 

The  offering  will  mark  the  first  time  a 
market  has  been  created  for  Park’s 
common  stock. 

Park  Communications,  in  1982,  had 
total  revenues  of  $82.4  million  and  net 
income  of  $8.97  million. 

First  half  revenues  were  $44.7  mil¬ 
lion  this  year,  compared  to  $38  million 
in  1982,  while  net  income  for  the  first 
half  rose  to  $4.8  million  from  $3.6  mil¬ 
lion. 

The  company  owns  68  newspapers, 
including  23  dailies  with  1 1  having  Sun¬ 
day  editions,  7  television  stations,  and 
14  radio  stations. 

Eighteen  newspapers  are  non-daily 
and  27  are  controlled  weekly  shoppers. 

The  company  has  filed  21  low  power 
television  applications  with  the  Federal 
Communications  Commission  and 
plans  to  file  18  more.  The  applications 
are  for  markets  where  Park  already 
operates  newspapers  or  broadcast 
properties. 

Goldman.  Sachs  &  Co.  will  manage 
the  underwriting  group.  The  shares  will 
be  priced  between  $17  and  $20. 

More  acquisitions 

The  company  intends  to  use  the  pro¬ 
ceeds  from  the  offering  for  future  ac¬ 
quisitions  and  repay  all  or  a  portion  of 
promissory  bank  notes  amounting  to 
$7.5  million,  the  principal  amounts  of 
which  are  payable  in  quarterly 
installments  beginning  in  1989. 

Roy  H.  Park,  72,  chairman  and  presi¬ 
dent  of  Park  Communications,  will  sell 
200,000  shares.  The  other  800,000 
shares  will  be  sold  by  the  company, 
with  25,000  shares  being  set  aside  for 
purchase  by  “certain”  of  the  com¬ 
pany's  officers  and  employees. 

Last  August,  in  preparation  for  the 
offering,  the  company  changed  its 
name  from  Park  Broadcasting,  Inc.  to 
Park  Communications  and  split  its 
1,400  outstanding  common  shares  by 
6000  to  1 . 

The  split  increased  the  outstanding 
shares  to  8.4  million.  After  the  offering, 
9.2  million  shares  will  be  outstanding, 
with  a  total  stock  authorization  of  18 
million  shares. 

Roy  Park  owned  100%  of  the  out¬ 
standing  shares  both  before  and  after 
the  stock  split.  After  the  offering,  he 
will  own  8.2  million  shares,  or  89%,  of 
the  outstanding  stock. 


Roy  H.  Park 

Park  and  his  wife,  Dorothy  D.  Park, 
are  also  sole  owners  of  RHP 
Incorporated  which  was  initially  a  real 
estate  holding  and  operating  company 
and  an  ad  agency.  Agricultural 
Advertising  and  Research.  RHP’s 
businesses  now  include  an  outdoor 
advertising  billboard  business,  orange 
groves,  and  maintenance  of  securities 
portfolios. 

Agricultural  Advertising  and 
Research  handles  “certain  pro¬ 
motional  advertising”  done  by  the 
company’s  newspapers  and  broadcast 
properties,  the  prospectus  said.  In  1982 
and  the  first  half  of  1983,  Park  sub¬ 
sidiaries  placed  advertising  through 
AA&R  totaling  $126,000  and  $87,000 
respectively.  AA&R  received  the  stan¬ 
dard  advertising  discount  given  by  the 
media  on  advertising  placed  of  $18,842 
and  $4,992,  respectively. 

The  company  has  never  declared  or 
paid  a  dividend,  according  to  the  pro¬ 
spectus,  and  has  no  present  intention  of 
doing  so.  Declaration  of  future 
dividends  will  remain  within  the  discre¬ 
tion  of  the  company’s  board  of 
directors,  the  prospectus  said. 

Since  1977  when  the  company 
reached  its  full  complement  of  radio 
and  television  stations,  it  has  sought  to 
acquire  one  or  two  newspapers  per 
year.  However,  the  prospectus  states 
Park  is  “uncertain”  whether  it  will  be 
able  to  sustain  that  acquisition  pace. 

From  1981  through  June  30,  1983, 
Park  acquired  12  newspaper  publishing 
companies  located  primarily  in  Arkan¬ 
sas  and  North  Carolina.  Total  acquisi¬ 
tion  costs,  including  cash  and  notes, 
amounted  to  $2.2  million,  $18.4  million. 


and  $3.5  million  in  1981,  1982,  and 
1983,  respectively. 

The  excess  of  cost  over  net  assets 
acquired  in  the  newspaper  transactions 
amounted  to  $770,000,  $10.6  million, 
and  $806,000  in  1981,  1982,  and  1983, 
and  is  being  amortized  over  40  years. 

In  1982,  total  revenues  for  news¬ 
paper  operations  reached  $35.7  million, 
an  increase  of  $5.4  million,  or  18%, 
over  1981.  Operating  income  for  news¬ 
papers  rose  to  $9.5  million  in  1982  from 
$8.1  million  in  1981. 

Profits  up 

In  the  first  half  of  the  year,  news¬ 
paper  revenues  increased  by  $5  million, 
or  3 1  %  to  $20.9  million,  while  operating 
income  rose  by  $1 .3  million,  or  32%,  to 
$5.3  million. 

The  company  said  its  growth  in 
newspaper  revenues  and  income  in 
1983  was  “largely  due  to  acquisitions” 
while  1982  revenue  and  operating 
income  growth  came  from  both  acquisi¬ 
tions  and  increased  local  advertising 
rates. 

In  1982,  average  paid  circulation  for 
the  company’s  daily  newspapers  was 
201 ,222  and  1 10,3 15  for  its  Sunday  pap¬ 
ers.  Non-daily  newspapers  had  average 
paid  circulation  of  57,032.  Distribution 
for  controlled  circulation  shoppers 
reached  302,988. 

The  company’s  dailies  are  published 
in  23  markets  in  12  states  and  are  the 
only  general  interest  newspapers  pub¬ 
lished  in  each  of  their  respective  cities 
or  towns,  the  prospectus  said.  The  11 
Sunday  papers  are  published  in  mar¬ 
kets  in  seven  states. 

The  dailies  are  sold  primarily 
through  home  delivery.  Each  daily 
maintains  separate  news  reporting  and 
editorial  staffs,  the  prospectus  said. 

The  18  non-daily  newspapers  are 
published  in  markets  too  small  to  sup¬ 
port  a  daily,  and  often  are  published  in 
towns  close  to  cities  where  the  com¬ 
pany  has  daily  newspapers,  the  pro¬ 
spectus  stated. 

The  27  shoppers  are  distributed  free 
on  a  weekly  basis  and  contain  little  ori¬ 
ginally  produced  news  or  editorial  com¬ 
ment,  the  prospectus  said.  The  shop¬ 
pers  are  published  in  markets  where 
Park  already  sells  daly  or  weekly  pa¬ 
pers  and  provide  advertisers  with  total 
market  coverage. 

Total  circulation  revenues  in  1982 
were  $7.2  million,  and  total  advertising 
revenues  for  newspapers  were  $27.4 
million. 

The  9.55  million  tons  of  newsprint 
consumed  in  1982  by  the  company’s 
newspapers  amounted  to  16.6%  of  tot¬ 
al  newspapers  operating  costs.  The 
company  paid  an  average  price  of  $455 
per  ton  in  1982. 

Park  plans  to  invest  $1.1  million  in 
(Continued  on  page  25) 
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Akron  daily 
seeks  reversal 
of  retraction  law 

A  suit  seeking  to  overturn  Ohio's 
newspaper  retraction  law  on  the 
grounds  that  it  is  unconstitutional  has 
been  filed  by  the  Akron  Beacon  Journal 
in  Summit  County  Common  Pleas 
Court. 

The  suit,  which  names  the  county 
prosecutor  and  a  Macedonia,  Ohio, 
man  is  the  result  of  a  demand  for  a 
retraction  of  an  alleged  error  in  a  story 
about  the  Northfield  (Ohio)  Harness 
Race  Track. 

William  C.  Lansdowne  of  Macedo¬ 
nia  contended  that  the  story,  published 
June  20,  erroneously  said  he  violated 
state  racing  commission  regulations  by 
placing  a  bet  after  a  race  had  started 
and  not  making  his  bets  at  a  betting 
window. 

He  said  that  racing  commission  rules 
on  betting  apply  to  race  track  operators 
and  not  to  bettors. 

Lansdowne  was  identified  only  as 
“Bill”  in  the  story,  but  his  lawyer  con¬ 
tended  that  Lansdowne's  business  ac¬ 
quaintances  and  friends  were  able  to 
identify  him.  The  lawyer  demanded  a 
retraction  and  threatened  legal  action 
under  the  retraction  law  if  the  news¬ 
paper  refused. 

The  law,  which  went  into  effect  in 
1953  but  is  seldom  used,  requires  the 
county  prosecutor  to  investigate  if  a 
person  files  a  complaint  that  a  news¬ 
paper  has  refused  to  print  a  retraction. 

The  statute  allows  the  person  claim¬ 
ing  injury  to  write  his  own  retraction 
and  requires  a  newspaper  to  print  it  in 
the  same  location  and  same  type  size  as 
the  original  story.  Conviction  for  fail¬ 
ure  to  comply  carries  a  maximum  $500 
fine. 

The  suit  contends  that  sections  of  the 
law  dealing  with  retractions  and  fines 
are  unconstitutional. 

Beacon  Journal  editor  Paul  Poorman 
said,  “We  think  the  law  is  a  violation  of 
our  First  Amendment  rights.  We  know 
we  make  mistakes  and  we're  willing  to 
correct  them,  but  this  law  eliminates  us 
from  the  editorial  process  and  gives 
control  to  anyone  who  makes  a 
demand. 

“Freedom  of  the  Press  means  that 
we  are  responsible  for  what  we  print.  If 
we  can  be  forced  to  print  a  story,  in  the 
form  of  a  retraction,  that  freedom  has 
been  abridged.” 

Richard  S.  Salant,  president  of  the 
National  News  Council,  expressed 
support  for  the  Beacon  Journal. 

Salant  said,  “The  Ohio  law  is  a  clear 
and  classic  violation  of  the  First 
Amendment.  It  has  long  since  been 
established,  both  by  Colonial  history 


and  by  contemporary  decisions  of  the 
Supreme  Court,  that  the  First  Amend¬ 
ment  bars  not  only  government 
suppression  of  the  press,  but  also  gov¬ 
ernment  compulsion  of  the  press.  Offi¬ 
cial  authority  may  not  dictate  what 
must  be  published.  Yet  this  is  what  the 
Ohio  law  seeks  to  do.” 

Salant  added,  “The  News  Council 
has  long  encouraged  editors  to  admit 
error  when  error  occurs.  Fairness,  as 
well  as  press  credibility,  require  no 
less.  And  the  Council  is  heartened  by 
the  increasing  number  of  news 
organizations — including  the  Beacon 
Journal — which  have  developed,  and 
implemented,  more  generous  and  can¬ 
did  corrections  policies. 

“There  is,  however,  a  way  to  go, 
perhaps  less  because  editors  are  reluc¬ 
tant  to  admit  error  publicly,  than 
because  an  automatic  defensiveness 
interferes  with  their  ability  to  see  their 
own  errors  as  readily  as  they  see  the 
errors  of  others.  But  these  are  matters, 
however  important,  for  editors'  own 
consciences  and  their  own  execution  of 
their  accountability  to  the  public.” 

Salant  concluded,  “Whether  and 
how  a  news  organization  should  pub¬ 
lish  corrections  or  retractions  is  for  edi¬ 
tors,  not  legislators,  judges  or  other 
officials  to  decide.  The  Ohio  law 
violates  that  fundamental  principle.” 

N.Y.  Times  sued 
over  book  list 

William  Peter  Blatty,  author  of  “The 
Exorcist.”  filed  a  $9  million  suit  in 
August  against  the  New  York  Times 
because  his  latest  book  was  not  on  the 
newspaper's  best  seller  list,  published 
in  its  Sunday  book  review  section. 

The  suit,  which  asks  $4  million  in 
actual  damages  and  $5  million  in  puni¬ 
tive  damages,  alleges  the  Times  was 
negligent  in  not  including  his  book 
“Legion,”  on  its  list  and  that  its  sales 
were  hampered  as  a  result.” 

Blatty  filed  his  suit  in  Superior  Court 
in  Santa  Monica,  Calif. 

Although  Legion  was  on  several 
other  best  seller  lists  including  Publish¬ 
ers  Weekly  and  Los  Anf^eles  Times, 
Blatty  contended  that  the  only  list  that 
influences  bookstore  sales  is  the  New 
York  Times'. 

Blatty  claimed  his  book  sold  enough 
copies  to  be  included  in  the  Times'  best 
seller  list. 

Times  spokesmen  said  the  news¬ 
paper  did  not  change  its  formulas  for 
computing  best  sellers  and  said  that 
Legion  was  not  on  the  list  because  it  did 
not  meet  the  paper's  criteria. 

Legion  finally  made  the  Times  list  on 
Sept.  4,  and  was  listed  15th  in  fiction, 
last  place  in  the  list. 


Judge  says  city  can’t 
seize  Today  boxes 

A  Federal  District  Court  Judge  ruled 
“The  First  Amendment  not  only  pro¬ 
tects  publication  but  also  dissemination 
of  newspapers”  and  enjoined  the  city 
of  Malden,  Mass.,  from  confiscating  18 
USA  Today  newsracks. 

Judge  W.  Arthur  Garrity  said  there  is 
public  interest  in  granting  a  temporary 
restraining  order  because  “there  is  a 
public  interest  in  news  and  its  ready 
availability.” 

The  city  had  threatened  to  remove 
the  racks  from  the  streets  by  noon 
August  26,  and  was  challenged  by 
GANSAT,  the  Gannett  subsidiary  that 
developed  USA  Today.  Another  feder¬ 
al  judge  will  later  consider  USA  To¬ 
day's  request  for  a  permanent 
injunction. 

As  in  the  case  of  more  than  200  other 
communities  in  New  England,  USA 
Today  officials  contacted  the  Malden 
city  officials  in  writing  several  weeks 
ago  and  informed  them  of  the  imminent 
placement  of  newsracks. 

According  to  Garrity,  the  ordinances 
and  state  statutes  that  Malden  was  rely¬ 
ing  upon  could  not  be  used  to  force  the 
newsracks  to  be  removed. 

“When  it  comes  to  Constitutional 
freedom,  it  is  elementary  that  the  ordi¬ 
nances  must  be  narrowly  drawn,”  he 
said. 

Local  distribution  of  USA  Today  for 
Boston  will  begin  September  12,  1983, 
with  printing  at  the  Lawrence  Eagle- 
Tribune.  Boston  is  the  16th  market 
cluster  for  USA  Today  which  began 
publication  on  September  15,  1982. 

Dow  Jones  ends 
radio  service 

Dow  Jones  &  Co.  has  terminated  its 
DowAIert,  its  FM  radio  information 
service,  because  of  lack  of  subscriber 
interest. 

“We  have  concluded  we  cannot  sell 
and  retain  the  required  number  of  sub¬ 
scribers  to  make  the  service  self- 
sustaining,”  Dow  Jones  stated. 

DowAIert  used  leased  FM  radio 
channels  and  special  terminals  to 
deliver  audio  business  and  other  news 
reports. 

The  service  was  tested  for  15  months 
in  Boston,  Chicago,  New  York  and  Phi¬ 
ladelphia. 

Dow  Jones  said  it  will  begin  testing  a 
new  service,  DowPhone,  which  will 
allow  subscribers  to  retrieve  similar 
audio  reports  by  telephone.  Dow  Jones 
said  it  “will  eliminate  some  non- 
financial  coverage”  from  DowPhone. 
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Maine  daily  defies  trial  judge; 
higher  court  supports  its  action 


By  Roy  Whitcomb 

A  Maine  Superior  Court  justice  has 
ruled  that  a  lower  court  judge's  order 
banning  the  Brunswick  Times  Record 
from  printing  pretial  information  aboi.. 
ajuvenile  arson  case  was  an  invasion  of 
freedom  of  the  press. 

The  order,  according  to  Justice 
Robert  W.  Clifford,  “amounts  to  ‘prior 
restraint’  and  is  contrary  to  the  First 
Amendment  of  the  U.S.  Constitution.” 

The  case  gained  statewide  notoriety 
following  District  Court  Judge  Ronald 
Kellam's  order  to  prohibit  the  Times 
Record  from  publishing  a  story  about  a 
pretrial  motion  filed  by  one  of  the 
juvenile's  lawyers. 

His  order,  granted  at  the  request  of 
the  lawyer,  came  less  than  an  hour 
before  publication  deadline. 

Defies  court  order 

Times  Record  editor  Jim  Thompson 
heard  about  the  order,  but  published  a 
story  about  the  motion  anyway,  adding 
that  the  newspaper  felt  the  court  order 
was  in  error  and  should  not  be  left 
unchallenged. 

His  position  was  editorially  sup¬ 
ported  by  several  other  Maine  dailies 
and  weeklies  that  declared  Judge  Kel¬ 
lam's  ban  was  ‘“an  inappropriate 
attempt  at  prior  restraint  of  the  media.  ” 
The  Times  Record  story  described 
the  attorney's  actions  to  suppress  evi¬ 
dence  collected  by  a  federal  arson  team 
and  a  statement  made  to  Brunswick 
police  and  members  of  the  arson  team 
by  the  attorney's  1 2-year-old  client. 
The  youth  was  arrested,  along  with  two 
others,  and  charged  with  sparking  a  $2 
million  fire  that  destroyed  Brunswick 
Junior  High  School. 

The  charge  of  Class  A  arson  can  be 
treated  as  an  adult  felony  and  be  heard  in 
open  court  under  a  two-year-old  Maine 
juvenile  law. 

A  Times  Record  reporter  obtained  a 
copy  of  the  attorney's  motion  to  sup¬ 
press  evidence  from  a  court  clerk  who 
acted  after  checking  with  the  attorney 
to  determine  whether  he  objected. 

The  attorney  told  the  clerk  he  didn't 
object,  but  later  learned  the  motion 
would  be  the  subject  of  a  news  story. 
He  then  asked,  and  was  granted,  a 
motion  from  Judge  Kellam  barring 
newspaper  publication. 

The  judge's  order,  made  without 
prior  contact  with  the  newspaper,  bar¬ 
red  any  publication  of  the  story  until  a 
suppression  motion  could  be  pre¬ 
sented. 

“We  believe  the  interpretation  made 
by  (the  attorney)  was  in  error,  and  to 
acquiesce  to  the  order  to  enjoin  was 
providing  a  precedent  that  these  mo¬ 


tions  were  privileged  and  that  the  judge 
could  enjoin  us  from  publishing  a  story 
without  the  judge  reading  it  or  discuss¬ 
ing  it  with  us  at  all,”  Thompson  said. 

In  his  four-page  decision  Justice  Clif¬ 
ford  found  the  reporter's  inspection  of 
court  records  had  been  done  “without 
the  consent  of  the  court” — but  that  the 
inspection  was  “inadvertent”  rather 
than  a  deliberate  violation  of  state  law. 

He  said  Section  3308  of  the  state 
Juvenile  Code  “prohibits  the 
inspection  of  any  records,  except  rec¬ 
ords  of  public  hearings  and  except  by 
persons  involved  in  the  proceedings, 
without  the  consent  of  the  court.” 

Clifford  said  Kellam's  order 
“expresses  legitimate  concern  about 
protection  of  all  juvenile  records,  in 
keeping  with  expressed  legislative 
intent,  and  (Kellam)  was  correct  in 
finding  that  the  reporter's  inspection  of 
the  motions  filed  by  the  juvenile  was 
contrary  to  Section  3308.” 

But  despite  Kellam's  correct  finding 
that  the  inspection  was  unlawful,  Clif¬ 
ford  said  it  was  “insufficient  grounds” 
for  his  “broad  injunctive  order”  pro¬ 
hibiting  the  newspaper  from  publishing 
the  information. 

This  was  the  first  ruling  of  this  sort 
since  the  code  allowing  certain  juvenile 
hearings  to  be  opened  to  the  public  was 
adopted  two  years  ago.  It  states  that  all 
records  involving  juvenile  crimes  are 
closed  to  the  public  until  hearings  have 
been  held  in  court. 

Norfolk  daily 
adds  Parade 

Effective  with  the  Sunday,  Septem¬ 
ber  18  edition,  the  Norfolk  Virginian- 
PilotlLedf>er  Star  will  replace  its  local¬ 
ly  edited  heatset  offset  Sunday 
magazine,  Virf>inia,  with  Parade 
magazine. 

The  Norfolk  paper  had  carried  Pa¬ 
rade  until  a  year  ago  when  they  decided 
to  launch  their  own  Sunday  magazine. 


Correction 

An  article  in  the  September  3  issue  of 
Editor  &  Publisher  incorrectly 
stated  that  the  Trenton  Times  sued  both 
the  Audit  Bureau  of  Circulations  and 
the  Trentonian. 

In  fact,  it  was  the  Trentonian  that 
sued  the  Audit  Bureau  and  the  Trenton 
Times,  charging  them  with  conspiring 
to  falsify  circulation  figures. 


Orlando  antitrust  case 
nearing  settlement 

A  tentative  agreement  has  been 
reached  between  the  U.S.  Justice 
Department  and  the  Tribune  Co.  of 
Chicago  to  settle  a  civil  antitrust  case 
brought  against  Orlando  Sentinel. 

Justice  Department  officials  said  the 
agreement  has  been  sent  for  approval 
to  William  Baxter,  assistant  Attorney 
General  who  heads  the  antitrust 
division. 

If  Baxter  approves  the  document,  it 
will  be  filed  with  U.S.  District  Court  for 
the  Middle  District  of  Florida  in  Orlan¬ 
do.  The  document  will  include  the  pro¬ 
posed  consent  decree  plus  a  competi¬ 
tive  impact  statement. 

Justice  Dept,  officials  declined  to 
comment  on  the  specifics  of  the  tenta¬ 
tive  agreement. 

There  is  a  60  day  period  for  public 
comment  on  the  proposed  consent 
decrees  following  its  acceptance  by  the 
court. 

“1  have  no  reason  to  believe  the 
court  will  not  accept  it,”  said  one  Jus¬ 
tice  official. 

The  Tribune  Co.  recently  filed  its 
registration  statement  with  the 
Securities  &  Exchange  Commission  for 
a  proposed  public  offering  of  5.5  million 
shares  of  common  stock. 

The  company’s  prospectus  for  the 
offering  does  not  mention  the  Orlando 
case. 

The  Justice  Department  filed  its  civil 
antitrust  suit  against  the  Tribune  Co. 
and  its  subsidiary,  Orlando  Sentinel 
Star  Co.,  on  May  26,  1982.  The  suit 
sought  the  divestiture  of  five  weekly 
newspapers  and  shoppers  in  Osceola 
County  which  were  acquired  from  Mr. 
and  Mrs.  Richard  Luzadder  in  Octo¬ 
ber,  1980,  for  S4.1  million. 

The  suit  contended  the  acquisition 
effectively  ended  competition  for  local 
print  advertising  in  Osceola  County, 
which  is  just  south  of  Orange  County 
where  Orlando  is  located. 

UPl  news  added 
to  NewsNet  system 

All  national  and  international  news 
from  UPI  is  now  available  to  users  of 
NewsNet,  an  electronic  newsletter 
publisher. 

UPl's  business,  political,  sports, 
domestic  and  international  news  can  be 
accessed  directly  through  “News- 
Flash,”  NewsNet’s  electronic  “clipp¬ 
ing  service.” 

Stories  from  UPI  are  available  on 
NewsNet  for  up  to  three  weeks  from 
date  of  issue. 

UPI  receives  a  royalty  from  News- 
Net  based  on  amount  of  usage  of  its 
stories. 
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Restraining  order  overturned; 
newspaper  decides  not  to  pubiish 


By  Richard  Laermer 

In  a  suqjrising  turn  of  events,  Super¬ 
ior  Court  Justice  Gerald  F.  O’Neill,  Jr. 
(Sept.  2)  overturned  his  decision  ban¬ 
ning  the  New  Bedford  Standard- 

Times  from  publishing  an  interview  with 
an  accused  gang-rapist. 

A  day  later,  Standard-Times  editor 
James  Ragsdale  announced  he  would 
not  publish  the  article  despite  the 
dropping  of  the  judge's  restraint. 

On  August  26,  Justice  O’Neill  hand¬ 
ed  dt)wn  a  temporary  restraining  order 
against  the  Standard-Times  after  learn¬ 
ing  about  the  interview  with  Victor 
Raposo  from  Raposo’s  attorney,  Harry 
Bello.  O’Neill  felt  the  information  in  a 
published  interview  with  the  defendant 
would  cause  “irreparable  harm’’  to  the 
trial. 

Raposo  is  one  of  six  defendants 
charged  with  taking  part  in  the  gang 
rape  of  a  22-year-old  woman  in  Big 
Dan’s,  a  local  tavern,  on  March  6.  Jury 
selection  is  set  to  begin  in  early  Octo¬ 
ber. 

Raposo  had  written  the  Standard- 
Times  a  letter  requesting  to  present  his 
side  of  the  story,  and  assistant  city  edi¬ 
tor  John  Impemba  visited  him  at  the 
Bristol  County  House  of  Correction. 
For  two  days  Raposo  told  his  “side  of 


the  story.”  Impemba  took  the 
interview  back  to  the  newsroom  but  did 
not  present  a  completed  article  until 
late  on  August  26,  the  same  day  the 
order  was  issued. 

The  Standard-Times  filed  an  appeal 
with  both  the  Appeals  Court  and 
Massachusetts  Supreme  Court,  but 
were  refused  hearings  by  both.  At  that 
point,  Ragsdale  called  the  restraining 
order  “a  constitutional  shoot-out  of  the 
first  order,”  vowing  to  fight  it  in  U.S. 
Supreme  Court. 

The  Standard-Times  argued  that  it 
had  a  First  Amendment  right  to  publish 
the  interview  with  Raposo. 

On  August  31,  Judge  O’Neill  turned 
the  temporary  restraint  into  a  per¬ 
manent  one.  The  Standard-Times 
appealed  that  ruling,  and  a  hearing  was 
scheduled  for  September  7. 

On  September  2,  O’Neill,  after  dis¬ 
covering  that  Raposo  had  spoken  with 
a  local  radio  talk-show,  overturned  his 
order. 

According  to  Ragsdale,  “The 
defendant  opens  his  mouth  a  lot;  there 
is  no  way  a  judge  nor  his  attorney  can 
stop  him.  O’Neill  saw  that  and  saw 
there  was  no  reason  to  restrain  the 
Standard-Times. 

“It  wouldn’t  be  impossible  for  there 
to  be  a  fair  trial  after  the  publication  of 


one  article,”  Ragsdale  said.  “The  press 
should  not  be  used  to  make  the  court’s 
job  easier,  which  is  what  the  restraining 
order  would’ve  done. 

“There  were  many  things  I  took  into 
consideration,”  Ragsdale  said  of  the 
final  decision  to  scrap  the  Raposo 
interview.  “First  of  all,  we  don’t  know 
how  accurate  his  facts  are  and  we 
aren’t  a  sounding  board  for  false 
information.”  There  was  no  second 
source  verification  possible.  A  decision 
was  made  to  wait  until  after  Raposo’s 
day  in  court  to  print  the  story. 

“We  also  knew  that  Raposo  had  mo¬ 
tives  in  talking  to  us,  and  we  suspected 
those  motives.” 

In  an  “Editor’s  Notebook”  piece  on 
page  one  of  the  September  3  Standard- 
Times,  Ragsdale  wrote,  “We  have  not 
been  free  for  more  than  a  week  to  make 
(our  decision)  known  to  you,  our  read¬ 
ers. 

“Reason  and  restraint  had  already 
led  our  editors  to  their  decision  one 
week  ago,  independently  of  any 
court.”  He  went  on  to  list  tenets  he 
normally  utilizes  in  devising  whether  or 
not  to  publish  an  article;  “Accuracy, 
fairness,  timeliness,  news  value  and 
importance  to  the  Standard-Times’ 
mission  to  enlighten  and  inform  our 
readers.” 

After  stating  his  case,  Ragsdale  did 
not  think  many  townspeople  were  sur¬ 
prised  with  his  refusal  to  publish; 
“Most  of  our  readers,”  he  said,  “knew 
we’d  do  the  right  thing.” 


Reporter  wounded 
in  N.C.  shooting 

A  police  reporter  for  the  Fayetteville 
(N.C.)  Observer  lies  seriously  wound¬ 
ed  in  a  hospital,  and  his  assailant  is 
dead  as  the  result  of  a  shooting,  on 
August  26. 

Pat  Reese,  57,  was  taken  to  Cape 
Fear  Valley  Medical  Center  in  Fayette¬ 
ville  where  he  was  listed  in  serious  con¬ 
dition  after  surgery.  Billy  K.  Graham, 
52,  Cumberland  County  mental  health 
director  for  12  years,  died  at  the  scene 
of  self-inflicted  gunshot  wound  from  a 
.38  caliber  revolver. 

According  to  reports,  Reese  and 
Graham  were  sitting  in  a  car  next  to 
the  mental  health  center  when  the  shoot¬ 
ing  occurred  about  2:15  p.m.  Police 
say  Graham  then  turned  the  gun  on 
himself. 

Reese  was  shot  close  range  once  in 
the  upper  lip  and  suffered  massive  fa¬ 
cial  bone  damage.  The  bullet  lodged  in 
his  mouth,  and  Dr.  Glenn  Hair,-  one  of 
the  surgeons,  said  some  bone  frag¬ 
ments  were  still  in  Reese’s  head. 

A  native  of  Hendersonville,  Reese 
has  been  with  the  Observer,  Fayette¬ 


ville’s  afternoon  paper,  25  years  and 
covers  the  police  and  crime  beat.  Man¬ 
aging  editor  Robert  Wilson  said  Reese 
was  not  on  assignment  for  the  paper  at 
the  time  of  the  shooting,  and  did  not 
cover  mental  health  as  part  of  his  job. 

Reese  has  worked  many  years  with 
alcoholics  and  drug  addicts,  and  helped 
develop  “Operation  Awareness,”  the 
military  service’s  first  drug  rehabilita¬ 
tion  program,  at  nearby  Fort  Bragg. 
Ironically,  Graham  presented  Reese 
with  the  Citizen  of  the  Year  award  in 
1977  for  his  work  with  alcoholics  in  the 
community. 

The  reporter  has  also  been  active  in 
the  Fayetteville  Little  Theater  and  the 
Fort  Bragg  Playhouse.  Only  five  days 
earlier,  he  had  finished  a  two-week 
comedy  run  at  the  Playhouse. 

Wilson  said  there  was  a  disagree¬ 
ment  between  Reese  and  Graham  over 
mental  health  funds.  Reese  had  re¬ 
corded  an  interview  between  himself 
and  a  mental  health  center  employee, 
and  the  tape  concerned  alleged 
wrongdoing  in  the  department. 

Reese  reportedly  left  the  tape  at  the 
Myrover-Reese,  a  facility  for  alcoho¬ 
lics  that  is  partially  named  after  the 
reporter.  But  when  he  returned  for  the 
tape,  Graham  had  it. 


ASNE  names  Morris 
minority  affairs  head 

Carl  E.  Morris  has  been  appointed  to 
the  recently  created  position  of  minor¬ 
ity  affairs  director  of  the  American 
Society  of  Newspaper  Editors. 

Morris,  52,  was  formerly  a  copy  edi¬ 
tor  for  the  Pittsburgh  Post-Gazette, 
where  he  had  been  employed  since 
1978.  He  had  been  editor  and  general 
manager  of  the  Pittsburgh  Courier; 
vicepresident  of  Sengstacke  Newspa¬ 
pers,  Chicago,  and  was  owner  of  a  Pitts¬ 
burgh  public  relations  firm  bearing  his 
name.  Also,  he  was  a  public  relations 
assistant  for  a  St.  Louis  utility  and  an 
editor  of  a  Michigan  utility  company’s 
employee  publication. 

ASNE  has  established  a  goal  of 
achieving  minority  employment  in  the 
newsroom  equivalent  to  the  proportion 
of  minorities  in  the  U.S.  population  by 
the  year  2,000.  Morris  will  work  with 
ASNE’s  minorities  committee  and 
board  of  directors  in  developing  new 
programs  and  administering  existing 
projects,  such  as  the  Professional-in- 
Residence  Program  and  the  mini¬ 
sabbatical  program  for  minority  faculty 
members. 
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Schein  noted  that  the  most  satisfac¬ 
tion  he  ever  had  on  a  job  came  when  he 
was  president  of  CBS’s  international 
division  and  set  up  operations  in  31 
countries. 

He  was  also  executive  vicepresident 
of  Warner  Communications. 


When  Harvey  Schein  gazes  out  his 
office  window  at  the  New  York  Post,  he 
can  see  a  vast  stretch  of  Brooklyn 
framed  by  the  Brooklyn  and  Manhattan 
Bridges. 

With  827,000  households,  New 
York’s  largest  borough,  where  cable  tv 
won’t  be  available  until  the  late  1980s, 
is  fertile  ground  for  Rupert  Murdoch’s 
plans  to  offer  direct  satellite  broadcast 
programming  by  the  end  of  this  year  or 
early  1984. 

Schein,  55,  a  former  chairman  and 
chief  executive  officer  of  Sony  Corp.  of 
America,  and  most  recently  president 
and  chief  executive  officer  of  Polygram 
Corp.,  was  picked  by  Murdoch  to  head 
Skyband,  Inc.  The  new  company,  a 
subsidiary  of  Murdoch’s  News  Amer¬ 
ica  Publishing,  intends  to  offer  direct 
satellite  service  primarily  to  areas 
where  cable  television  is  not  now  avail¬ 
able. 

Schein  said  the  major  targets  are  rural 
areas  which  are  never  likely  to  get 
cable,  and  those  urban  areas  which 
may  have  cable  in  the  future. 

Manhattan  is  the  only  New  York 
borough  currently  with  cable  service. 
The  city  is  still  going  through  the 
franchising  process  for  Brooklyn, 
Queens,  Staten  Island,  and  the  Bronx. 
Together,  they  represent  over  2  million 
households. 

Skyband,  however,  will  be  a  nation¬ 
wide  service  using  transponder  space 
on  satellite  SBS-III.  Schein  stressed 
that  New  York  is  just  one  of  many 
potential  markets.  An  estimated  30  mil¬ 
lion  to  50  million  people  live  in  rural 
areas  where  population  density  is  too 
low  to  make  cable  service  a  profitable 
venture  for  operators. 

He  said  Skyband  is  hoping  to  sign  up 
one  million  subscribers  for  its  start-up 
service. 

Murdoch’s  investment  in  the  venture 
is  “very,  very  substantial,’’  Schein  re¬ 
marked.  “He  thinks  satellites  are  the 
technology  of  the  future.’’ 

Skyband  was  formerly  named  Inter- 
America  Satellite  Television,  Inc. 
News  America  acquired  the  company 
in  April,  1983,  after  it  had  been  in 
existence  for  10  months.  lAST’s  found¬ 
er,  William  J.  Kommers,  is  now  vice- 
chairman  of  Skyband. 

Skyband’s  operational  headquarters 
are  located  in  Secaucus,  N.J.  The  com¬ 
pany  already  employs  several  hundred 
people. 

Schein’s  first  task  is  to  put  together 
Skyband’s  marketing  plan  including 
selling  earth  dishes,  channel  selectors. 


Weather  service 
sues  USA  Today 

U.S.  Middle  District  Court  Judge 
Sylvia  A.  Rambo  at  Harrisburg,  Pa., 
has  issued  (September  2)  a  temporary 
restraining  order  prohibiting  USA 
Today  from  using  weather  information 
provided  by  anyone  other  than  Accu- 
Weather,  Inc.,  of  State  College,  Pa.,  or 
the  National  Weather  Service,  pending 
a  court  decision  on  a  suit  brought  by 
Accu-Weather  in  a  dispute  with  the 
Gannett  Co.  national  daily  about  con¬ 
tract  renewal. 

The  court  order  also  stipulated  that  if 
USA  Today  uses  National  Weather 
Service  information,  it  must  clearly 
identify  the  source  and  immediately 
withdraw  any  advertising  representing 
that  weather  information  or  forecasts 
are  supplied  completely  or  in  part  by 
Accu-Weather. 

Accu-Weather  charged  breach  of 
contract  in  the  suit,  claiming  that  USA 
Today  did  not  give  it  sufficient  notice  of 
termination  of  its  contract  when  it 
decided  to  switch  to  Weather  Services, 
another  private  forecasting  firm. 

The  State  College  forecasting  com¬ 
pany  told  the  court  that  non-renewal  of 
its  services  would  cause  it  “irreparable 
damage’’  because  the  affiliation  has 
given  it  national  exposure  and  has  been 
helpful  in  obtaining  new  clients. 

Accu-Weather  said  it  placed  such  a 
high  value  on  the  association  with  USA 
Today  that  it  charged  $36,500  for  its 
services  the  first  year,  but  spent  about 
$85, (XX)  to  provide  the  information  re¬ 
quested  by  the  newspaper,  and  sought 
$43,000  for  the  second  year.  USA 
Today  told  the  court  it  had  received 
bids  from  other  weather  services  rang¬ 
ing  from  $25,000  to  $28,000  a  year. 

J-school  daily 
names  new  editor 

The  School  of  Journalism  at  the  Uni¬ 
versity  of  Missouri-Columbia  has 
appointed  associate  professor  Brian  S. 
Brooks  to  serve  as  managing  editor  of 
the  Columbia  (Mo.)  Missourian,  the 
only  daily  community  newspaper 
staffed  entirely  by  journalism  students. 

Professor  Brooks  replaces  professor 
Daryl  Moen,  who  has  been  named  chair 
of  the  news-editorial  department  in  the 
School  of  Journalism. 

Brooks  joined  the  UMC  faculty  in 
1974  as  news  editor  of  the  Missourian. 


Harvey  Schein 

and  decoders.  He  said  it  is  too  early  at 
this  stage  to  cite  prices  for  this  equip¬ 
ment,  but  added  the  dish’s  cost  will  be 
in  the  “several  hundred  dollars  area.’’ 

The  monthly  charge  for  the  satellite 
service  “will  be  competitive’’  with 
other  subscription  tv  services  which 
charge  around  $20  per  month,  Schein 
said. 

Initially,  Skyband  will  offer  sub¬ 
scribers  five  channels  of  programming, 
most  likely  movies,  sports,  news,  and 
perhaps  a  music  channel.  “We’ll  buy 
the  programming.  We’re  not  about  to 
start  making  movies,’’  Schein  stated. 

Skyband  will  have  the  capacity  to 
offer  10  to  12  channels,  and  Schein  said 
the  service’s  channel  selectors  will  be 
equipped  to  handle  that  many. 

How  many  of  those  channels  will 
have  commercials  is  still  another  area 
yet  to  be  decided,  Schein  said. 

Schein  said  there  are  no  plans  at  the 
moment  for  any  “operational  tie-ins’’ 
with  any  of  Murdoch’s  newspapers  as  a 
source  is  news  programming. 

Schein,  a  Harvard  Law  School 
graduate,  left  Polygram  in  June,  1982, 
due  to  management  changes  initiated 
by  the  parent  company,  and  began 
doing  consulting  work. 

He  got  his  job  as  president  and  chief 
executive  of  Skyband  through  the  “old 
buddy  system.’’  He  said  a  friend  of  his 
was  dining  with  Murdoch  when  the 
publisher  mentioned  he  was  looking  for 
someone  to  head  his  satellite  operation. 
The  friend  put  Murdoch  in  touch  with 
Schein. 

“I  was  intrigued  by  the  start-up 
aspects,’’  Schein  said.  “As  time  goes 
by,  and  the  business  matures,  we  think 
everything  is  possible.” 


Murdoch  names  Schein 
to  head  satellite  service 


By  Andrew  Radolf 
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Doyle  Dane,  Filene’s  each 
win  two  Athena  awards 


Doyle  Dane  Bernbach,  New  York, 
and  Filene’s  of  Boston  each  emerged  as 
double  winners  in  the  1983  Athena 
awards  (for  Awards  To  Honor 
Excellent  Newspaper  Advertising) 
competition. 

A  Doyle  Dane  Bernbach  campaign 
for  IBM  small  business  computers, 
which  featured  simple,  bold  illustra¬ 
tions  and  short  copy,  won  an  Athena 
for  the  best  campaign  in  the  general 
advertising  category. 

The  ad  agency’s  second  winner,  a 
full-page  ad  for  Volkswagen  Rabbit, 
headlined,  “RA — the  cheapest  way  to 
go  from  a  to  b — BBiT,”  received  an 
Athena  for  the  best  black  &  white  ad 
from  a  half  to  full  page  in  the  general  ad 
category. 

Filene’s  of  Boston  had  two  winners 
in  the  contest’s  retail  division.  Filene’s 
ad  for  perfumes,  reading,  “Come. 
Experience  the  fantasy  of  our  fra¬ 
grances.  At  Filene’s  we’ve  got  it  all,’’ 
received  the  Athena  for  the  best  full- 
page,  black  &  white  category.  The 
store’s  other  winner  was  in  the  news¬ 
paper  magazine  or  special  section  cate¬ 
gory  for  a  bathing  suit  advertisement 
which  appeared  in  the  Boston  Globe. 

Announcing  the  winners.  Ad  Bureau 
president  Craig  Standen  said,  “These 
awards  are  designed  to  honor  the  writ¬ 
ers  and  art  directors  who  created  the 
ads  and  to  remind  agencies  and 


Filler’s  Day 
ADnBFbrPdmiJy  Ties. 


BEST  RETAIL,  MULTICOLOR  news¬ 
paper  ad  award  went  to  Regency  Mall  for 
its  Father's  Day  ad. 


advertisers  of  the  selling  power  of 
newspaper  space  when  it  is  filled  with 
good,  creative  advertising.’’ 

The  20  Athena  award  winners  were 
selected  from  more  than  5,000  entries 
as  the  best  in  their  categories.  The 
award  winners  will  receive  a  sculptured 
relief  of  Athena,  the  Greek  goddess  of 
wisdom  and  creativity  in  the  arts.  The 
original  Athena  sculpture  was  com¬ 
missioned  by  the  Bureau  and  executed 
by  Lily  Landis,  a  New  York  sculptress. 

The  Athena  winning  ads  will  be 
included  in  the  Creative  Newspaper 
1983,  which  will  be  published  later  this 
month. 


BEST  SPOT  COLOR  award  in  the 
"general"  category  was  given  to  Dailey  & 
Associates  of  San  Francisco,  for  its  news¬ 
paper  ad  for  Mexicana  Airlines. 


Cooper  leaves  post 
at  Family  Weekly 

Arthur  Cooper  has  left  his  position  as 
executive  editor  of  Family  Weekly  to 
accept  the  post  of  editor  at  Gentle¬ 
men’s  Quarterly. 

Cooper  joined  Family  Weekly  in  ear¬ 
ly  1978  and  worked  on  a  television 
magazine  project  Family  Weekly  was 
considering.  Nine  months  later,  he  was 
named  executive  editor. 

Before  joining  Family  Weekly, 
Cooper  had  been  executive  editor  of 
Penthouse.  Prior  to  that,  he  had  been  a 
writer  and  editor  with  Newsweek,  and 
before  that,  a  reporter  for  Time. 

Family  Weekly  has  not  announced  a 
eplacement  for  Cooper. 


BEST  CAMPAIGN  in  the  "general" 
category  went  to  Doyle  Dane  Bernbach 
for  its  newspaper  ads  for  IBM  business 
computers. 

Alton  Telegraph  puts 
bankruptcy  behind  it 

Officially  out  of  bankruptcy  since 
last  April,  Alton  Telegraph  sent  a  letter 
thanking  supporters  for  standing 
behind  the  newspaper  during  its  9-year 
battle  for  survival. 

The  letter  was  part  of  the  Telegraph’s 
celebration  of  having  been  publishing 
for  147  years. 

“The  Telegraph  and  its  people,  our 
subscribers,  are  breathing  more  easily 
now  that  the  bankruptcy  case  has  con¬ 
cluded  after  two  nervous  years,” 
stated  Stephen  A.  Cousley,  editor  and 
publisher,  in  an  August  22  letter.  “We 
celebrated  147  years  as  the  area’s  pri¬ 
mary  news,  advertising,  and 
information  medium  in  a  combined 
open  house  with  the  adjacent  Alton 
Museum  of  History  and  Art.’’ 

The  Telegraph  filed  for  bankruptcy 
after  a  $9.2  million  libel  verdict  was 
rendered  against  it  in  June,  1980.  The 
action  was  brought  by  a  local  developer 
who  claimed  an  unpublished  letter, 
sent  to  the  Justice  Department  in  1%9 
by  two  Telegraph  reporters,  damaged 
his  reputation  and  business  by 
erroneously  linking  him  to  organized 
crime. 

James  Green,  the  developer, 
received  $1.4  million  from  the  Tele¬ 
graph  in  settlement  of  his  $9.2  million 
claim  against  the  newspaper.  His  firm, 
James  Green  Construction  Co., 
received  $1  on  a  $10  million  claim. 

Cousley  told  E&P  the  last  claim 
against  the  Telegraph  was  settled  with 
the  estate  of  Robert  S.  DeGrant  for 
$50,000. 
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Justice  Dept,  issues 
non-disclosure  rules 


The  Justice  Department  has  issued 
detailed  rules  to  keep  Federal  em¬ 
ployees  or  contractors  from  making 
unauthorized  disclosures  of  classified 
information  that  they  learn  at  work. 

To  hold  their  jobs,  employees  of  con¬ 
tractors  with  high-level  security  clear¬ 
ance  must  sign  statements  that  unless 
they  get  advance  permission  they  will 
not  disclose  in  writing  or  orally  any 
information  that  is  classified,  or 
classifiable,  for  national  security 
reasons. 

Applies  to  news  stories 

The  prohibition  specifically  applies 
to  disclosures  in  books,  magazines, 
newspaper  stories,  letters  to  the  editor, 
scholarly  papers,  notes  for  speeches, 
or  fiction.  Possessors  of  classified 
information  must  get  advance  permis¬ 
sion  before  they  even  discuss  the  mate¬ 
rial  with  publishers,  editors,  ghost  writ¬ 
ers,  spouses  or  friends.  Violators  can 
be  fired,  forced  to  turn  over  to  the  gov¬ 
ernment  any  profits  they  make  from 
unauthorized  disclosures,  or  pro¬ 
secuted  under  established  criminal  sta¬ 
tutes. 

The  restrictions  apply  forever  to  all 
present  or  future  Federal  employees  or 
contractors  with  high  security  clear¬ 
ance,  and  the  government  wants  form¬ 
er  employees  to  observe  the  rules 
voluntarily  “for  their  own  protection .  ’  ’ 
No  penalties 

The  program  provides  no  penalties 
for  persons  such  as  news  reporters  who 
receive  unauthorized  information. 

Persons  contemplating  public  dis¬ 
closure  of  data  that  is  classified,  or 


possibly  subject  to  classification  on 
national  security  grounds,  are  required 
to  submit  the  material  in  advance  to  the 
department  or  agency  which  last  gave 
them  security  clearance.  Officials 
promise  to  censor  only  for  security 
reasons,  not  to  avoid  embarrassing 
anyone,  and  they  promise  answers  with¬ 
in  30  days.  Rejected  applicants  can 
appeal  once  within  the  department  or 
agency  and,  if  unsuccessful,  can  ask  a 
federal  court  to  rule  whether  any 
supression  of  information  was  justified. 

The  program  announced  by  the  Jus¬ 
tice  Department  (August  24) 
implements  the  executive  order  which 
President  Reagan  issued  last  March  to 
extend  non-disclosure  requirements  to 
all  Federal  employees  and  contractors. 
Until  then,  the  government  had  re¬ 
quired  non-disclosure  pledges  primari¬ 
ly  from  members  of  the  intelligence 
community. 

In  announcing  details  for  carrying 
out  the  President’s  executive  order,  the 
Justice  Department  endorsed  as  legally 
enforceable,  two  similar  non¬ 
disclosure  statements — one  to  be 
signed  by  persons  receiving  top  secret, 
secret  or  confidential  information;  and 
another  to  be  signed  by  persons 
receiving  Sensitive  Compartmented 
Information  (SCI)  which  is  more  sensi¬ 
tive  than  top  secret,  and  involve 
knowledge  about  intelligence  methods, 
or  the  fruits  of  intelligence  work. 

Statement 

Persons  receiving  SCI  information 
will  be  required  to  sign  a  statement 
including; 


“I  will  never  divulge  such 
information  unless  I  have  officially  ver¬ 
ified  in  writing  that  the  recipient  has 
been  properly  authorized  by  the  U.S. 
Government  to  receive  it  or  I  have  been 
given  prior  written  notice  of 
authorization  from  the  U.S.  Govern¬ 
ment  department  or  agency  last  grant¬ 
ing  me  either  a  security  clearance  or  an 
SCI  access  approval  that  such  dis¬ 
closure  is  permitted.” 

“1  hereby  agree  to  submit  for  secur¬ 
ity  review  by  the  department  or  agen¬ 
cy  .  .  .  all  materials,  including  fiction, 
that  I  contemplate  disclosing  to  any 
person  not  authorized  to  have  such 
information.” 

Federal  officials  declined  to  say  how 
many  persons  will  be  affected  by  the 
program  because  the  figure  might  give 
some  indication  of  the  size  of  the  Amer¬ 
ican  intelligence  community.  In  the 
Justice  Department  alone,  there  are 
58,000  employees,  with  32,000  of  them 
having  some  kind  of  security  clearance. 
These  include  2,000  in  the  Federal 
Bureau  of  Investigation  and  another 
500  in  the  parent  Justice  Department 
who  have  SCI  clearance. 

The  legal  rationale  for  the  non¬ 
disclosure  pledges  was  given  by 
Richard  K.  Willard,  Deputy  Assistant 
Attorney  General,  in  a  letter  to  the 
General  Services  Administration. 

“The  protection  of  national  security 
information  is  a  primary  and  fun¬ 
damental  constitutional  responsibility 
of  the  President  that  derives  from  his 
responsibilities  as  chief  executive. 
Commander  in  Chief,  and  the  principal 
instrument  of  U.S.  foreign  policy,” 
Willard  wrote.  “Agreements  to  pre¬ 
serve  the  secrecy  of  classified 
information  are  an  appropriate  method 
for  the  President  to  discharge  these 
constitutional  responsibilities . ’  ’ 


Key  sections  of  secrecy  order 


Herewith  are  key  sections  of  a  Justice  Department  order 
detailing  how  it  will  enforce  President  Reagan’s  executive 
order  barring  government  employees  or  contractors  from 
unauthorized  disclosure  of  classified  information. 

(The  order  is  worded  to  apply  to  the  Justice  Department, 
but  other  government  departments  and  agencies  are 
scheduled  to  issue  virtually  identical  orders  to  their  own 
employees  and  contractors.) 

“The  President  has  directed  that  all  persons  with 
authorized  access  to  Sensitive  Compartmented 
Information  (SCI)  be  required  to  sign  non-disclosure 
agreements  containing  a  provision  for  prepublication  re¬ 
view  to  assure  deletion  of  SCI  and  other  classified 
information.  SCI  is  information  that  not  only  is  classified 
for  national  security  reasons  as  top  secret,  secret  or  con¬ 
fidential  but  also  is  subject  to  special  access  and  handling 
requirements  because  it  involves  or  derives  from  particu¬ 
larly  sensitive  intelligence  sources  or  methods. 

“Employees  with  access  to  SCI  will  be  required  to  sign 
agreements  providing  for  prepublication  review.  Pre- 
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publication  review  is  required  only  as  expressly  provided 
for  in  an  agreement.  However,  all  persons  who  have  had 
access  to  classified  information  have  an  obligation  to  avoid 
unauthorized  disclosures  of  such  information  and  are  sub¬ 
ject  to  enforcement  actions  .  .  .  present  or  former  em¬ 
ployees  are  encouraged  voluntarily  to  submit  material  for 
prepublication  review  if  they  believe  that  such  material 
may  contain  classified  information  even  if  such  submis¬ 
sion  is  not  required  by  prepublication  review  agreement. 
Where  there  is  any  doubt,  present  and  former  employees  are 
urged  to  err  on  the  side  of  prepublication  review  ...” 

(Section  5-D)  “Present  or  former  employees  who  have 
signed  agreements  providing  for  prepublication  review  are 
required  to  submit  any  material  prepared  for  disclosure  to 
others  that  contains  or  purports  to  contain  ( 1 )  any  SCI ,  any 
description  of  activities  that  produce  or  relate  to  SCI,  or 
any  information  derived  from  SCI;  (2)  any  classified 
information  from  intelligence  reports  or  estimates;  or  (3) 
(Continued  on  page  20) 
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Dynamic  New  Trends  Are 
Totally  Reshaping  Your 
Life...Your  Country..  Your 
World.  Only  John  Naisbitt’s 
Trend  Letter  Will  Give  You 
The  Critical  Edge  You  Need 
To  Fully  Prepare  For  Them 
Today! 

If  you’ve  read  Megatrends, 

John  Naisbitt’s  incredible  best¬ 
seller  about  the  new  directions 
transforming  our  lives,  you 
already  understand  the  impor¬ 
tance  of  being  prepared  for  the 
new  society  that  is  rapidly  taking 
shape  around  us. 

Now,  John  Naisbitt,  through 
the  continuing  research  of  The 
Naisbitt  Group,  is  offering  you  a 
detailed,  bi-monthly  view  of  the 
complex  world  in  which  we  live. 

This  concise  report  offers  interpretive 
information  about  meaningful 
megatrends  that  are  just  emerging. 

Now,  John  Naisbitt’s  Trend  Letter 
will  fully  prepare  you  to  take  advantage 
of  these  trends  before  it’s  too  late. 

Big  Business  Believes. 

For  years,  many  of  this  country’s  well- 
known  multinational  corporate  giants 
have  benefitted  from  John  Naisbitt’s 
megatrend  predictions. 

You,  too,  can  enjoy  the  benefit  of  this 
valuable  analysis  and  become  more 
aware,  more  perceptive,  more  respon¬ 
sive  to  change  and  prosper  in  a  way 
that’s  never  been  available  to  you  before. 
For  the  low  subscription  price  of  $98 


a  year,  John  Naisbitt  will  send  you  24 
issues  (twice  a  month)  of  this  compelling 
Trend  Letter.  You’ll  also  have  the  rare 
opportunity  to  attend  lectures  and 
special  forums  given  by  The  Naisbitt 
Group  on  the  emergence  of  forces  that 
are  reshaping  our  society  at  this  moment 

A  Glimpse  Into  The  Future! 

•  How  valuable  would  it  have  been  for 

you  to  have  understood  the  true 

ramifications  of  our  dynamic 
Information  Age  in  advance? 

•  Would  you  like  to  have  new 
insights  into  the  forces  totally 
reshaping  our  financial  system? 

•  Are  you  prepared  for  the 
emergence  of  women  in  key, 
pivotal  roles  in  all  our 
business  and  governmental 
institutions? 

History  proves  that  the 

greatest  opportunities  come 
when  the  world  is  experiencing 
periods  of  dramatic  change. 

Now,  John  Naisbitt’s  Trend  Letter 
will  ensure  that  you  stay  on  top  of  these 
changes  and  not  be  left  behind. 

Give  Yourself  The  Edge. 

Information  is  power— and  advance 
information  is  recognized  universally  as 
Superior  Power.  The  Trend  Letter  will 
become  your  basic  compendium  of  in¬ 
formation  about  megatrends  that  are 
now  giving  full  meaning  to  tomorrow 
and  the  future! 

If  you  wait,  you  may  find  yourself 
slipping  further  into  the  “Pastures  of 
the  Past’’— and,  at  the  breakneck  speed 
our  society  is  hurtling  forward,  catching 
up  may  well  be  impossible! 


Give  yourself  the  Edge  with  John 
Naisbitt’s  broad-thinking,  far-reaching, 
never-before-available  Trend  Letter. 

Special  Offer! 

One  Month  FREE! 

We’re  so  certain  that  you’ll  become  a 
regular  subscriber,  we’ll  give  you  two 
free  issues  of  John  Naisbitt’s  valuable 
Trend  Letter  just  for  sending  back  the 
coupon  or  calling  our  toll  free  telephone 
number  right  away. 

Call  Toll  Fr«e: 

800-368-0115 

In  the  Washington,  D.C.  area,  call  833-3822. 


John  Naisbitt’s 
TVend  Letter 
P.O.  Box  33309 
Washington,  DC  20033 
I  want  to  subscribe  to  the  John 
Naisbitt  Trend  Letter. 

□  One  year,  $98  □  TWo  years,  $147 

□  Enclosed  is  my  check. 

□  Please  bill  me. 

□  Please  charge  it. 

□  MasterCard  □  Visa  EP9/83 

Card  Number _ 

Signature _ 

Name _ 

Address _ 


City _ 

State/Zip_ 


Give  Yourself  The  Edge... Today! 


Secrecy  order 
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any  information  concerning  intelligence  activities,  sources 
or  methods. 

“The  term  ‘intelligence  activities’  in  paragraph  5-D(3) 
(above)  means  all  activities  that  agencies  within  the 
intelligence  community  are  authorized  to  conduct  pur¬ 
suant  to  Executive  Order  12333  (issued  by  Reagan  in 
March).  However,  there  is  no  requirement  to  submit  for 
review  any  materials  that  exclusively  contain  information 
lawfully  obtained  at  a  time  when  the  author  has  no 
employment,  contract,  or  other  relationship  with  the  U.S. 
Government  and  which  are  to  be  published  at  such  time.” 

“A  person’s  obligation  to  submit  material  for  pre¬ 
publication  review  remains  identical  whether  such  person 
actually  prepares  the  material  or  causes  or  assists  another 
person,  such  as  a  ghost  writer,  spouse  or  friend,  or  editor 
in  preparing  the  material.  Material  described  in  paragraph 
5-D  must  be  submitted  for  prepublication  review  prior  to 
discussing  it  with  or  showing  it  to  a  publisher,  co-author, 
or  any  other  person  who  is  not  authorized  to  have  access  to 
it.  In  this  regard,  it  should  be  noted  that  a  failure  to  submit 
such  material  for  prepublication  review  constitutes  a 
breach  of  the  obligation  and  exposes  the  author  to  reme¬ 
dial  action  even  in  cases  where  the  published  material  does 
not  actually  contain  SCI  or  classified  information. 

“The  requirement  to  submit  information  or  materials  for 
prepublication  review  is  not  limited  to  any  particular  type , 
of  material  or  disclosure.  Written  materials  include  not 
only  books  but  all  other  forms  of  written  material  intended 
for  public  disclosure,  such  as  (but  not  limited  to)  news¬ 
paper  columns,  magazine  articles,  letters  to  the  editor, 
book  review,  pamphlets,  and  scholarly  papers.  Because 
fictional  treatment  may  convey  factual  information,  fic¬ 
tion  is  also  covered  if  it  is  based  upon  or  reflects 
information  described  in  paragraph  5-D. 

“Oral  statements  are  also  included  when  based  upon 
written  materials  such  as  an  outline  of  the  remarks.  There 
is  no  requirement  to  prepare  such  material  for  prior  re¬ 
view,  however,  unless  there  is  reason  to  believe  in  adv¬ 
ance  that  oral  statements  may  contain  SCI  or  other  classi¬ 
fied  information.  Thus,  a  person  may  participate  in  an  oral 


presentation  of  information  where  there  is  no  opportunity 
for  prior  preparation  (e.g.,  news  interview,  panel  discus¬ 
sion)  unless  there  is  reason  to  believe  in  advance  that  such 
oral  expression  may  contain  SCI  or  other  classified 
information. 

“This  recognition  of  the  problems  with  oral  representa¬ 
tions  does  not,  of  course,  exempt  present  or  former  em¬ 
ployees  from  liability  for  any  unauthorized  disclosure  of 
SCI  or  classified  information  that  may  occur  in  the  course 
of  even  extemporaneous  oral  expressions. 

“Material  that  consists  solely  of  personal  views, 
opinions  or  judgments  and  does  not  contain  or  imply  any 
statement  of  fact  that  would  fall  within  the  description  in 
paragraph  5-D  is  not  subject  to  the  prepublication  review 
requirement.  For  example,  public  speeches  or  publication 
of  articles  on  such  topics  as  proposed  legislation  or  foreign 
policy  do  not  require  prepublication  review  as  long  as  the 
material  does  not  directly  or  implicitly  constitute  a  state¬ 
ment  of  an  informational  nature  that  falls  within  paragraph 
5-D.  Of  course,  in  some  circumstances  the  expression  of 
‘opinion’  may  imply  facts  and  thus  be  of  such  a  character  as 
to  require  prior  review. 

“The  purpose  of  prepublication  review  will  be  frus¬ 
trated  where  the  material  in  question  already  has  been 
disseminated  to  unauthorized  persons  .  .  .  while  the 
department  reserves  the  right  to  review  such  material  for 
purposes  of  mitigating  damage  that  may  result  from  dis¬ 
closure,  such  action  shall  not  prevent  the  U.S.  Govern¬ 
ment  and  the  department  from  pursuing  all  appropriate 
remedies  available  under  the  law  as  a  consequence  of  the 
failure  to  submit  the  materials  for  prior  review  and/or  any 
unauthorized  disclosure  of  SCI  or  classified  information. 

“Materials  submitted  for  prepublication  review  will  be 
reviewed  solely  for  the  purpose  of  identifying  and  prevent¬ 
ing  the  disclosure  of  SCI  and  other  classified  information. 
This  review  will  be  conducted  in  an  impartial  manner 
without  regard  to  whether  the  material  is  critical  or  favor¬ 
able  to  the  department.  No  effort  wil  be  made  to  delete 
embarrassing  or  critical  statements  that  are  unclassified. 
Materials  submitted  .  .  .  will  be  disseminated  to  other 
persons  or  agencies  only  to  the  extent  necessary  to  iden¬ 
tify  classified  information  .  .  . 

“Priority  shall  be  given  to  reviewing  speeches,  news¬ 
paper  articles,  and  other  materials  that  the  author  seeks  to 
publish  on  expedited  basis.” 


Knight-Ridder  delays 
Viewtron’s  launch 

Knight-Ridder  has  postponed  its 
commercial  launch  in  southern  Florida 
of  its  videotex  system,  Viewtron,  from 
mid-September  to  the  end  of  October. 

“We  cannot  make  the  mid- 
September  start-up,”  said  Frank  Haw¬ 
kins,  director  of  coporate  relations. 
“The  problem  is  the  phone  company 
has  got  to  put  up  the  local  area  data 
transmission  network.  There  are  some 
bugs  in  the  system.” 

Southern  Bell,  which  is  an  AT&T 
subsidiary  until  divestiture  takes  effect 
next  January,  is  putting  in  the  LADT 
network  which  is  a  parallel  network  to 
the  voice  system.  After  divestiture. 
Southern  Bell  will  be  responsible  for 
maintaining  Viewtron’s  data  transmis¬ 
sion  network. 

Hawkins  said  the  problems  with  the 
LADT  “have  been  complicated  by  the 
CWA  strike.  It  resulted  in  delates  in 
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getting  the  lines  put  in.” 

A  third  factor  in  the  delay,  Hawkins 
said,  is  that  the  consortium  of  banks 
putting  together  Viewtron’s  Video 
Financial  Service  are  “having  trouble 
with  their  software.” 

Knight-Ridder  is  also  “behind  sche¬ 
dule”  in  installing  its  “database  order¬ 
ing,”  or  electronic  home  shopping, 
software,  Hawkins  said. 

“We’ve  been  working  on  Viewtron 
for  seven  years.  To  have  another  six 
week  delay  is  a  nuisance  but  it’s  not 
material  to  the  company’s  operations,” 
Hawkins  said. 

Viewdata  Corporation  of  America, 
the  Knight-Ridder  subsidiary 
developing  Viewtron,  hopes  to  reach  a 
goal  of  5,000  household  sub¬ 
scribers  when  the  service  is  finally 
launched. 

Viewtron  terminals  will  be  marketed 
by  AT&T  and  sell  for  $600.  The  price 
for  initial  Viewtron  subscribers  is  dis¬ 
counted  from  the  terminals’  regular 
price  of  $900. 


Knight-Ridder  intends  to  charge  sub¬ 
scribers  $15  per  month  for  Viewtron 
and  Southern  Bell’s  rates  for  providing 
the  telephone  link-up  is  expected  to  be 
another  $15  per  month. 


A.H.  Belo  signs 
credit  agreement 

A.H.  Belo  Corporation,  Dallas, 
signed  a  $600  million  credit  agreement 
with  a  banking  group  led  by  Interfirst 
Bank,  Dallas,  N.A. 

Other  banks  participating  in  this 
financing  agreement  are  Republic- 
Bank,  Dallas,  N.A.;  Texas  Commerce 
Bank,  Dallas,  N.A.;  and  Mercantile 
National  Bank  at  Dallas.  Funds  from 
this  agreement  will  be  used  in  the  pur¬ 
chase  of  the  Corinthian  Broadcasting 
Group  from  Dun  &  Bradstreet 
Corporation  for  $606  million  (E&P, 
June  25.) 
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Reagan  vacations 

(Continued  from  pa^e  II) 


But  some  of  the  side-trips  are  so 
time-consuming  or  so  far  away  that 
many  reporters  feel  obligated  to  skip 
them  for  fear  of  being  away  too  long. 

Stake  out 

For  instance,  there  was  the  time 
reporters  were  invited  to  a  wine-tasting 
party  at  a  vineyard  about  an  hours 
drive  away.  Several  stayed  behind  to 
“stake  out”  the  Santa  Barbara  airport, 
where  then-Secretary  of  State  Alexan¬ 
der  Haig  Jr.,  was  arriving,  even  though 
the  chances  of  him  actually  speaking 
were  virtually  nil.  Nevertheless  a  group 
of  us  stood  on  the  tarmac  for  several 
hours  awaiting  his  arrival.  Others,  who 
had  gone  to  the  vineyard,  decided  the 
risk  of  missing  something  was  too  great 
and  left  to  join  the  airport  stake-out.  Of 
course,  Haig  did  not  speak. 

Reagan  usually  throws  a  press  party 
every  August.  Last  year  it  was  held  at  a 
ranch  several  miles  away.  Neverthe¬ 
less,  when  the  President  is  there,  it’s 
considerably  safe  to  attend  no  matter 
how  long  you’ll  be  away  from  the  tele¬ 
phone.  But  chances  are  you’ll  never 
read  about  such  events  because  they 
are  always  off  the  record. 

Speakes  believes  reporters  get  so 
hungry  on  vacation  trips  that  nearly 
anything  he  or  other  aides  say  is  likely 
to  be  overplayed.  He  called  it  “a  trivial 
hunt  or  fishing  expedition.” 

No  interviews 

For  that  reason,  he  said,  Reagan’s 
top  four  aides  made  a  pact  not  to  grant 
press  interviews  on  Reagan’s  vacation 
trips,  although  Speakes  still  gives  daily 
briefings  on  weekdays. 

Saul  Friedman  of  Knight-Ridder 
Newspapers,  said,  “You  work  hard  in 
a  place  like  Santa  Barbara  because 
nothing  on  the  surface  is  happening  so 
everyone  scrounges.  There’s  this  con¬ 
stant  competition  to  take  a  presidential 
aide  to  dinner  and  get  interviews  at  the 
Biltmore  (where  White  House  staff 
stay).” 

David  Rush,  an  N BC  correspondent, 
notes  that  he  and  all  other  NBC  corre¬ 
spondents  are  required  to  stay  within 
radio  range  when  they  venture  from  the 
hotel.  “We  have  radios  in  our  car  and 
on  our  person  when  we  are  off  duty,” 
he  said.  That  way,  if  anything  hap¬ 
pens,  he  can  be  summoned  back 
immediately. 

For  a  group  containing  a  high  per¬ 
centage  of  workaholics,  habits  never 
change  much,  even  in  as  lovely  a  loca¬ 
tion  as  Santa  Barbara. 

At  any  hour,  you  can  walk  down  the 


corridors  of  the  Sheraton  Hotel,  which 
houses  the  press  corps  and  the  White 
House  press  staff,  and  hear  the  sound 
of  typewriters. 

Many  reporters  are  awakened  at  6:30 
a.m.  by  the  sounds  of  television  camera 
crews  putting  their  gear  in  jeeps  and 
preparing  to  drive  up  the  mountain  in 
an  attempt  to  get  tapes  of  Reagan  out¬ 
doors  with  their  powerful  lenses. 

One  network  producer,  who  works 
12-hour  days  even  in  Santa  Barbara, 
revealed  that  she  goes  to  bed  at  night 
with  a  scanner  tuned  to  the  channel 
used  by  Secret  Service  agents. 

Just  in  case. 


United  Newspapers 
buys  trade  publisher 

United  Newspapers  of  Britain 
announced  an  agreement  to  acquire 
Gralla  Publications,  publisher  of  15 
business  and  trade  magazines,  for  $44 
million. 

This  was  United’s  third  and  largest 
U.S.  acquisition  within  a  year.  Last 
September,  United  acquired  PR  News- 
wire  from  Western  Union  for  $9.5  mil¬ 
lion.  In  July,  it  bought  Mediawire  of 
Philadelphia. 


what  can  an  outside 
Ifib  do  that  youis 
shouldn’t? 

Chances  are  your  darkroom  people  and  equipment 
are  working  at  or  near  capacity  keeping  pace  with 
day-to-day  needs.  If  so,  there’s  little  or  no  time  for 
special  photographic  projects  or  super  rush  jobs. 

That’s  where  we  come  in.  Modernage  Custom 
Darkrooms.  We  do  everything  your  lab  shouldn’t. 

We  make  more  prints  every  hour,  in  color  and  black 
and  white,  than  your  people  can  in  a  day.  Probably  for 
lots  less,  too.  We  have  a  separate  department  for 
publicity  prints.  Good  quality  yet  very  economical. 

Thinking  about  creating  photo  murals  to  spark  up 
your  offices?  It’s  our  business,  not  a  side-line.  How 
about  travelling  or  permanent  displays  exhibiting 
the  work  of  your  company  or  clients?  We  print 
and  mount  for  musems  the  world  over. 

Your  people  and  facilities  may  be  capable  of  doing  it. 

But  when  they  can’t,  we’re  a  phone  call  away. 

Write  for  our  free  Services  Guide  Book. 


•  1 1 50  Ave.  of  the  Americas,  New  York,  NY  1 0036  •  21 2-997-1 800 

•  312  East  46th  Street  New  York,  NY  10017  •  212-661-9190 

•  18  Vesey  Street  New  York,  NY  10007  •  212-227-4767 
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NEWSPEOPLE 


Sue  Ann  Wood  succeeded  Ray  J. 
Noonan  as  managing  editor  of  the  St. 
Louis  Globe-Democrat  September  1 . 

Noonan  retired  after  a  45-year  news¬ 
paper  career  which  included  the  Daily 
Oklahoman  in  Oklahoma  City,  the  St. 
Louis  Star-Times  and  since  1951,  the 
Globe-Democrat .  He  has  served  as 
political  editor,  city  editor  and  assistant 


Honeysett 


Wigler 


Wood 


William  L.  Honeysett,  former 
president  of  the  Gannett  Southwest 
Newspaper  Group,  became  president 
and  chief  executive  officer  of  the  Tri¬ 
bune  Publishing  Co.,  Tacoma,  Wash., 
in  August.  He  succeeded  William  G. 
Robinson,  who  retired  after  a  28-year 
career  with  the  company. 

Honeysett  joined  the  Tribune  in 
April  as  executive  vicepresident  and 
chief  operating  officer  after  leaving  the 
San  Bernardino  Sun,  which  he  had 
served  as  president  and  publisher  since 
1977. 


“CQ  is  the  most  consis¬ 
tently  useful  service  to  pa¬ 
pers  of  all  sizes. ...  It  is 
the  right  hand  of  more 
editorial  writers  than 
any  other  publication  in 
America.  ” 


W.  H.  Hornby,  Dcvcr  Post 


for  information  write  or  call 


Congressional  Quarterly  Inc. 


Attn:  Jim  Bullard 

1414  22nd  Si.  N.W.  Washington  D.C.  20037 
(202)  887-8500 


Stephen  WiCLERjoined  the  staff  of 
the  Orlando  Sentinel  as  music  critic. 
Formerly  music  critic  of  the  Rochester 
(N.Y.)  Democrat  and  Chronicle  for 
three  years,  he  served  as  regular  guest 
lecturer  at  the  Eastman  School  of  Mus¬ 
ic  there.  He  holds  a  doctorate  in  Eng¬ 
lish  literature,  a  subject  he  previously 
taught  at  the  University  of  Rochester. 


David  Pyle,  Associated  Press  news 
editor  at  Omaha  since  1981,  was 
appointed  correspondent  at  Pro¬ 
vidence,  R.l.  He  succeeds  Margy 
McCay,  who  became  the  AP’s  assis¬ 
tant  personnel  manager  in  New  York. 


David  B.  Regan  was  named  general 
manager  of  the  Santa  Cruz  (Calif.)  Sen¬ 
tinel.  Regan  has  been  assistant  general 
manager,  assistant  to  the  publisher, 
and  production  director  of  the  Mid¬ 
dletown  (N.Y.)  Times  Herald-Record. 


Terry  Brennen  was  named  group 
marketing  director  for  the  Rio  Grande 
Valley  Newspaper  group  of  Freedom 
Newspapers.  Inc.  Brennen  joined 
Freedom  a  year  ago  as  general  manager 
of  Oranfte  County  Week,  a  publication 
of  the  Oranfte  County  Reftister.  Santa 
Ana,  Calif.  * 


Two  Greensburg  (Pa.)  Tribune- 
Review  department  heads,  executive 
editor  George  A.  Beidler  and  trea¬ 
surer  Gary  L.  Hoenshel,  have  been 
named  vicepresidents  of  the  Greens- 
burg-based  publishing  company. 

Beidler  will  continue  to  oversee 
news  operations  at  the  paper  and  Hoen¬ 
shel  retains  responsibility  for  the  com¬ 
pany’s  financial  operations.  Beidler  is 
also  executive  editor  of  the  Tribune- 
Review's  sister  paper,  the  Lebanon 
(Pa.)  Daily  News. 


managing  editor. 

Wood  began  her  career  as  a  reporter 
for  the  St.  Petersburg  Times  in  1954 
and  the  following  year  joined  the 
Globe-Democrat,  where  she  has  work¬ 
ed  as  a  reporter,  night  city  editor,  city 
editor  ami  assistant  managing  editor/ 
administration. 

Also  at  the  Globe-Democrat,  execu¬ 
tive  editor  George  A.  Killenberg, 
established  a  new  organizational  struc¬ 
ture  with  Amour  Krupnik,  former 
director  of  information  systems,  named 
one  of  three  assistant  managing  editors. 

Edward  J.  Presberg,  former  assis¬ 
tant  managing  editor/features,  and 
Allan  Merritt,  former  assistant 
managing  editor/news,  remain  as  assis¬ 
tant  managing  editors  but  with  wider 
ranges  of  responsibility  as  assigned  by 
executive  and  managing  editors. 

Richard  H.  Amberg  Jr.,  former 
Illinois  editor,  was  named  to  the  new 
position  of  metropolitan  editor  with 
responsibility  for  the  city  desk  and  the 
Metro-Missiouri  and  Metro-Illinois 
news  departments,  coordinating  the 
Springfield,  111.,  and  Jefferson  City 
bureaus,  and  all  departments  with  the 
photography  department. 


William  D.  James,  editor  of  the 
Great  Falls  (Mont.)  Tribune  and  on  the 
staff  for  36  years,  has  retired.  His 
responsibilities  will  be  assumed  by 
managing  editor  Terry  Dwyer  on  the 
news  side,  and  former  regional  editor 
Bob  Gilluly  will  assumes  James' 
duties  on  the  opinion  side  in  a  promo¬ 
tion  to  editorial  page  editor. 


NEWSPAPER  SALES  NEGOTIATIONS 


Robert  N.  Bolitho 


KREHBIEL-BOLITHO  NEWSPAPER  SERVICE 
Brokers  •  Appraisers  •  Consultants 


Now  60  Years 

Continuous  Service  To  Newspapers 


P.  O.  Box  7133,  Shawnee  Mission,  KS  66207 
(913)  381-8280 
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IN  THE  NEWS 


Davies  moves  east  to  head  Courant 


Edited  by  LENORA  WILLIAMSON 

Don  Lehnhoff  has  been  named 
managing  editor  of  SportsNow,  the 
monthly  news  magazine  set  to  debut  in 
October  and  aimed  at  young  sports  par¬ 
ticipants.  It  is  being  published  by  The 
Sporting  News  Publishing  Company,  a 
Times  Mirror  Company.  Lenhoff  has 
been  in  the  sports  editing  field  at  the 
Collinsville  (Ill.)  Herald  and  the  Jour¬ 
nal  Newspapers  of  Southwestern  Ill. 

*  *  ♦ 

Gary  L.  Andfrson  was  named 
accounting  director  of  the  Detroit 
News.  Most  recently  divisional 
accounting  manager,  he  joined  The 
Evening  News  Association,  parent 
company  of  the  newspaper  in  1977  as  a 
junior  accountant  and  subsequently 
was  internal  auditor  and  corporate 
accounting  supervisor. 

*  *  ♦ 

John  F.  Grffnman,  the  Warren 
(Ohio)  Tribune  Chronicle's  editorial 
page  editor  since  1981,  has  been 
appointed  editor  of  the  paper.  With  the 
Tribune  Chronicle  since  1978,  he  also 
served  as  a  reporter  and  then  urban 
affairs  editor. 

*  *  + 

Jamfs  W.  Brosnan,  was  named 
senior  reporter  at  the  Nashville,  Tenn., 
bureau  of  the  Memphis  Commercial 
Appeal.  He  replaces  William 
Bfnnftt,  a  reporter  for  the  Memphis 
newspaper  more  than  29  years,  who 
has  retired. 

Brosnan  joined  the  newspaper  in 
1974  and  moved  to  the  bureau  in  1979. 
Richard  Lockfr,  who  joined  the 
newspaper  in  October  1982,  has  been 
assigned  to  the  bureau.  Locker  worked 
for  the  Nashville  Banner  and  the  Knox¬ 
ville  Journal. 

*  *  * 

Robert  J.  Brindle  has  been  named 
retail  advertising  manager  of  the  Har¬ 
risburg  (Pa.)  Patriot-News.  Brindle 
joined  The  Patriot  News  Co.  as  a  retail 
advertising  account  representative  in 
1971  after  a  20-year  career  as  co-owner 
and  general  manager  of  the  Harrisburg 
Home  Star,  a  weekly. 

*  ♦  ♦ 

John  Fuhr,  circulation  manager  of 
the  Camden  (N.J.)  Courier-Post,  was 
promoted  to  circulation  director, 
replacing  Gerald  J.  Kane,  who 
became  regional  circulation  director 
for  Gannett  Co.,  Inc. 

Lori  Trasmondi,  personnel  admi¬ 
nistrator,  was  promoted  to  human  re¬ 
sources  director  of  the  Courier-Post. 
She  succeeds  David  H.  Bair,  who 
became  publisher  of  Gannett's  Cherry 
Hill-based  Suburban  Newspaper 
Group. 


Michael  J.  Davies,  formerly  presi¬ 
dent  and  editor  of  the  Kansas  City  Star 
and  Times,  became  chairman  and  chief 
executive  officer  of  the  Hartford 
(Conn.)  Courant  September  6.  He  also 
has  assumed  the  title  of  editor  following 
the  resignation  August  29  of  vicepresi¬ 
dent  and  editor  Mark  Murphy. 

David  Laventhol,  group  vicepresi¬ 
dent  for  newspapers  for  the  Times  Mir¬ 
ror  Co.  which  owns  the  Courant,  said 
Keith  McGlade,  publisher  of  the 
Courant,  will  be  responsible  for  all  non¬ 
editorial  functions  and  will  report  to 
Davies. 

Davies  is  the  incoming  vicepresident 
of  the  Associated  Press  Managing  Edi¬ 
tors  and  has  been  editor  of  the  Kansas 
City  Star  and  Times  since  1978.  Last 
year  he  also  was  named  president. 

Davies,  with  the  Courier-Journal  and 
Louisville  Times  for  12  years  in  various 
editorial  capacities,  was  managing  edi¬ 
tor  of  the  afternoon  Times  five  years 
and  the  morning  Courier-Journal  three 
years. 

A  native  of  England,  Davies  grew  up 
in  Savannah  and  is  a  naturalized  U.S. 
citizen.  He  received  his  bachelor's 
degree  in  journalism  from  Georgia 
State  University  and  master's  in  jour¬ 
nalism  from  Northwestern  University. 
Davies  had  worked  at  the  Savannah 
Morning  News,  the  Atlanta  Times, 
Atlanta  Constitution,  and  Lloyd 
Hollister  Newspapers  in  Chicago 
before  moving  to  Louisville. 

Michael  Longtin,  distribution 
manager  of  the  Greensboro  (N.C.) 
News  &  Record,  was  named  produc¬ 
tion  manager  succeeding  Richard  L. 
Hendricks  Jr.,  who  became 
vicepresident  for  administration. 

Hendricks  is  responsible  for  all 
administrative  business  functions  at 
the  newspapers,  including  data  pro¬ 
cessing  and  real  estate  and  also  will 
direct  several  new  venture  projects. 

*  *  * 

Paul  Ennis,  formerly  assistant 
press  room  manager  at  Charleston 
(W.Va.)  Newspapers,  has  been  named 
manager  in  charge  of  the  overall  press 
room  operations. 


John  A.  Park  Jr. 

Expertise 

For  Owners  Considering 
Sole  of  their  Newspapers 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

28  Years  Nation-Wide  Personal  Service 
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Michael  J.  Davies 


Russell  F.  Sprung,  general  mana¬ 
ger  of  the  Oshkosh  Northwestern  since 
1979,  was  elected  president  of  the  Wis¬ 
consin  Newspaper  Association.  He 
succeeds  Robert  E.  Berglund,  pub¬ 
lisher  of  the  Loyal  Tribune-Record- 
Gleaner. 

*  *  * 

Terry  McIn  ia  re  was  named  mana¬ 
ger  of  the  Boston  office  of  Cresmer, 
Woodward.  Omara  &  Ormsbee.  Inc. 
He  joined  the  newspaper  advertising 
representative  firm  in  1980  in  Los 
Angeles. 

(Continued  on  page  24) 
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Notes  on  people 


Restaurant  critic 
to  go  on  a  diet 

The  restaurant  critic  of  the  New 
York  Times,  Mimi  Sheraton,  has  res¬ 
igned,  saying  she  wants  to  stop  eating 
for  a  while.  Her  first  priority  will  be  to 
lose  50  pounds. 

Sheraton,  seven-year  veteran  of  eat¬ 
ing  out  seven  nights  and  four  days  a 
week  as  the  newspaper's  restaurant  cri¬ 
tic,  will  continue  at  the  Times  until  ear¬ 
ly  October.  While  dieting  she  plans  to 
write  a  couple  of  books,  see  the  world 
and  perhaps  start  a  magazine. 

Speechwriter  joins 
Washington  Times 

Aram  Bakshian  Jr.,  deputy  assis¬ 
tant  to  President  Reagan  and  chief  of 
presidential  speechwriting,  left  his  post 
September  1  to  become  a  columnist  tor 
the  Washinfiton  Times.  The  column 
starts  in  mid-September  and  will  deal 
with  politics  and  foreign  affairs — and 
occasionally  the  arts  and  culture. 

Bakshian  was  on  the  staffs  of  Pre¬ 
sidents  Ford  and  Nixon.  He  is  the 
author  or  co-author  of  four  books  and 
has  written  on  current  events  for  sever¬ 
al  newspapers  and  magazines. 

Haii  of  Fame  honors 
to  Chicagoans 

The  board  of  governors  of  the  Chica¬ 
go  Press  Club  elected  eight  new  memb¬ 
ers  to  the  Chicago  Journalism  Hall  of 
Fame  from  more  than  125  nominations 
made  by  club  members. 

The  winners  to  be  inducted  in  dinner 
ceremonies  October  7  are: 

M.W.  Newman,  Chicago  Sun-Times 
special  writer  and  editor  of  The  Inland 
Architect. 


Len  O’Connor,  pioneer  television 
analyst  on  WHN-tv  and  WMAQ-tv 

J.J.  McPhaul,  investigative  reporter 
for  the  Chicago  Times  and  author  of 
books  about  Chicago-style  journalism. 

Lois  Wille,  Sun-Times  associate  edi¬ 
tor  and  Pulitzer  Prize  winner  in  1963. 

John  Dreiske,  political  editor  of  the 
Sun-Times  for  30  years,  and  a  radio  and 
television  commentator. 

Finley  Peter  Dunne,  former  city  edi¬ 
tor  of  the  Chicago  Times  and  creator  of 
the  “Mr.  Dooley”  columns  about  poli¬ 
tical  abuses. 

Fahey  Flynn,  long-time  television 
anchorman  on  WLS-tv  and  WBBM-tv, 
whose  trademark  was  a  bowtie. 

Clayton  Kirkpatrick,  retired  chair¬ 
man  and  chief  executive  of  The  Tribune 
Company  and  editor  of  the  Chicago 
Tribune  from  1969  to  1979. 


Newspeople 

(Continued  from  page  23) 


Patti  Domm,  a  reporter  with  the 
New  Bnmswick  (N.J.)  Home  News. 
and  Michael  Hoyt,  a  producer  for 
NBC  Nightly  News,  were  married  in 
New  Brunswick  August  21.  They  will 
live  in  New  Brunswick. 

John  Catalani  has  been  named 
Los  Angeles  regional  manager  of 
Sawyer-Ferguson-Walker  Company. 
Catalani,  currently  retail  sales  mana¬ 
ger,  joined  the  company  in  1977.  He 
was  formerly  an  advertising  supervisor 
with  the  New  York  Times  and  Los 
Angeles  Times. 

James  Lamhofer,  currently  Los 
Angeles  regional  manager,  has  been 
named  Los  Angeles  associate  manager; 
and  George  Belton,  senior 
vicepresident  of  Sawyer-Ferguson- 
Walker,  will  continue  as  West  coast 
regional  manager. 


^ Diamond  Shamrock" 


Information  Resource. 

For  answers  about  this  Fortune  500  domestic  integrated 
oil  and  gas  company,  please  call: 


Charles  Yoakum 
Manager,  Media  Relations 

Ginger  Shearburn 
Press  Relations  Specialist 


Business  Phone 
214-922-2818 


214-922-2822 


Home  Phone 
214-446-0647 


817-267-1480 


Diamond  Shamrock 

The  resourceful  company. 


Dallas,  Texas  75201 


TO  EDITORIAL  BOARD— Diane 
Camper,  a  specialist  in  legal  issues,  civil 
rights  and  urban  affairs  and  former 
Washington  correspondent  for  News¬ 
week  magazine,  joins  the  editorial  board 
of  the  New  York  Times  this  month.  The 
past  six  years  at  Newsweek,  she  covered 
the  Supreme  Court  and  the  Federal 
judiciary.  Camper  holds  a  Master  of  Stud¬ 
ies  degree  from  Yale  Law  School  and  a 
bachelor's  degree  in  political  science  and 
journalism  from  Syracuse  University. 


Deaths 


Wesley  Sherman  IzzARD,83,dean 
of  Texas  newspapermen  and  editor-in- 
chief  of  the  Amarillo  Globe-News  since 
1973,  died  August  6. 

Izzard,  who  joined  the  newly 
established  Amarillo  Globe  in  1924, 
served  in  various  editorial  capacities 
and  was  wire  editor  and  city  editor  of 
the  Amarillo  Daily  News,  which  was 
acquired  by  the  Globe  in  1926.  He  com¬ 
bined  a  career  in  newspapering  and 
broadcasting,  being  active  at  Amaril¬ 
lo's  radio  stations  before  and  after  their 
purchase  by  the  newspaper  and  merger 
into  KGNC.  He  was  involved  in  man¬ 
agement  of  the  radio  and  television 
operations  until  their  sale  in  1965.  His 
front-page  column  in  the  Daily  News 
“From  A  to  Izzard”  was  a  Panhandle 
area  morning  ritual  for  readers. 

*  *  * 

William  A.  Clements,  50,  Chica¬ 
go  Sun-Times  investigative  reporter, 
died  August  7  in  Beaver  Island,  Mich., 
where  he  was  vacationing.  His  body 
was  found  near  the  shore  of  Lake 
Michigan,  where  he  had  gone  swimm¬ 
ing.  His  wife,  Sheila,  had  left  him  briefly 
and  when  she  returned  did  not  see 
him.  Boaters  nearby  recovered  his 
body  a  short  time  later. 

Clements  had  been  with  the  Sun- 
Times  since  the  Chicago  Daily  News 
closed  in  1978  and  had  a  career  filled 
with  major  investigations  and  awards. 
He  was  with  the  Daily  News  14  years. 
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Park  offer 

(Continued  from  page  12) 


text  and  classified  editing  systems  this 
year.  Eight  of  its  larger  newspapers 
already  have  such  systems,  and  new 
systems  are  planned  for  six  others. 

All  of  the  company’s  newspapers  are 
printed  by  offset  and  use 
photocomposition  technology. 

The  23  dailies  are  “typically 
housed”  in  10,000  sq.  ft.,  one  story 
buildings.  Fifteen  dailies  own  their 
buildings,  and  eight  have  leases 
expiring  at  various  dates  from  1983  to 
1993.  The  company  said  it  does  not 
anticipate  any  problems  in  renewing 
the  leases.  All  the  dailies  own  their 
printing  presses. 

Television  broadcasting  had  re¬ 
venues  of  $35.2  million  in  1982  and 
operating  income  of  $15  million.  Radio 
posted  revenues  of  $11.6  million  last 
year  and  had  operating  income  of  $2.7 
million. 

For  the  first  half,  television’s  re¬ 
venues  rose  $900,000,  or  6%,  to  $17.6 
million,  and  operating  income  rose 
$700,000,  or  10%,  to  $7.3  million.  Radio 
in  the  half  recorded  an  $800,000,  or  15% 
increase  in  revenues,  and  its  operating 
profits  rose  $500,000,  or  44%,  to  $1.5 
million. 


In  July,  1982,  a  petition  to  deny  re¬ 
newal  of  licenses  to  operate  radio  sta¬ 
tions  WDEF-am  and  fm,  Chattanooga, 
Tenn.,  was  filed  by  the  National  Black 
Media  Coalition  and  others,  the  pro¬ 
spectus  stated.  The  petition  alleges  the 
company  discriminated  on  the  basis  of 
race  in  its  employment  practices.  Re¬ 
newal  of  the  company’s  Chattanooga 
licenses  is  pending  during  the  litigation. 

The  petition  is  part  of  a  blanket  filing 
initiated  by  these  complainants  against 
19  radio  and  tv  stations  in  Tennessee, 
Kentucky,  and  Indiana.  The  company 
said  in  its  prospectus  that  it  believes  it 
will  successfully  oppose  the  litigation. 

The  prospectus  said  the  company  is 
not  involved  in  any  other  litigation 
which  it  believes  will  have  an  adverse 
effect  on  its  operations. 

The  company’s  other  12  radio 
licenses  and  its  seven  television 
licenses  have  all  been  renewed  by  the 
FCC. 

1,700  employees 

Park  Communications  employs 
1,700  full-time  people,  including  1,100 
in  newspapers,  400  in  television,  and 
200  in  radio.  Two  broadcasting 
operations  and  one  newspaper  have  a 
total  of  approximately  20  employees 
represented  by  unions. 

‘‘The  company  has  never 
experienced  a  strike  or  work  stoppage 


and  believes  it  has  good  relations  with 
its  employees,”  the  prospectus  stated. 

Park  Communications  has  an  unused 
line  of  credit  with  two  of  its  lead  banks 
for  $24  million. 

Total  long  term  debt,  as  of  June  30, 
stood  at  $32.2  million  while  total 
shareholders  equity  was  $67.4  million. 

Retained  earnings,  as  of  June  30, 
were  $65.99  million. 

Total  liabilities,  as  of  June  30,  were 
$56.4  million.  Total  assets  came  to 
$123.8  million. 

The  highest  salaried  executives  of 
Park  Communications  are  Roy  H. 
Park,  chairman  and  president, 
$427,190;  J.  Allan  Meath,  executive 
vicepresident-newspapers,  $1 16,667; 
George  D.  Lilly,  vicepresident- 
television,  $97,500;  William  L.  Fowler, 
vicepresident-radio,  $67,241;  and 
Wright  M.  Thomas,  senior  vicepresi- 
dent-fmance,  $51,475. 

All  directors  and  officers  as  a  group, 
totaling  9  persons,  receive  $870,948. 

Lilly  resigned  from  the  company  in 
August. 

Pursuant  to  deferred  compensation 
arrangements  with  the  company, 
Meath  may  elect  to  defer  a  portion  of 
his  salary,  not  to  exceed  the  greater  of 
$30,000  or  25%  of  his  salary,  which  is 
payable  with  interest  on  retirement  or 
termination  of  employment. 


Faced  with  tough 
insurance  questions 
&  don’t  know  where 
to  find  the  answers? 

State  Farm’s  Reference  Notebook  of  Insurance 
Sources  may  point  you  in  the  right  direction. 

It’s  a  topical  insurance  guide  with  addresses  and 
phone  numbers  of  more  than  200  organizations, 
research  groups  and  people  who  know  the  facts 
about  insurance  and  related  subjects.  It  also  lists 
the  country’s  top  insurance  companies,  insurance 
trade  and  arson  associations,  and  more— over 
90  pages  of  organizations  that  can  help  you  with 
your  insurance  story. 

For  your  free  copy  just  write  or  call: 

Public  Relations  Dept. 

State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  Illinois  61701 
(309)  766-2863 
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PLANT  &  EQUIPMENT  NEWS 


Edited  by  BILL  GLOEDE 

Personal  computers  prove  effective 
replacements  for  remote  terminals 


At  Calkins  Newspapers,  the  remote 
bureau  terminal  and  the  “dumb”  ter¬ 
minal  workstation  are  going  the  way  of 
the  optical  character  reader. 

By  year’s  end,  the  data  processing 
department  at  the  Levittown,  Pa.- 
based  Calkins  group  hopes  to  have  re¬ 
placed  all  its  editorial  terminals  with 
IBM  personal  computers.  Why? 

There  are  several  reasons,  but  prob¬ 
ably  chief  among  them  is  that  a  PC, 
with  all  its  processing  power,  off-line 
storage  and  software  support,  actually 
costs  less  than  the  typical  remote  ter¬ 
minal  —  in  some  cases  less  than  half. 
By  moving  the  editorial  departments  at 
Calkins’  seven  newspapers  onto  IBM 
PCs,  the  company  hopes  to  reap  such 
rewards  as  the  freeing  up  of  storage 
space  in  its  central  processing  units, 
improving  computer  response  time  for 
reporters  and  editors,  allowing  for 
secure  individual  data  bases  and  great¬ 
ly  increasing  the  amount  of  off-line 
storage. 

Bill  Clark,  director  of  programming 
in  Calkins’  DP  department,  says  the 
company  believes  “the  personal  com¬ 
puter  is  going  to  have  as  great  an  impact 
on  business  as  the  computer  did.” 

The  PC  project  began  last  Novem¬ 
ber,  when  the  DP  department  was 
charged  with  a  research  and 
development  project  on  the  use  of  PCs 
as  cost-effective  replacements  for  re¬ 
mote  text  editing  terminals.  Two  IBM 
5150  personal  computers  were  pur¬ 
chased,  and  the  programming  began. 

The  Calkins’  group  is  strictly  an  IBM 
mainframe  operation,  save  one  news¬ 
paper  which  has  a  Digital  Equipment 
Corporation  front-end  system.  The 
groupwide  DP  department  has  charge 
of  Calkins’  two  mainframe  computers, 
one  an  IBM  4341  and  the  other  an  IBM 
3031,  which  provide  central  storage 
and  story  sharing  facilites  for  the 
group’s  newspapers.  Clark’s  pro¬ 
gramming  team,  project  director 
Robert  Cassidy  and  programmer 
Daniel  Luciano,  began  building  the 
necessary  programs  for  text  editing  and 
transmission  within  the  PCs  DOS 
operating  system  in  assembler  lan¬ 
guage.  IBM  was  consulted  to  ensure 
that  the  programs  being  developed 
would  not  conflict  with  existing  IBM 
operating  systems  and  hardware  or  fu¬ 
ture  releases  of  systems  and  hardware. 

After  about  three  months,  the  pro¬ 
grams  were  completed,  and  ready  for 
debugging. 


“We  went  live  in  June,”  explains 
Clark.  Two  IBM  5150s  were  placed  at 
the  Beaver  Falls,  Pa.  bureau  of  the  Bea¬ 
ver  County  Times,  where  they’ve  been 
operating  successfully  all  summer. 

Since  the  Beaver  Falls  deployment, 
Calkins  has  replaced  bureau  terminals 
in  Harrisburg,  the  Pennsylvania  state 
capital,  and  in  Mt.  Holly,  N.J.,  the 
county  seat  for  Calkin’s  Burlington 
County  Times.  Additionally,  Calkins 
has  provided  Fort  Dix,  a  New  Jersey 
Army  base,  and  McGuire  Air  Force 
Base,  also  in  New  Jersey,  with  IBM 
PCs.  The  Times  handles  production  for 
newspapers  on  both  military  bases,  and 
is  now  linked  directly  to  editorial 
operations  there. 

The  Calkins  editorial  departments 
use  IBM  series  3278  text  processing 
terminals  in  their  newsrooms.  These 
terminals  are  leased,  with  the  cost 
running  in  the  $80  per  month  range  per 
terminal.  The  company  reasoned,  then, 
why  not  replace  them  with  PCs,  too. 

The  DP  department  is  now  working 
with  special  software  boards,  called 
IRMAs,  to  allow  PCs  to  replace  the 
“dumb”  terminals  without  having  to 
rewire  and  reconfigure  the  mainframe 
system.  The  company  hopes  to  begin 
replacing  the  terminals  in  early  1984, 
with  the  goal  being  the  installation  of 
100  to  120  personal  computers  in  Cal¬ 
kins  newsrooms. 

Before  any  decision  is  made  regard¬ 
ing  the  PCs,  however,  Clark  is  waiting 
“along  with  everyone  else  in  the 
world”  to  see  what  develops  with  the 
“so-called  Peanut,”  the  code  word  for 


By  Thomas  Land 

The  use  of  visual  display  terminals  in 
computerized  offices  causes  stress, 
anxiety,  irritability  as  well  as  mental 
and  physical  fatigue,  sleep  disorders 
and  psychosomatic  symptoms,  accord¬ 
ing  to  an  American  discussion  paper 
whose  conclusions  have  been  circu¬ 
lated  to  foreign  correspondents  by  the 
United  Nations  International  Labor 


Thomas  Land  is  an  author  and  foreign 
correspondent  who  contributes  occa¬ 
sionally  to  E&P. 


a  new  PC  which  analysts  believe  IBM 
plans  to  introduce  in  the  near  future. 

Calkins  is  now  using  some  20  IBM 
PCs  in  both  its  editorial  and  business 
departments.  Eight  are  dedicated  to 
editorial,  four  are  in  data  processing, 
and  eight  are  used  in  the  business 
departments.  The  machines  are  using 
Wordstar®  text  processing  software 
and  Lotus  1-2-3®  spreadsheet  account¬ 
ing  software.  Eventually,  Clark  sees  an 
all  PC  operation  as  a  practical  solution 
to  mass  storage  and  CPU  capacity  pro¬ 
blems.  Also,  when  a  PC  is  not  in  use  by 
a  reporter  or  by  a  classified  advertising 
person,  it  could  be  used  by  another 
staffer,  simply  by  downloading  pro¬ 
grams  for  specific  tasks  from  diskettes. 

One  of  the  major  advantages  of  a  PC 
from  the  reportorial  standpoint  is  the 
security  of  an  individual  database.  If  a 
reporter  is  working  on  an  investigative 
piece,  notes,  drafts  and  completed  stor¬ 
ies  can  be  written  to  the  PC’s  diskette, 
which  can  then  be  removed  from  the 
computer  and  stored  in  a  secure  place. 
The  final  draft  need  not  appear  in  main 
storage  until  it  is  ready  for  editing  and 
production,  thereby  lessening  the 
chance  for  a  breach  of  security. 

One  advantage  enjoyed  by  Calkins  is 
its  in-house  DP  staff,  which  can  tailor 
the  PC  software  to  work  with  existing 
computer  equipment.  The  staff  is  com¬ 
prised  of  14  programming  people  and  a 
similar  number  of  operations  people. 

In  addition  to  the  Beaver  County 
Times  and  the  Burlington  County 
Times,  Calkins  publishes  the  Bristol- 
Levittown  (Pa.)  Bucks  County  Courier 
Times;  Doylestown-Hathoro  (Pa.) 
Intelligencer,  Uiniontown  (Pa.)  Herald 
Standard,  Homestead  (Fla.)  South 
Dade  News  Leader,  and  a  weekly  in 
New  Jersey. 


Organization  (ILO)  in  Geneva, 
Switzerland.  The  paper’s  conclusions 
closely  parallel  earlier  research  find¬ 
ings  of  the  Institute  of  Labor  Science  of 
the  Technical  University  of  West 
Berlin  that  the  display  units  cause  eye 
strain,  back  ache  and  exhaustion  when 
used  for  long  periods. 

The  introduction  of  computer  tech¬ 
nology  into  the  office  has  provoked 
concern  over  the  potential  health 
effects  of  the  display  terminals.  Though 
reports  of  operators  at  several  sites 
internationally  developing  cataracts 
and  giving  birth  to  defective  children 


Industry  ignores  VDT  stress  factor, 
panelist  reports  to  UN  symposium 
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have  encouraged  widespread  fears  of 
radiation.  But  both  Britain’s  Health  sk 
and  Safety  Executive  and  the  Canadian  sit 
Federal  Department  of  Health  have  di: 
declared  that  the  amount  of  radiation  sti 
emitted  by  the  terminals  is  substantially  ex 
below  national  and  international  stan-  sa 
dards.  A  panel  of  eminant  scientists  su 
assembled  by  the  U.S.  National  ar 
Academy  of  Sciences,  in  a  recently  re-  jo' 
leased  report  that  has  been  widely  criti-  pi 
cized  by  labor  unions  and  federal  em¬ 
ployees,  concluded  that  while  VDTs  wi 
may  cause  eye  strain,  there  is  no  w 
scientific  evidence  suggesting  that  V 
VDTs  cause  cataracts.  ce 

The  latest  warning  on  the  use  of  the  sc 
terminals  was  delivered  at  an  er 
international  congress  concerned  with  tc 
the  prevention  of  occupational  acci-  m 
dents  and  disease,  organized  in  col-  - 
laboration  with  the  ILO.  It  was  issued 
by  Michael  Smith,  chief  of  the  Motiva¬ 
tion  and  Stress  Research  Section  of  the 
Robert  A.  Taft  Laboratories  in  Cincin¬ 
nati,  Ohio.  His  discussion  paper  has 
been  widely  publicized  by  the  ILO 
because  of  the  organization’s  concern 
with  the  collaboration  of  its  govern¬ 
ment,  employer  and  union  members  in 
the  provision  of  proper  working  con¬ 
ditions  in  the  rapidly  expanding  com¬ 
puterized  offices  of  the  modern  world. 

The  paper  may  influence  future 
union-management  negotiations.  It 
paints  a  gloomy  picture  of  the  assembly 
line  in  the  electronic  “paper  factory” 
where  the  work  content  is  simplified  to 
capitalize  on  computer  capabilities, 
giving  rise  not  only  to  a  generation  of 
boring  and  unsatisfectory  jobs  but  also 
to  increasing  stress.  It  says  operators 
working  in  such  places  tend  to  lose  self 
respect. 

Significantly,  however,  work  with 
the  flickering  display  terminals  was 
only  one  component  of  the  industrial 
environment  generating  stress.  It 
included  the  “whole  computer  system 
technology”  under  which  clerical 
operators  work.  The  system  reflected 
the  capabilities  and  performance  func¬ 
tions  of  the  display  terminal  and  the 
computer  which  were  imposed  on  the 
operator.  Such  a  system  “leads  to  the 
dehumanization  of  work  .  .  .  and 
breeds  boredom  and  dissatisfaction” 
as  well  as  insecurity. 

The  research  report  issued  earlier  at 
the  West  Berlin  Technical  University 
has  already  led  to  industrial  agreements 
in  many  countries  providing  for  manda¬ 
tory  rest  periods  for  VDT  operators  to 
combat  eye  strain  and  fatigue.  Its 
authors  concluded  that  the  human  eye 
is  strained  and  sometimes  overtaxed  in 
several  display  tasks.  They  identified 
the  frequent  switching  of  eyes  from 
copy  to  keyboard  to  screen  and  back  as 
the  main  strain  factor  —  up  to  33,000 
head  or  eye  movements  daily  —  caus¬ 
ing  monotony  and  fatigue. 
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The  present  study  argues  that  both 
sides  of  industry  have  neglected  to  con¬ 
sider  the  crucial  relationship  between 
display  terminal  work  and  industrial 
stress.  It  says  clerical  VDT  operators 
experience  more  job  stress  and  dis¬ 
satisfaction,  a  higher  workload,  greater 
supervisory  control,  less  team  spirit 
among  fellow  workers  and  less  future 
job  security  than  colleagues  still  em¬ 
ployed  in  conventional  offices. 

The  study  advises  employers  and 
workers  to  try  harder  to  come  to  grips 
with  the  problem  of  stress  generated  by 
VDT  screens.  Otherwise,  word  pro¬ 
cessing  technology  may  become  “a 
source  of  misery  for  the  clerical  work¬ 
ers  rather  than  the  helpful  tool  that  it  is 
to  professionals  using  display  ter¬ 
minals.” 


Diversified  Printing 
names  president 

A1  Arvio,  executive  vicepresident 
and  general  manager  of  Art  Gravure  in 
Cleveland,  Ohio,  for  the  past  nine 
years,  has  been  named  president  of 
Diversified  Printing  Corporation,  a 
subsidiary  of  Parade  Publications,  Inc. 

DPC  operates  plants  in  Atglen,  Pa., 
and  Dickson,  Tenn.,  where  it  prints  the 
nationally  syndicated  Sunday  maga¬ 
zines  Parade  and  Family  Weekly  as 
well  as  Sunday  magazines  for  the 
Cleveland  Plain  Dealer,  Detroit  Free 
Press,  New  Orleans  Times-Picayune , 
Pittsburgh  Press,  St.  Louis  Globe- 
Democrat,  Syracuse  Herald-American 
and  the  Washington  Post. 
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STEPPER  ASSOCIATES,  Olathe,  Kan.,  has  introduced 
new  mailroom  systems  that  the  firm  claims  run  at  dou¬ 
ble  the  speed  of  their  previous  machines. 

According  to  Stepper,  the  new  systems  are  capable 
of  section  assembly,  quarter-folding  and/or  address  lab¬ 
eling  speeds  up  to  14,000  per  hour.  Systems  that  assem¬ 
ble  sections  can  quarter-fold  broadsheet  products  con¬ 
taining  up  to  100  pages.  Address  labeling  systems  can 
handle  broadsheet  products  with  up  to  200  pages. 

Among  the  optional  equipment  available  for  the  sys¬ 
tems  is  a  zone  sensor  for  labeling  equipment  that 
assists  operators  in  separating  products  according  to 
carrier  route  pre-sort  requirements. 

The  quarter-folding  systems  are  equipped  with  rotary 
“fingers”  that,  in  conjunction  with  a  tucker  blade, 
allow  for  “straighter”  folded  products.  Additionally, 
quarter-folding  systems  are  equipped  with  a  batch- 
counter/kicker,  which  speeds  the  gathering  of  equal 
numbers  of  products  from  the  output  conveyor. 


TELERAM  COMMUNICATIONS  CORP.,  White 
Plains,  N.Y.,  has  contracted  with  HAMILTON  MICRO 
SYSTEMS,  a  unit  of  the  Avnet  Company,  for  the 
national  distribution  of  its  T-3000  portable  computer. 

The  T-3000  is  a  light-weight  unit  equipped  with  bub¬ 
ble  memory  and  CP/M®  software  compatibility.  Hamil¬ 
ton’s  initial  order  for  the  Telerams  will  be  shipped  with¬ 
in  two  weeks,  the  company  reported. 

♦  *  * 

ECRM,  INC.,  formerly  a  division  of  AM 
INTERNATIONAL,  has  been  purchased  by  William  R. 
Givens,  who  was  president  of  the  division  for  AM 
International. 

Based  in  Bedford,  Mass.,  ECRM  makes  a  line  of  las¬ 
er  scanning  devices,  the  Autokon  8200  and  8400,  that 
are  used  with  advanced,  computer-based  publishing 
systems  and  a  variety  of  other  applications  that  require 
the  conversion  of  original  artwork  or  photos  to  digital 
form. 

♦  ♦  * 

AMERITECH,  the  new  midwestern  telephone  com¬ 
pany  spawned  by  the  divestiture  of  AT«&.T’s  local 
phone  subsidiaries,  has  announced  its  first  subsidiary 
—  AMERITECH  MOBILE  COMMUNICATIONS, 
Schaumburg,  111. 

The  new  unit,  in  which  Ameritech  holds  a  majority 
interest  in  partnership  with  Central  Corporation,  cur¬ 


rently  awaits  approval  from  the  Illinois  Commerce 
Commission  and  the  Federal  Communcations  Commis¬ 
sion.  If  it  gets  the  regulatory  go-ahead,  the  new  com¬ 
pany  should  begin  operations  within  two  months,  mak¬ 
ing  it  the  first  in  the  nation  to  provide  mobile  telephone 
service  using  cellular  radio  technology,  the  company 
claims. 

In  the  Ameritech  operating  area,  covering  the  Bell 
companies  of  Illinois,  Indiana,  Michigan,  Ohio  and  Wis¬ 
consin  Telephone,  research  has  indicated  a  demand  for 
more  than  300,000  mobile  units  if  there  were  no  restric¬ 
tions  on  availability  or  installation. 

Ameritech’s  system  is  based  in  cellular  technology 
developed  by  Bell  Laboratories  in  the  1960s.  It  pro¬ 
vides  expanded  and  practically  interference-free  mobile 
phone  service  by  dividing  a  city  into  small  areas,  or 
cells,  each  served  by  its  own  radio  transmitter.  As  a 
caller  moves  across  a  city,  the  signal  is  passed  from 
one  cell  to  another  electronically. 

*  *  * 

The  AmGRAPH  CORPORATION,  the  Plainview, 
Mass.,  maker  of  web  splicing  equipment,  has  announced 
the  availability  of  a  new  in-splice-head  web  alignment 
system  for  all  AmGraph  splicers. 

The  electronic  system  automatically  interfaces  splicer 
head,  motorized  sidelay  and  web  guiding  system  to 
assure  high  accuracy  of  alignment  of  the  expiring  web 
to  the  new  web. 

The  company  claims  the  system  “eliminates 
inaccurate  web  splice  alignment,”  a  cause  of  ‘tack- 
outs’  and  web  breaks  on  high-speed  presses.  The  sys¬ 
tem  requires  no  operator  intervention  is  involved  in  the 
alignment  process,  thereby  freeing  the  roll  tender  for 
additional,  down-line  press  duties. 


★  *  ♦ 

PEOPLE  IN  DEMAND  ■  «  .  Maurice  Hearn  joined 

product  management  staff  at  PUBLISHERS  EQUIP¬ 
MENT  CORPORATION  .  .  .  John  C.  Fournelle  named 
Western  Region  Sales  Manager  for  the  Graphic  Sys¬ 
tems  Preparation  Division  of  3M  .  .  .  Douglas  G.  Rupe 
promoted  to  Market  Research  Manager  for  MYCRO- 
TEK. 
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Syndicates 


By  David  Astor 


Hendin  named  senior  v.p.  at  UME 

David  Hendin,  editorial  director  of 
United  Media  Enterprises,  has  been 
named  senior  vicepresident  for  United 
Feature  Syndicate/Newspaper  Enter¬ 
prise  Association  services  at  the  com¬ 
pany. 

The  announcement  was  made  by 
UME  president  and  chief  executive 
officer  Robert  Roy  Metz. 

Hendin — who  had  been  vicepresi¬ 
dent  and  editorial  director  prior  to  this 
appointment — was  simultaneously 
named  a  member  of  the  office  of  the 
chief  executive,  where  he  will  oversee 
editorial  development  at  all  UME  affili¬ 
ates. 

The  37-year-old  Hendin — who  will 
also  continue  to  be  responsible  for  the 
company’s  Sunday  comic  printing 
business,  reader  service  and  patterns, 
and  a  recently  established  literary 
agency — joined  N  E  A  in  1 970  as  science 
editor.  He  wrote  the  NEA  “Medical 
Consumer”  column  for  five  years  and 
has  authored  ten  books,  including  the 
best-selling  Death  as  a  Fact  of  Life, 
which  will  be  published  in  trade  paper¬ 
back  this  February.  (For  more  on  Hen¬ 
din,  see  feature  story  in  E&P,  April  23.) 

Two  other  appointments  in  UME's 
senior  management  group  were  also 
announced.  Joseph  S.  Brunner, 
vicepresident  and  business  manager, 
was  named  senior  vicepresident, 
television  services.  Michael  V.  Geor- 
gopolis,  vicepresident  and  director  of 
licensing,  was  named  senior  vicepresi¬ 
dent,  licensing.  Both  were  also  made 
members  of  the  office  of  the  chief  exec¬ 
utive. 

Brunner,  40,  will  be  responsible  for 
TV  Data,  Tele-Log,  TV  Watch,  TV 
Update  and  TV  Extra.  These  compan¬ 
ies  furnish  television  listings  to  news- 


Attendees  at 
Macy's  World's 
Largest  Games 
Festival  at  New 
York  City's  Herald 
Square  last  month 
finish  a  record- 
breaking  72x44- 
feet,  13,280-piece 
puzzle  picturing  27 
King  Features  Syn- 
dicate  comics 
characters  (E&P, 
Aug.  13). 


David  Hendin 


papers  and  cable  systems,  and  produce 
tv  magazines  for  newspapers,  among 
other  things.  Brunner  came  to  NEA  in 
1977  as  an  assistant  to  the  president. 

Georgopolis,  also  40,  will  continue  to 
direct  UME’s  worldwide  licensing  and 
merchandising  activity  (E&P,  March 
12).  He  joined  UME  in  1980  after  20 
years  in  retailing  and  the  toy  business. 

'Speed’  to  be  tv  series 

United  Media  Productions  has  en¬ 
tered  into  an  agreement  to  develop  Cris 
Hammond’s  United  Feature  Syndicate- 
distributed  “Speed  Walker,  Private 
Eye”  comic  strip  (E&P,  April  16)  for 
television. 

The  agreement  for  the  series  of  half- 
hour  Speed  Walker  Mystery  Theater 
animated  episodes — reportedly  slated 
for  CBS — was  made  with  BRB 
Entertainment  and  DIC  Enterprises. 

BRB’s  president  is  Steve  Binder, 
who  is  currently  directing  and  produc¬ 
ing  the  1983  Emmy  Awards  show  for 
the  third  consecutive  year.  He  has 
numerous  other  tv  credits.  DIC  is  a 
subsidiary  of  France’s  DIC 
Audiovisual,  the  largest  animation  stu¬ 
dio  in  Europe. 


In  a  related  development,  an  agree¬ 
ment  has  been  signed  with  ABC  for  the 
pilot  of  a  proposed  animated  series 
based  on  Allan  “Sols”  Salisbury’s 
“Snake  Tales”  comic  syndicated  by 
Newspaper  Enterprise  Association. 
“Snake”  is  being  considered  for  a 
prime-time  slot. 

And  tv  productions  are  reportedly 
also  in  the  works  for  UFS’  “Ask 
Shagg”  (E&P,  July  2)  and  “Gordo” 
and  NEA’s  “Levy’s  Law’’  and 
“Winthrop.” 

Pol!  finds  ‘Family’  affair 

“Family  Circus”  won  a  Milwaukee 
Journal  comics  poll  that  drew  13,102 
responses. 

(jeorge  J.  Lockwood,  assistant  man¬ 
aging  editor  for  the  Journal — which 
devoted  about  two  pages  to  the  survey 
results  in  its  Aug.  25  issue — said  the 
“incredible”  amount  of  ballots  sub¬ 
mitted  belied  the  claims  of  some  that 
interest  in  comics  is  slipping. 

Bil  Keane’s  Register  and  Tribune 
Syndicate-distributed  panel  was  reg¬ 
ularly  or  occasionally  read  by  88%  of 
the  respondents.  It  was  followed  by 
“Peanuts”  (United  Feature  Syndicate), 
87%;  “Herman”  (Universal  ^ess  Syn¬ 
dicate),  83%;  “Mr.  Tweedy”  (Los 
Angeles  Times  Syndicate);  and  “There 
Oughta  Be  a  Law”  (United),  80%. 

Only  two  of  the  22  comics  ranked 
received  under  40%  of  the  vote — 
“Annie”  (34%)  and  “Mary  Worth” 
(32%).  As  in  many  other  polls,  continu¬ 
ity  strips  ended  up  near  the  bottom. 

Another  Breathed  opus 

A  second  trade  paperback  anthology 
of  “Bloom  County”  comic  strips  has 
commanded  a  high  five-figure  advance 
from  Little,  Brown  and  Co.,  Boston. 

Berke  Breathed’s  first  anthology, 
called  Loose  Tails  (E&P,  June  18),  has 
been  on  the  Washington  Post  best¬ 
seller  list  for  about  four  months.  It  has 
also  consistently  appeared  on  various 
other  lists. 

“Bloom  County,”  which  now  runs  in 
about  480  newspapers,  is  syndicated  by 
the  Washington  Post  Writers  Group. 

LeFan  book  agreement 

Shopping  Texas  By  Mail,  by  “More 
For  Your  Money”  columnist  Mike 
LeFan,  will  be  published  in  spring  1984 
by  Texas  Monthly  Press. 

The  book  will  list  and  describe 
approximately  200  Texan  mail  order 
companies  selling  everything  from 
$1,650  custom-made  shoes  to  chili. 
Photos  are  included. 

An  outgrowth  of  LeFan’s  column 
and  filler  service,  the  book  will  also 
feature  a  section  on  consumer  mail 
order  rights.  LeFan  is  based  at  1802 
South  13,  Temple,  Tex.  76501. 


EDITOR  &  PUBLISHER  for  September  10,  1983 


29 


Columnist  Cannon  reports  on  Reagan 


By  David  Aston 

When  journalist  Lou  Cannon  first 
covered  Ronald  Reagan  over  17  years 
ago,  many  prominent  California 
Democrats  were  hoping  that  the  former 
actor  would  win  the  Republican  guber- 
natorial  primary.  Lou  Cannon 

“He  was  considered  to  be  the  most  (left)  of  the  Wash- 
vulnerable  candidate,”  said  Cannon,  ington  Post  with 
who  personally  felt  at  the  time  that  Ronald  Reagan. 

Reagan  was  being  seriously  The  journalist's  col- 
underestimated.  umn  on  the  Presi- 

Not  that  Cannon  was  a  diehard  dent  is  entering 
Reagan  fan.  He  had  mixed  feelings  syndication  Sep- 
about  the  soon-to-be  California  gov-  tember  12. 

ernor  in  1966,  and  still  does.  But  he  - 

acknowledges  that  the  Republican  has 
significant  strengths  to  go  along  with 
his  weaknesses. 

“He  isn’t  any  Albert  Einstein,  but  vates  and  pushes  Reagan  and  the  peo-  with  a  lot  of  people  who  might  other- 
he’s  not  a  boob  either,”  said  Cannon,  ple  around  him,”  said  Cannon,  who  wise  find  his  policies  suspect.” 
theauthorofa  16-mon’th-old  Wu.v/i/n;!'-  spices  the  column’s  “insidey”  news  Reagan  is  not  personally  popular 
ton  Post  column  on  the  President  that  approach  with  occasional  humor  and  a  with  many  poor  and  minority  people, 
will  enter  syndication  Sept.  12.  “He’s  “Reaganism  of  the  Week” — the  most  “I  don’t  think  he’s  a  racist,”  Cannon 
intuitively  keen  but  intellectually  lazy,  notable  recent  quote  illustrating  the  said.  “But  I  think  the  President  does 
He  doesn’t  have  a  lot  of  detailed  knowl-  President’s  view  of  the  world.  not  fully  realize  how  deeply  alienated 

edge  of  a  lot  of  things,  but  he  has  a  “The  toughest  standard  by  which  to  blacks  and  other  minorities  are  in  this 
photographic,  quick  mind.”  judge  a  politician — or  anyone  else — is  country.  It’s  not  a  lack  of  compassion. 

The  Post’s  chief  White  House  corre-  by  his  own  promises.  That’s  what  1  try  but  a  lack  of  understanding.” 
spondent,  whose  weekly  “Reagan  &  todo  with  Reagan,”  added  Cannon.  He  Cannon  said  he  thinks  the  President, 
Co.”  feature  will  be  syndicated  by  the  noted  that  in  some  areas,  such  as  stung  by  the  anti-Reagan  criticism  of 
Washington  Post  Writers  Group,  increasing  defense  spending  and  cut-  the  kind  exhibited  at  Aug.  27’s  250,000- 
added,  “His  instincts  with  people  are  ting  taxes,  the  President  has  indeed  strong  March  on  Washington,  will 
pretty  good.  He’s  friendly,  and  he  done  what  he  said  he  would.  watch  his  racial  rhetoric  and  make 

mderstands  what  makes  people  laugh  But  the  column  does  include  some  of  more  minority  appointments, 
and  cry — which  is  important  in  poli-  Cannon’s  opinions,  such  as  his  belief  How  else  is  Reagan  changing  during 
tics.”  that  women  have  legitimate  grievances  his  term?  Cannon  said  the  President  is 

And  Cannon  wrote  in  his  recent  biog-  against  Reagan.  gaining  a  better  grasp  of  foreign  policy, 

raphy  of  the  President,  “I  like  and  re-  This  “gender  gap”  could  hurt  the  although  he  has  no  “stunning  suc- 
spect  Ronald  Reagan  while  remaining  President  in  1984,  said  Cannon,  who  is  cesses”  to  point  to  yet.  And  he  said,  on 
skeptical  that  his  programs  will  achieve  almost  completely  sure  that  Reagan  the  physical  level,  Reagan  is  becoming 
what  he  intends.”  will  run  for  reelection.  Cannon  noted  a  bit  harder  of  hearing. 

Alistair  Cooke,  in  discussing  this  that  Walter  Mondale  would  be  “no  But  Cannon  said  Reagan  is  basically 

biography,  alluded  to  the  Post  report-  pushover”  as  a  Reagan  opponent,  but  the  person  he  knew  back  in  1980 — and 
er’s  ambiguity  about  Reagan  when  he  said  John  Glenn  has  the  best  chance  of  1966.  “He  still  delegates  a  lot  of  materi- 
noted,  “Mr.  Cannon  is  unflinchingly  beating  the  incumbent.  al  to  other  people,”  Cannon  stated, 

persuasive  about  the  force  of  Reagan’s  “Glenn  is  a  legitimate  hero,”  said  “And  he  is  still  a  very  militant  anti- 
small-town  upbringing  on  his  political  Cannon,  “although  Reagan  has  certain  communist.” 

behavior.  1  say  ‘unflinchingly’  because  heroic  qualities  and  is  somewhat  larger  Cannon,  born  in  New  York  City  in 

in  tracing  the  pattern  of  Reagan’s  emo-  than  life.”  He  added  that  Glenn  also  1933,  got  his  first  newspaper  job  in 
tional  conflict  between  the  old  Amer-  cuts  into  Reagan’s  strengths  by  being  Nevada  when  he  was  16.  The  Army 
ican  myth  and  the  new  American  realit-  “similarly  self-effacing”  and  in  no  way  veteran  later  worked  for  several  Cali- 
ies,  Mr.  Cannon  is  sympathetic  yet  “soft  on  the  Russians.”  forniapapersbeforejoiningtheWash- 

ruthlessly  detached.  He  is  the  very  rare  Cannon  also  said  Reagan  will  not  ington  bureau  of  Ridder  Newspapers  in 
case  of  a  biographer  who  is  a  friend  of  have  Jimniy  Carter  “to  kick  around  1969.  He  came  to  the  Post  in  1972. 
his  subject  and  neither  forfeits  his  anymore,”  and  will  have  trouble  Although  Cannon  has  covered  other 
judgment  nor  makes  a  show  of  it.”  attracting  as  many  blue-collar  voters  as  beats  besides  Reagan  the  past  17-plus 
Cannon — who  has  also  written  three  he  did  in  1980.  “And  increased  black  years,  he /m.v  reported  on  every  politic- 
other  books — did  not  hesitate  to  offer  registration  in  the  South  is  going  to  al  race  the  Republican  has  entered — 
his  opinions  about  the  President  when  mean  that  he  will  have  to  contest  states  including  the  1966  and  1970  California 
answering  questions  during  an  E&P  thaf  might  have  been  automatic  in  gubernatorial  elections  and  the  1968, 
interview.  But  he  emphasized  that  1980,”  declared  Cannon.  1976  and  1980  Presidential  campaigns. 

“Reagan  &  Co.”  has  more  of  a  report-  “At  the  same  time,  he’s  a  very  tough  Cannon  noted  that  this  long-time 
ing  that  opinion  orientation.  Indeed,  candidate,”  he  added.  “He  will  use  the  journalistic  relationship  with  Reagan 
the  column  runs  Mondays  on  page  incumbency  effectively  and  he  has  a  and  his  staff  gives  him  an  important 
three  rather  than  the  editorial  pages  of  sense  that  (some)  people  feel  it  is  not  unawed  perspective.  He  said,  “I’ve 
the  Post.  good  to  toss  a  President  out  every  four  seen  these  guys  up  close  when  nobody 

“1  try  to  give  a  sense  of  what  moti-  years.  And  he  is  personally  popular  was  a  big  shot.” 
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Oregonian  improves  its  community  relations 


In  the  past  year,  the  Oregonian  of 
Portland,  Oregon,  has  undertaken  a 
major  effort  to  improve  its  relationship 
with  the  public  and  the  private  sectors 
of  the  community. 

Recently,  it  announced  the  creation 
of  a  $2  million  Oregonian  Publishing 
Company  Scholarship  Fund  for  high 
school  graduates  of  Oregon  and  neigh¬ 
boring  Clark  County,  Wash. 

Renovates  eyesore 

It  also  contributed  to  the  renovation 
of  an  area  in  downtown  Portland  which 
was  an  eyesore.  The  area  was  an  histor¬ 
ical  landmark.  It  was  the  site  of  the 
newspaper’s  first  printing  press.  It  fi¬ 
nanced  the  clean-up,  the  redesigning  of 
the  area,  working  closely  with  officials 
of  the  Multnomah  County  Parks 
Department. 

It  has  bridged  huge  gaps  between  civ¬ 
ic  leaders,  politicians  and  others,  who 
at  times  were  critical  of  the  newspa¬ 
per’s  dominant  role  in  the  newspaper 
field. 


Suspends  p.m.  daily 


PRESS  PARK — Dignitaries  gathered  for  the  opening  of  the  Oregon  Printing  Press 
Pork.  Left  to  right:  Mayor  Ivoncie,  Auxiliary  Bishop  Paul  Woldschmidt,  County  Execu¬ 
tive,  Dennis  Buchanan  (an  ex-reporter  for  Chicago  Tribune  and  Oregon  Journal),  and 
Fred  A.  Stickel,  president  and  publisher,  Oregon  Publishing  Co. 


Last  year  (August  2,  1982),  the 
Oregonian  Publishing  Company 
announced  the  permanent  suspension 
of  operations  of  its  afternoon  daily,  the 
Oregon  Journal.  The  newspaper’s 
news  staff  was  absorbed  into  the  staff 
of  the  Oregonian.  The  business 
departments  had  been  merged  when 
the  publishing  company  purchased  the 
Oregon  Journal,  August  5,  1961. 

Much  of  the  community  involvement 
originated  with  the  newspaper’s  presi¬ 
dent  and  publisher,  Fred  A.  Stickel, 
and  the  newspaper’s  new  executive 
editor,  William  A.  Hilliard.  The  execu¬ 
tive  editor  tapped  the  newspaper’s 
Sunday  magazine  editor,  Joseph  R. 
Bianco,  making  him  director  of  the 
newspaper’s  special  projects. 


PRESS  CONFERENCE — Stan  Federman,  who  covers  transit 
system  for  the  Oregonian,  interviews  Sen.  Mark  Hatfield  in  the 
newsroom,  a  recent  visitor  to  the  paper. 
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“This  also  gives  those  editors  (news 
editors  and  city  desk  editors)  who  han¬ 
dle  copy  on  these  people  an  opportu¬ 
nity  to  actually  meet  with  them  on  a 
one-to-one  relationship,’’  said  Hilliard. 

Some  of  those  who  have  come  to  the 
Oregonian  newsroom  have  been  Harry 
Merlo,  chairman  and  chief  executive 
officer  of  Louisiana-Pacific  Corp.  Two 
years  ago  he  was  listed  among  the  top 
ten  salaried  executives  in  the  nation. 

Others  have  been  Mayor  Francis 
Ivancie,  Gov.  Vic  Atiyeh  and  U.S. 
Sen.  Mark  O.  Hatfield,  and  even  the 
visiting  brass  of  the  Korean  Maritime 
Academy. 

“The  program  has  given  us  a  lift,’’ 
said  Hilliard.  “It  makes  us  feel  even 
closer  to  the  community  than  we  are.’’ 


IN  CONFERENCE — Members  of  the  Portland  community 
now  meet  on  a  regular  basis  with  top  editors  of  the  Portland 
Oregonian. 


“Bianco’s  familiarity  with  the  com¬ 
munity  and  its  leaders  got  us  rolling  in 
full  gear,’’  said  Hilliard. 

“In  the  past  several  months  the 
newspaper  has  been  host  to  some  of  the 
giants  of  industry ,  and  some  of  the  lead¬ 
ers  in  the  political  field.  Both  friend  and 
foe  have  come  to  break  bread  with  us,’’ 
said  Hilliard. 

Hosts  guests 

The  program  involves  bringing  the 
guests  into  the  newspaper  newsroom 
and  getting  them  acquainted  with  the 
day-to-day  operations.  When  that  is 
completed  the  guest  and  at  least  8  to  12 
newsroom  editors  and  reporters  meet 
over  box  lunches. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 

i 

CURRENT  AFFAIRS  | 

MONEY 

THE  EIGHTIES  attracts  readers.  Let  Bill  1 
Wallace’s  current  affairs  column  prove 
itself  to  you.  Box  15.  Fraser  NY  13753.  | 

‘MORE  FOR  YOUR  MONEY”— Proven 
weekly  column  and  fillers  of  money  sav- 
ng  consumer  news,  Mike  LeFan,  1802 

S  13th,  Temple  TX  76501. 

GENERAL 

MOVIE  REVIEWS 

"A  LOOK  AT  HOLLYWOOD”  by  Frank 
Barrow,  noted  Screen  International  writ-  : 
er,  and  former  Hollywood  Reporter  Edi-  ; 
tor.  For  the  insiders  view  on  todays  mov-  | 
ies.  Samples  and  rates.  Dickson- 
Bennett,  1324  North  3rd  St,  St  Joseph 
MO  64501  or  phone;  (816)  279-9315.  ' 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain-  i 
ment  pages.  Camera  ready.  Star  photos. 
Our  9th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572.  ! 

“BILL  THE  BOOKY”  specialist  book  ' 
dealer  in  journalism  offers  catalogue  of  ; 
books,  autographs,  autographed  letters,  ' 
historical  newspapers.  Box  6228,  Long 
Island  City  NY  11106, 

REAL  ESTATE  ! 

HOUSE  CALLS-Rocky  Mountain  News,  j 
Miami  Herald,  60  others.  4  national 
awards;  one  said  “concise,  entertaining, 
wealth  of  real  estate  knowledge,  solid 
writing  skills.”  7th  year.  Box  18447, 
Rochester  NY  14618;  (716)  271-6230. 

FINALY!!  A  lively  &  intelligent  weekly 
column  putting  major  topics  into  an  En¬ 
vironmental  Perspective.  New  Harris 
Polls  say  most  Americans-both  liberal  & 
conservative-staunchly  support  most  en¬ 
vironmental  issues.  Now.  help  your  read¬ 
ers  put  energy,  economics,  military 
spending  &  unemployment  into  focus 
with  “Environmental  Perspectives.” 
($5/week).  Samples  from  AMERICAN 
MEDIAWORKS,  PO  Box  103,  Athens  OH 
45701, 

TRAVEL 

“HISTORICALLY  YOURS”— Weekly  i 
travel  column  describing  historic  homes 
open  to  the  public.  Furnishings,  archi-  j 
tecture,  tours,  special  events,  how  to  get 
there.  Robert  Bacon,  167  Summer  St, 
Kingston  MA  02364;  (617)  585-4600. 

INCREASE  circulation,  feature  pictures 
of  beautiful  women  in  swimsuits.  Dick 
Kassan,  7745  SW  33  Terr,  Miami  FL 
33155. 

WE’LL  BE  SHORTLY  INTRODUCING  our 
revolutionary  24  hour-a-day  computer- 
to-computer  service  that  will  make 
instantly  available  hundreds  of  out¬ 
rageously  honest,  unabashedly 
intelligent,  authoritative,  fun-loving, 
thought-provoking  service/destination 
articles  and  columns  by  some  of  Amer¬ 
ica’s  top  travel  journalists.  Non¬ 
contractual,  competitively  priced,  photo 
availability,  regional  exclusivity  guaran¬ 
teed.  For  details  contact:  SYNDICATED 
TRAVEL  WRITERS,  Box  23,  Boyertown 
PA  19512;  (215)  367-9496. 

HUMOR 

WEEKLY  COLUMN.  Skoglund  Features, 
1600  Oceanside  Dr,  Ste  400,  St  George 
ME  04857;  (207)  372-8052. 

WISE  OR  OTHERWISE.  Profound  humor 
with  endless  subtle  surprises.  Free  sam¬ 
ple.  Wit  Kit,  PO  Box  747,  Shalimar  FL 
32579. 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

FELLOWSHIPS 

NEWSPAPER  BROKERS 

PROGRAM  IN  RELIGIOUS  STUDIES 
FOR  JOURNALISTS 

Journalists  with  at  least  five  years  of  pro¬ 
fessional  experience  are  invited  to  apply 
for  fellowships  to  study  religion  and  its 
relationship  to  contemporary  social, 
cultural  and  political  affairs.  From  mid- 
January  through  mid-May,  1984,  Fel¬ 
lows  will  pursue  independent  study  cen¬ 
tered  in  the  Department  of  Religion  at 
the  University  of  North  Carolina  at 
Chapel  Hill.  Deadline  for  applications  is 

1  November  1983.  For  further 
information  or  application  materials, 
contact:  John  H.  Schutz,  Director,  Pro¬ 
gram  in  Religious  Studies  for  Jour¬ 
nalists,  101  Saunders  Hall  043A,  The 
University  of  North  Carolina,  Chapel  Hill 
NC  27514;  (919)  962-5666. 

EAP  CLASSIFIEDS 
COMMUNICATE  WITH 

THE  COMMUNICATORS! 

ED  0  MEYER,  Licensed  Broker- 
Appraisals-Consultation-Sales.  7200 
Hermitage  Rd,  Richmond  VA  23228; 
(804)  266-1522, 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 

1  Specializing  in  the  best  Southern  mar- 
i  kets.  1 14  Wickersham  Dr,  Savannah  GA 

1  31411;  (912)  598-0931,  day  or  night. 
KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 

Over  540  Newspaper  Sales 
MARION  R.  KREHBIEL 

ROBERT  N.  BOLITHO 
'  PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 

^  MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)626-6440 

Pacific  NW  Newspaper  Associates 

Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 

NEWSPAPER  APPRAISERS 

newspaper  appraisals  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Marion  R.  Krehbiel,  Robert  N.  Bolitho, 
PO  Box  7133,  Shawnee  Mission  KS 
66207. 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
!  WEEKLY  AND  DAILY  NEWSPAPERS 
!  W  B  GRIMES  &  CO,  INC 

1  1511KSt,  NW 

i  Washington  DC  20005 

(202)  NAtional  8-1133 

ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


TEXAS  NEWSPAPERS  from  $40,000  to 
$750,000.  Some  low  down  payment, 
owner  financed.  Bill  Berger,  Associated 
Texas  Newspapers,  Inc,  1801 
Exposition,  Austin  TX  78703;  (512) 
476-3950. 


SYD  S  GOULD  ASSOCIATES,  INC, 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


BILL  MATTHEW  COMPANY  conducts  i 
professional,  confidential  negotiations  i 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the  ; 
country.  Before  you  consider  sale  or  pur-  ' 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446-  , 
0871  nights;  or  write  Box  3364,  j 
Clearwater  Beach  FL  33515.  Noobliga- 
tion,  of  course. _ 


Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 

(615)  473-2104  or  473-3715. 

NEWSPAPERS  FOR  SALE  \ 

FOR  TRADE:  three  Kentucky  weeklies 
grossing  $650,000,  for  small  daily  or 
large  weekly.  Box  5959,  Editor  &  Pub¬ 
lisher. 

FOR  SALE.  Half-interest  in  well- 
equipped  county  seat  New  Mexico  week¬ 
ly  (circulation  1600)  to  young  hard¬ 
working  editor  who  wants  to  become 
publisher  with  investment  of  only 
$15,000,  includes  real  estate.  Ideal 
man/wife  deal  if  both  can  do  news, 
advertising.  Other  half-interest  belongs 
to  fine  printer  who  has  been  with  this 
newspaper  20  years.  Paper  grossing 
$86,000.  Good  climate,  great  recrea¬ 
tion  area,  small  town  living.  Reply  Box 
6314,  Editor  &  Publisher. 

MENDOCINO  COUNTY’S  only  profitable 
small  independent  weekly.  Nets 
$30,000 -t  on  $70,000  gross.  Must  sell 
now;  (707)  983-6853  BKR. 


ANNOUNCEMENTS 

NEWSPAPERS  FOR  SALE 

50  YEAR  OLD  weekly  east  part  Zone  5 
with  print  shop.  Sell  either  or  both.  Must 
sell  due  to  wife’s  health.  Box  6302,  Edi¬ 
tor  &  Publisher. 

ZONE  5  weekly  newspaper  for  sale.  Well 
established.  $500,000  gross  and  grow¬ 
ing.  Health  reasons  dictate  sale.  Box 
6023,  Editor  &  Publisher. 

ZONE  5  century  old  weekly  newspaper, 
sound  record  of  profitability,  paid 
circulation,  ideal  husband/wife  team,  re¬ 
ply  stating  financial  qualifications.  PO 
Box  29,  Clyde  OH  43410. 

WEEKLIES 

Oregon  (monthly) . $36,000 

Washington . $90,000 

Washington . $230,000 

Washington . $300,000 

Washin^on . $315,000 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith;  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 

NEWSPAPERS  WANTED 

NEWSPAPER  WANTED,  $200,000- 
$800,000  revenues,  by  multimedia 
corporation.  M.  H.  Sunderlund,  Aster¬ 
isk,  1429  N  Federal  Hwy,  Ft.  Lauderdale 
FL  33304. 

WE  WANT  to  purchase  a  weekly  news¬ 
paper  or  shopper  or  tv  magazine  in  Ohio , 
Indiana,  or  Southern  Michigan.  Replies 
held  confidential.  Box  6265,  Editor  & 
Publisher. 

PUBUCATIONS  AVAILABLE 

‘■HOW  TO  MAKE  $100,000  A  Year 
publishing  Newsletters,”  Free  details. 
Box  34312,  Betheseda  MO  20817. 


SHOPPING  GUIDES 


100  WAYS  TO  INCREASE 
EQUITY  AND  PROFITABILITY 
of  your  paper.  Free,  write  Estil  Cradick, 
950  Parkwood  Dr,  (Dunedin  FL  33528  or 
phone;  (813)  733-1678. 

E  &  P  CLASSIFIEDS 
The  Industry's  Marketplace 
(212)  752-7050 


SOUTHERN  CALIFORNIA  coast  adjudi¬ 
cated  weekly  and  printing  plant.  Both 
grossing  over  $700,000.  Easy  terms, 
will  sell  separately.  Box  6210,  Editor  & 
Publisher. 

SMALL  CALIFORNIA  DAILY.  Attractive- 
ly  priced.  Profitable.  Community  enjoys 
exceptional  growth.  Modern  plant  and 
equipment.  Box  6227,  Editor  &  Pub¬ 
lisher, 

TWO  WEEKLY  newspapers  in  ideal 
Southern  California  beach  city.  Gross 
$300,000.  Low  down,  easy  terms.  Box 
5922,  Editor  &  Publisher. 

TEXAS  WEEKLY,  projected  1983  gross, 
$118,000;  2400  circulation  with 
monthly  shopper;  29%  growth  over  last 
3  years  without  rate  increase;  no  com¬ 
petition;  includes  office  supply,  also  no 
competition;  good  economic  area,  new 
industry  coming.  $145,000.  Box  6258,  , 
Editor  &  Publisher.  ■ 

UNOPPOSED  Middle  Georgia  legal  j 
organ.  Circulates  about  2000,  grosses  i 
atwut $100,000.  Asking$125,000.  PO 
Box  699,  Pine  Lake  GA  30072. 


INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 

MARKETING  PAPERS  for  the  80’s  to 
survive  through  the  90’s  and  beyond. 
From  carrier  to  mail  with  expertise 
in  .  .  .Renewal  systems  in  advance 
carrier  and  mail  programs  .  .  .Phone 
and  crew  solicitations  .  .  .  Voluntary 
paid  and  other  conversion  pro¬ 
grams  .  .  .Promotions,  single  copy 
sales,  MBO  and  financial  man¬ 
agement  .  .  .Personnel  development 
and  specialized  training  .  .  .  and 
much,  much  more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 
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INDUSTRY  SERVICES, 
MARKETING  & 
READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  com¬ 
pany  is  to  provide  its  clients  with 
accurate  readership  research.  OMNI¬ 
RESEARCH  believes  the  role  of  a  news¬ 
paper  research  firm  doesn’t  end  there. 
For  each  of  our  clients,  we  create  a 
unique  competitive  edge  that  results  in 
improved  ad  lineage  from  their  advertis¬ 
ing  base. 

We  aim  to  become  part  of  your  manage¬ 
ment  team.  From  our  presentations  to 
top  management,  to  our  sales  seminars 
with  your  sales  force,  we  work  to  make 
your  research  data  a  useful  and  profit¬ 
able  tool. 

We  welcome  the  opportunity  to  show  you 
just  how  profitable,  productive  and 
affordable  research  can  be.  Call  our 
Director  of  Newspaper  Research,  Jack 
Brodbeck  collect,  at  (305)  746-3335. 

OMNI-RESEARCH 


DRAW  YOUR  OWN  CON¬ 
CLUSIONS 

About  the  most  effective  medium 
in  the  newspaper  field! 

Place  an  E&P  Classified 
and  you'll  get  the  picture! 
(212)  752-7050 


MISCELLANEOUS 


PRESS  CARD.  Professional  photo-ID 
freelance  or  employed  writers  and  photo- 

traphers.  Made  of  credit  card  plastic. 

end  $2  for  sample  card  (refundable 
with  order)  and  your  Registration  Packet. 
World  News  Syndicate  (EP),  Box  11081, 
Las  Vegas  NV  89030. 


EQUIPMENT  &  SUPPLIES  j 


CAMERA  i  DARKROOM 


SQUeeze  Lenses,  new  and  trade 
ins.  .  . 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


AD/SYSTEM  390 

The  professional  system  for  advertising 
scheduling  billing  and  reporting  dailies 
and  weeklies.  Third  generation  software; 
runs  on  most  microcomputers.  Software 
available  alone  or  with  complete 
installed  system.  Free  sample  reports. 
Pacific  Sun  Computer  Systems,  Box 
5553,  Mill  Valley  CA  94942;  (415) 
383-4500. 


ADMANAGER 
(formerly  ADmaster) 
Established,  powerful,  versatile,  user 
friendly,  ADmanager  is  a  newspaper 
advertising  scheduling,  billing,  and 
sales  reporting  software  system  for 
microcomputers.  It  runs  on  Apple  or  CP/ 
M.  Complete  hardware/software  package 
available.  Write  or  call  for  brochure  and 
report  package.  Sunlight  Software,  PO 
Box  100,  Forestville  CA  95436;  (707) 
887-7141. 


BILLING  SOFTWARE 
Designed  by  a  publisher  for  ease  of 
operation  by  non-computer  users.  Prints 
Journals,  Bills,  Aging  and  many  unique 
Sales  Reports.  Single  or  Multi-Zone  ver¬ 
sions  available  to  run  on  Tandy/Radio- 
Shack  computers.  Call  or  write  for  sam¬ 
ple  reports.  Publisher  Control  Systems, 
223  West  Fifth  Street,  Shawano  Wl 
54166.  Jim  Sutton  or  Steve  Kuckuck; 
(715)  526-6547. 


EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


CIRCULATION  SOFTWARE 
For  newspapers  and  shoppers,  500  to 
30,000  circulation.  One  or  more  pub¬ 
lications,  paid/non-paid/free  lists, 
labels,  postal  pre  sort,  bundle  markers, 
expiration  billings,  cancel,  edit,  statis¬ 
tics,  etc.  ForTRS  80  III,  or  IV,  Software, 
$1195.  Write:  BURCO  Systems,  Inc, 
distributors  for  AMICO  Software,  PO  Box 
68,  Gridley  CA  95948;  (916)  846- 
3661.  (Gridley  Herald). 


COMPUTERIZED  BOOKKEEPING  sys¬ 
tem  for  weekly  newspapers  and  shopp¬ 
ers.  Runs  on  Radio  Shack  business  mod¬ 
els.  Custom-designed  with  many  time¬ 
saving  and  helpful  management  fea¬ 
tures.  Write  for  sample  reports,  etc.  The 
Chiefland  Citizen,  PO  Drawer  980, 
Chiefland  FL  32626.  Phone;  (904) 

493-1553. _ 

ELECTRONIC  LIBRARY 
Establish  your  own  computerized  library, 
a  full-text  data  base  in  which  every  word 
is  indexed.  Reporters  can  access 
information  in  seconds,  from  their  desks 
or  from  the  field.  Storage  and  retrieval 
support  provided  without  capital 
expenditures.  Keep  your  data  base  pri¬ 
vate  or  earn  royalties  as  part  of  a  growing 
regional  and  national  information  serv¬ 
ice.  For  details,  call  or  write;  VU/TEXT 
Information  Services,  Inc,  1211  Chest¬ 
nut  St,  Philadelphia  PA  19107;  800- 
285-8080  (in  PA;  (215)  854-8297). 
VU/TEXT. _ 

_  COMPUTERS _ 


COMPUTER  NEEDED— non  profit 
association  and  museum  needs  donation 
of  small  computer  system.  Tax 
deductable.  Box  5811,  Editor  &  Pub¬ 
lisher. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  I,  II,  III  Stackers 

Baldwin  Count-O-Veyors  104A’s 

Truck  Loaders 

Sheridan  48P 

45*  and  90*  Floor  Curves 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


MULLER  EM  10  Inserter  in  excellent 
condition.  Reply  tO;  Graphic  Manage¬ 
ment  Associates,  Inc,  11  Main  St, 
Southboro  MA  01772;  (617)  481- 
8562. 


24-P  AND  48-P  SHERIDAN/HARRIS 
STUFFERS.  Guaranteed  production;  re¬ 
furbished  and  installed  in  your  plant; 
training  program  included. 
UPGRADING  YOUR  MAILROOM?  We 
purchase  used  stuffers  in  running  condi¬ 
tion. 

JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT;  (713)  468-5827. 


SHERIDAN  72P  Inserter  in  excellent 
condition.  Available  for  shipment  in  60 
days.  Reply  to  Box  6291,  Editor  &  Pub¬ 
lisher. 


E&P  Classifieds — 

effective  in  the  newspaper  community  as  your  newspaper’s  classi¬ 
fieds  are  in  your  community. 

CLASSIFIED  ADVERTISING 

Order  Blank 

Name 

CLASSIFIED  ADVERTISING  RATES 

Company 

Effective  January  1,  1983 

LINE  ADS  POSITIONS  WANTED 

1  week  — $4.50  per  line.  1  week  — $3.00  per  line. 

2  weeks — M  OO  per  line,  per  issue  2  weeks — $2.50  per  line,  per  issue. 

3  weeks — $3.40  per  line,  per  issue.  3  weeks — $2.25  per  line,  per  issue. 

4  weeks — $2.80  per  line,  per  issue.  4  weeks — $2.00  per  line,  per  issue. 

Address 

City 

State  - Zip 

Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Phone 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Classification 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday’s  issue. 

Authorized  Signature 

Copy - 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 

your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$70  per  column  Inch;  2  or  more  times-S65  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  on  request. 

Assign  a  box  number  and  mail  responses  daily. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Run  art  Weeks  Till  Forbidden. 

EditM-  &  PublislMr 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 

575  Lexington  Av,  NY.  NY  10022.  (212)  752-7050. 

i 

Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022 
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EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


NEWSPRINT 


PRESSES 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

PHOTOTYPESETTING 

AM,  CG  TYPESETTERS. 
Reconditioned.  $1000  &  up. 

WSI;  (216)  729-2858. 

NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic,  Com- 
pugraphic,EEText,  IBM,  Itek,  Mergen- 
thaler,  VGC 

“Sell  for  the  most,  buy  for  the  least"  j 
7%  Selling  Commission. .Financing  ; 
Available 

All  Equipment  Guaranteed;  (216)  562-  | 
3750  : 

USED  TYPESETTING  EQUIPMENT  ' 

Cameras . Platemakers  | 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy-  i 
ing  or  selling  between  individuals.  | 

Bob  Weber,  (216)  831-0480  ' 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
_ (614)  846-7025 _ 


CG  COMPUWRITER  48-B  with  4  fonts. 
System  is  reconditioned  with  30  day 
warranty  on  parts.  $5800.  Graphic  Sys¬ 
tems  Exchange  Inc;  (716)  385-3027. 

CG  COMPUTAPE  II,  6  strips.  Parts  Kit, 
supplies,  $1800;  CG  KDT,  School  paper 
Use,  $1000;  COMP  JR,  28  strips,  S- 
Processor,  Parts  Kit,  $2500.  Guaran¬ 
teed.  Bob  Weber;  (216)  831-0480. 


GC  MDT/350  with  communication 
interface.  Terminals  are  reconditioned. 
$3300  each.  Graphic  Systems 
Exchange  Inc;  (716)  385-3027. 
UNISETTER  HR,  6  years.  Excellent, 
$5550;  CG  UNIFIED  COMPOSER, 
$3000;  CG  UNITERM,  $1250;  CG 
(JNISCAN,  Scanner  with  Feeder, 
$1250.  Guaranteed.  Bob  Weber;  (216) 
831-0480. 


CONVERSION 
PRESSES 

Offset-Flexo 

Two  complete  presses 
1-8  unit  Hoe  Colormatic  with 
pump  and  rail 
3-Color  humps 

1 -Single  3:2  folder-22%  cutoff 
8-Fully  automatic  reels 
8-50  HP  motors 
(removed  in  storage) 

1  -7  unit  Goss  Mark  I  A82 
1 -Double  color  deck 
1 -Single  color  deck 
1 -Double  3:2  folder-239/16 
cutoff 

7-Goss  digital  reels,  tensions 
and  pasters 

EXTRA-double  3:2  folders- 
239/16  cutoff 

INLAND  NEWSPAPER 
MACHINERY  CORP 

105th  &  Santa  Fe  Dr 
PO  Box  15999 
Lenexa  KS  6621 5 

(913)492-9050  Telex  4-2362 


USED  EQUIPMENT  WANTED— we  are 
paying  top  value  for  used  Suburban 
Urbanite  Community  V-22  &  V-25  press 
units  and  folders.  Please  call;  (216) 
627-5511. 


PHOTON  Mark  I  Varisystem  Pacesetters 
and  parts: 

3  Mark  I  Varisystem  8x14  Pacesetters 
(12  years  old) 

Paper  tape  input  (Rev  5  programs) 
Spares  include:  2  P16  logic  boards  (1 
slightly  damaged) 

2  4  K  memory  boards  (new) 

6  mechanical  and  photocell  readers 
(used) 

Comprehensive  stock  of  7000  series 
IC’s 

Panel  switches/lights  (new) 

Motors  (both  leading  &  disc)  with 
belts 

Timing  lights  &  diodes  (new  &  used) 
2  power  supplies  (both  5V  and  48V) 
Extra  lens'  and  turret 
Shipping  from  Bermuda  not  included. 
Please  give  us  your  best  offer.  Call  Jim 
Ragen:  (809)  295-5881 _ 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 
3  to  2-22%  cutoff 
8  unit  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
Portable  ink  fountains 
I  Cline  reels  and  pasters 

I  Goss  single  width  balloons 

104A  counter  stackers 
I  Hoe  Skip  Slitters 

I  6  units  of  Urbanite,  folder  and  balloon 
I  Press  #592 

I  12  Wood  electra  tab  pasters 

I  Napp  manual  platemaking  systems 
1  Beach  platemaking  systems 

Capitol  roll-handling  equipment,  new  & 
used 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 

(213)  256-4791 


RECONDITIONED  CG  Compuwriter  IV  i 
HR  with  2  font  strips.  $6500.  CG 
Unisetter  LR  with  2  font  strips.  $7500.  ' 
Graphic  Systems  Exchange  Inc;  (716)  j 

385-3027. _ 

TRENDSETTER  812  LR,  factory  rebuilt, 

2  years,  $7250;  EDIT  7900  LR  UNI¬ 
VERSAL,  reads  8"  and  S'/i"  floppy, 
PMA,  $9500;  TRENDSETTER  88  HR,  6 
strips,  $7750.  Bob  Weber;  (216)  831- 
0480. 


PRESSES 


COLOR  HALF  DECK.  Full  process 
capability.  Goss  Community.  $9000 
FOB  Griffin,  Georgia.  Contact:  Quimby 
Melton  III,  Griffin  Daily  News;  (404) 
227-3276. 


Community,  Suburban,  Urbanite 

GOSS  PRESS  RECONDITIONING 

Includes  complete  stripdown, 
needed  parts  replacement, 
assembly  to  factory  specs. 

Contact  Bill  Lawson  or  John  Kovas 
Graphic  Systems  Division 
Rockwell  International 
3100  S.  Central  Ave. 
Chicago,  IL  60650 
Phone:  312-656-8600 


Rockwell  International 

.  where  science  gets  down  to  business 


EQUIPMENT  &  SUPPLIES 
PRESSES _ 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


GOSS 

Goss  Urbanite  5  units,  1972,  3  Cary 
Pasters 

Goss  Urbanite  4  units 

Goss  Urbanite  6-1000  series  units  for 

add-on 

Goss  Urbanite  10  units  new  1980 
Goss  Urbanite  1000  series  Vt  folder 
Gregg  Flying  Imprinters  (for  Urbanite) 
Goss  Urbanite  folders,  roll  stands,  drives 
&  accessories 

Goss  Community  5  units  1976 
Goss  Community  12  units  with  SC  fold¬ 
ers 

Goss  Community  folders,  drives  & 

3CC6SSOri6S 

Goss  Suburban  1500  &  1600  series,  10 
unit  2  folders 

Goss  Suburban  add-on  units  (1000 

Goss  HV  8  units 
Goss  HV  4  units 
Goss  Cosmo  units  for  add-on 
HARRIS 

Harris  1650  add-on  unit 

Harris  1650  6  unit  press 

Harris  845  4  units,  folder 

Harris  845  8  units,  2  folders 

Harris  V-25  5  units  1973  with  folders 

Harris  V-25  8  units  1982 

Harris  V-15A  add-on  unit  1976 

Harris  V-22  4  units,  folder 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives 

KING 

3  Colorking  units  1969 
2  Newsking  units  1979 
2  KJ-6  folders  1979 

MISCELLANEOUS 

2  Martin  Flying  Pasters  rated  at  1400 
FPM  1979 

2  Cary  Silicon  Applicators 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialities  3  Web  Angle  Bar  Nest 
Baldwin  Count-O-Veyors  104,  105, 
106,  108 

2  106  Count-O-Veyors 

Complete  presses  or  components  sold 
separately 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766 
GOSS  URBANITE,  5  units 
Urbanite  3-color  units,  add  on  units 
Suburban  1500  ,  add  on  units 
SC  Community,  9  units,  1973 
Community,  2  units,  1975 
UOP  3  color  unit;  Community  units 
Urbanite,  SU,  SC  folders 
Harris  845,  4  units 
V25,  8  units,  1982 
V15A,  4  units,  1978 
V15A,  4  units,  1978  and  1976 
VI 5A,  V25,  845  units 
Solna  News  King,  KJ6,  5  units,  1976 
Color  King,  4  units,  KJ8,  1980 
Butler,  Cary,  MEG,  Wood  auto-slicer 
C5NE  CORP/Atlanta 

(404)  458-9351  Telex  700563 

3  UNIT  GOSS  Community  oilbath  with 

SC  folder  and  drive.  Excellent  condition. 
Write  Box  6244,  Editor  &  Publisher. 
FOR  SALE;  Goss  Community,  3  units 
and  folder,  1973.  Top  condition,  light 
usage.  Selling  due  to  death  of  owner. 
Buyer  must  provide  proof  of  ability  and 
intention  to  purchase.  Box  6273,  Editor 
&  Publisher. _ 

GOSS  COMMUNITY 
RECONDITIONED  and  guaranteed 
5-74  with  SC  folder 

3- '74  units,  Vz-Vt  web  folder 
l-’77  3-color  Universal  unit 

4- ’71  V15A-JF  folder  4-74 

5- 74  Newsking,  KJ6  folder 

Will  sell  individual  components.  Call  for 
installed  prices. 

WE  TAKE  TRADE-INS 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMARO  ISLAND  WA  98292 
(206)  387-0097 


GOSS  URBANITE 
5  units  600  series 
4  units  500  series 
2  3  color  units 
2  Folding  machines 
2  6  Position  Roll  stands 
2  20  gallon  Baldwin  Water  tanks 
2  Consoles 
4  75  HP  drives 

Can  be  seen  in  operation. 

Harris  VI 5A  add  on  units 
Color  King  add  on  units 
Cerutti  stackers  (Right  and  Left) 

Color  King  KJ6  Folder  with  balloon 
Stobb  PI  stacker 

Stepper  Stand  Alone  Quarter  Folder 
Goss  30  and  50  HP  drives 
Western  Gear  1 7x26  roll  to  sheet  2  color 
or  perfect  at  18,000  per  hour 
30x40  Nuarc  flip  top  (arc  lights) 
Custom  Built  3  knife  trimmer 

WANTED 

V-700  Add  on  unit  with  75  HP  Harris 
drive 

Specials  for  sale 

2000  gallons  Ink  tanks-yellow-blue-red 
3000  gallons  ink  tank-black 
Pumps  and  piping  available 

UNIVERSAL  PRINTING 
EQUIPMENT  COMPANY,  INC. 
PO  Box  455.  Lvndhurst  NJ  07071 


HOE  LITHOMASTER  22%’’  x  36",  4 
units,  2  color  decks,  half-quarter  folder. 
Oil  bath  lubrication.  60  horsepower 
drive.  30,000  pph.  Can  be  seen  runn¬ 
ing.  Available  immediately.  Priced  to 
sell. 

OFFSET  WEB  SALES,  INC 
PO  BOX  211 

MARYSVILLE  WA  98270 
(206)  653-2519 


REBUILT  URBANITE  UNITS 

1.  Individual  components  or  complete 
presses. 

2.  Units  are  stripped  down  to  the  side 
frames  and  restored  to  like  new  condi¬ 
tion. 

3.  Cost  is  approximately  half  of  replace¬ 
ment  price. 

4.  Exchange  program  available  to 
minimize  down  time. 

5.  Inquire  for  pictures  and  brochures. 

IPEC,  INC,  97  Marquardt  Drive,  Wheel¬ 
ing  IL  60090;  (312)  459-9700,  Telex 
20-6766. _ 


4  UNIT  SC,  folder  manufactured  1981, 
units  1968.  Excellent  condition. 

4  unit  Goss  Community  folder,  manufac 
tured  1968/76 

9  unit/3  folder  (1 -SC)  Community.  Now 
in  operation,  manufactured  1965- 
1974. 

2  unit  900  series  Suburban 

3  unit  1000  series  Suburban 

4  unit  1100  series  Suburban 
SU/Suburban  Folder 
Urbanite  tri-color  unit 
Urbanite  add-oti  units  and  folders 

JF  15  folder  with  heavy  duty  quarterfold, 
1978 

4to6unitV15AwithJF15folder,  1975/ 
76 

Harris  VI 5A  add-on  units,  1975/76 
KJ6  Heavy  duty  folder,  reconditioned 
KJ8  with  upper  former  1976  folder 
News  King  add-on  units 
Ferag  counter/stacker,  reconditioned 
Didde  Glaser  inserter,  excellent  condi¬ 
tion 

Offered  Exclusively  by 
INLAND  NEWSPAPER  MA(5hINERY 
CORP 

105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 
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EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


JOURNALISM  chairperson  search 
reopened  at  University  of  Wisconsin-Eau 
Claire.  Probationary.  Teach 
undergraduate  courses,  represent  and 
administer  department.  Doctorate  pre¬ 
ferred,  master’s  acceptable.  Should 
have  extensive  experience  in  advertis¬ 
ing,  broadcast  news  or  print  news. 
Administrative  experience  desirable. 
Rank,  salary  dependent  on  quali¬ 
fications.  Send  letter  of  application, 
resume,  transcripts,  three  to  five  letters 
of  recommendation  to:  Henry  Lippold, 
Journalism  Department,  University  of 
Wisconsin-Eau  Claire,  Eau  Claire  Wl 
54701.  Closing  date  October  15,  1983 
or  until  position  is  filled.  Begin  January 
11,  1984  or  until  position  is  filled.  UW- 
Eau  Claire  is  an  equal  opportunity, 
affirmative  action  emplover. 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 

E  &  P  CLASSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 


ADMINISTRATIVE 


FIELD  SERVICES  ADVISOR 
American  Newspaper  Publishers 
Association  Foundation  is  seeking  a 
Newspaper-in-Education  field  services 
advisor  to  provide  on-site  support  for 
Newspaper-in-Education  programs 
nationwide.  This  person  will  advise 
newspapers  on  starting,  expanding  and 
improving  NIE  programs;  lead  teacher 
workshops  and  promote  the  N I E  program 
to  individuals  and  groups  in  the  news¬ 
paper  and  education  profession. 
Position  calls  for  frequent  travel,  NIE 
experience  and  highly  developed  com¬ 
munications  (oral  and  written)  skills.  All 
applications  must  be  in  writing.  Send  tO: 
ANPA  Foundation,  The  Newspaper  Cen¬ 
ter,  Box  17407,  Dulles  International  Air¬ 
port,  Washington  DC  20041.  Attention: 
Linda  Skover. 


TOP  LEVEL 

New  position  as  sales  director  (advertis¬ 
ing  and  circulation)  reports  to  publisher. 
Responsibility  to  increase  all  sales  and 
profitability  for  successful  50,000  to 
75,000  circulation  newspapers. 
Candidate  needs  to  demonstrate  proven 
management  and  sales  successes. 
Possess  innovative  advertising  and 
circulation  sales  leadership  skills  plus 
solid  understanding  of  training,  motiva¬ 
tion,  promotion,  budgeting. 

Growth  career  position  with  growth 
minded  company  located  east  of  the 
Mississippi.  Reply  in  confidence  to  Box 
6230,  Editor  &  Publisher. 


DIRECTOR  OF  INFORMATION  SERVICES 


Metropolitan  newspaper  with  over  300,000  daily  circula¬ 
tion  has  immediate  opening  for  a  new  position  involving 
responsibility  for  all  computer  systems.  Applicants  should 
have  a  degree  or  equivalent,  with  ten  years  of  data  process¬ 
ing  experience.  Prior  management  experience  required. 
Responsibilities  include:  Management  of  existing  Data  Pro¬ 
cessing  function;  development  and  implementation  of  long 
range  plans;  selection  of  hardware  and  software  packages; 
coordination  of  all  newspaper  departmental  requirements. 
Position  reports  directly  to  the  publisher.  Excellent  com¬ 
pensation  package  and  benefits.  Good  working  conditions  at 
a  fine  newspaper  in  a  community  that  provides  a  high  quali¬ 
ty  of  life.  Send  resume  and  salary  history  in  confidence  to: 

Box  6099 

Editor  S’  Publisher 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 


MULLER  227  Inserter  and  Model  231 
counter  stacker.  Must  be  seen  in 
operation.  Reply  to:  Graphic  Manage¬ 
ment  Associates,  Inc,  11  Main  St, 
Southboro  MA  01772;  (617)  481- 
8562. 


SKIP-SLITTER  for  Goss  Urbanite,  plus 
parts,  shafts,  gears,  blades,  etc.  for 
complete  installation.  Call;  (213)  927- 
8681.  Bill  Hilser. 


SIGNODE  MLN  2  or  MLN  2A  Tying 
Machines  and  I  DAB  440  Counter  Stack¬ 
er.  Reply  to:  Graphic  Management 
Associates,  Inc 
11  Main  St 

Southboro  MA  01772;  (617)  481- 
8562. 


USED  EQUIPMENT  WANTED— we  are 
paying  top  value  for  used  Suburban 
Urbanite  Community  V-22  &  V-25  press 
units  and  folders.  Please  call;  (216) 
627-5511. 


E  &  P  CLASSIFIEDS 
Programmed  for  selling! 
(212)  752-7050 


HELP 

WANTED 


ACADEMIC 


ASSISTANT  PROFESSOR  (tenure 
track),  English  Department,  Journalism 
Program  to  begin  January  1984.  Duties 
include  teaching  basic  and  advanced 
newswriting,  magazine  writing,  editing, 
and  composition;  advising  undergrad/ 
graduate  students  and  student  news¬ 
paper;  continuing  to  be  an  active  jour¬ 
nalist.  Qualifications:  BA,  four  years  as 
reporter  on  daily  newspaper  staff; 
magazine  publications,  editing 
experience,  and  interest  in  writing  proc¬ 
ess  helpful.  Send  applications  by  Octo¬ 
ber  14,  1983  to:  Andrew  Merton,  Eng¬ 
lish  Dept,  Ham-Smith  Hall,  University  of 
New  Hampshire,  Durham  NH  03824. 

UNH  is  an  AA/EEO  Employer. _ 

PUBLIC  RELATIONS  DIRECTOR 
KENYON  COLLEGE 

Kenyon  College  seeks  an  experienced 
individual  for  the  position  of  public  rela¬ 
tions  director.  The  director  reports  to  the 
Vice  President  for  development  and  has 
responsibilities  for  directing  the  office  of 
public  relations  in  the  writing  and  edit¬ 
ing  of  college  publications,  in  media 
relation  and  in  public  relation  at  the 
community,  state  and  national  levels. 
Inquiries  and  applications  should  be 
addressed  tO:  Mr.  Douglas  L.  Givens, 
Vice  President  for  Development,  Kenyon 
College,  Gambler  OH  43022. 

An  equal  opportunity  employer 
SAM  HOUSTON  STATE  UNIVERSITY 
seeks  an  Assistant  Professor  faculty 
member  for  January  1984. 

PhD  in  Journalism.  Professional 
experience  in  some  areas  of  com¬ 
munications.  Teaching  experience  in 
Journalism  at  college/university  level 
highly  desirable.  Rank  and  salary  open. 
Contact:  Dr.  James  Goodwin,  Division  of 
English,  Foreign  Languages,  and  Jour¬ 
nalism,  SHSU,  Huntsville  TX  77341; 
(409)  294-1404.  Deadline:  October 
15. 

SAM  HOUSTON  STATE  UNIVERSITY 
IN  AN  AA/EOE  EMPLOYER 


WANTED:  A  GENERAL  MANAGER 
General  manager  for  mid-Atlantic,  six- 
day  daily,  under  20,000  circulation.  If 
you  have  ten  years  newspaper 
experience  with  at  least  three  years  of 
advertising  management  experience  in 
the  15,000  to  25,000  circulation  cate¬ 
gory  and  have  an  interest  in  managing  a 
newspaper,  we  would  like  to  talk  with 
you.  All  the  better  if  you  also  have  news, 
production  and  circulation  experience  or 
are  currently  a  general  manager  of  a 
10,000  to  15,000  circulation  news¬ 
paper.  If  you  fit  the  above  qualifications, 
please  contact  us.  This  is  a  real  opportu¬ 
nity  for  an  ambitious  general  manager  to 
[  not  only  manage  a  well  established,  fine 
I  newspaper,  but  to  receive  a  salary  and  a 

fenerous  incentive  program.  Box  6323, 
ditor  &  Publisher. 


GENERAL  MANAGER— with  strong 
I  background  in  advertising,  circulation 
and  production,  but  who  can  operate  in 
all  phases  of  small  daily  and  TMC  weekly 
in  Arizona.  Salary  commensurate  with 
experience,  abilities.  Send  resume,  re¬ 
ferences  to  Box  6319,  Editor  &  Pub- 
’  lisher. 


ADVERTISING 


“PENNY  SAVER”  CAREERS 
VICE  PRESIDENT  (Midwest)  to  80K-F 
GENERAL  MANAGER  (South)  to  60K 
SALES  MANAGER  (West)  to  40K 
Please  send  resume  with  $  history  tO: 
Multi-Media,  7616  Lindley  Av,  Reseda 
CA  91355.  Or  leave  day  and  night  #s  at 
(213)  344-7177. 


RAPIDLY  GROWING  Ohio  newspaper 
group  is  seeking  an  aggressive,  dynamic 
sales  manager  who  wants  to  grow.  We're 
looking  for  a  team  player  who  can  direct  a 
staff  and  develop  a  market  rapidly.  The 
person  we  are  looking  for  is  interested  in 
I  moving  up  in  an  organization  and  is  will- 
I  ing  to  work  hard  to  get  the  job  done  well. 

I  Sensitivity  to  people  and  to  community 
are  ve^  important.  Salary  $15,000  to 
$18,0(j0  plus  commission  on  personal 
sales  and  bonus  based  on  department 
performance.  All  other  traditional 
benefits  are  fully  company  paid.  Send 
resume  to  Box  6270,  Editor  &  Publisher. 
This  job  is  open  now  and  will  be  filled 
rapidly.  Please  respond  immediately  if 
you  think  you  are  our  kind  of  people. 
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ADVERTISING  DIRECTOR 
We  have  an  immediate  opening  for  a  peo¬ 
ple  oriented  manager.  Must  a  leader 
with  good  people  skills.  This  is  a  7  day 
daily  in  a  smog  free  city  by  the  sea  in 
Zone  9.  Excellent  salary,  bonus  and 
fringes.  Submit  resume  in  confidence  to 
Box  6247,  Editor  &  Publisher. 


ADVERTISING  MANAGER— Southern 
California  daily  plus  TMC.  Minimum  3 
years  newspaper  advertising  sales 
experience.  Must  be  strong  in  promo¬ 
tion,  motivation,  training  and  sales. 
Competitive  market  experience  helpful. 
Resume  and  salary  history  to  Box  6228, 
Editor  &  Publisher. 


ADVERTISING  DIRECTOR  — 
Experienced,  aggressive,  mature.  For 
weekly  in  highly  competitive  southern 
market.  Send  resume,  references,  salary 
history  to  Box  6255,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Golden  opportunity  for  aggressive, 
career-oriented  person  to  work  on  fast¬ 
growing  weekly  in  booming  New  Mexico 
city.  Management  and  sales  experience 
necessary.  Possible  equity  position 
availablewithintime.  Call  Steveat(505) 
988-8022  or  write:  PO  Box  637,  Las 
'  Cruces  NM  88004. 


I  CLASSIFIED  MANAGER 

:  45,000  ABC,  DAILY  AND  SUNDAY 

j  We  offer  top  opportunity  for  a  dedicated 
I  classified  advertising  manager.  The  per- 
'  son  we  seek  may  be  serving  in  a  secon- 
I  dary  role.  This  is  first  management 
i  opening  we  have  had  in  many  years.  You 
I  must  be  able  to  motivate,  evaluate  and 
:  fairly  compensate  your  staff.  Send  com- 
!  plete  resume,  introductory  letter  and  sal- 
I  ary  history  in  confidence  to  Box  6271, 
j  Editor  &  Publisher. 


j  CLASSIFIED  ADVERTISING  MANAGER 
needed  by  51,000  competitive  daily 
I  morning  paper  with  large  classified 
I  volume,  approximately  500  pages  a 
;  month.  Staff  of  27  includes  6  outside 
I  sales  representatives  and  3  supervisors. 

I  We  need  an  experienced,  imaginative 
j  planner  with  strong  sales  background 
and  managerial  skills.  Good  salary  and 
]  bonus.  Call  or  write:  Marge  Campbell, 

;  Anchorage  Daily  News,  Pouch  6616, 

'  Anchorage  AK  99504;  (907)  786- 
I  4275. 

I  DISPLAY  ADVERTISING  MANAGER 
I  We  are  Western  New  York's  leading  daily 
I  and  Sunday  newspaper,  the  22nd  larg- 
i  est  daily  in  the  nation  and  the  fastest 

trowing  Sunday  paper  in  the  United 
tates.  We  are  seeking  a  proven  pro- 
i  fessional  to  take  full  responsibility  for 
'  directing  our  retail  and  general 
j  departments.  We  are  number  one  in  the 
I  big  Renaissance  Buffalo  market  and 
i  need  an  experienced  leader  to  motivate  a 
dedicated  sales  force.  Must  be  strong  in 
sales  management,  problem  solving, 

'  training  and  heavily  people  oriented.  You 
I  will  be  joining  a  dedicated  team  of  pro- 
I  fessionals  at  one  of  the  nation’s  fine 
I  newspapers.  Excellent  pay,  benefit  plan, 
MBO  incentive  and  working  conditions, 
j  Western  New  York  is  a  desirable  place  to 
!  live  with  surprising  economic  and  cultu- 
I  ral  advantages.  All  replies  treated  as 
J  confidential.  Send  resume  to:  Clyde  Pin¬ 
son,  Advertising  Director,  Buffalo  News, 
Box  100,  One  News  Plaza,  Buffalo  NY 
!  14240. 

I  _ 

!  DAILY  SUBURBAN  newspaper  group 
!  has  two  sales  opportunities.  Operating 
from  either  New  York  or  Chicago,  you  will 
primarily  sell  national  advertising.  We 
i  offer  good  growth  potential,  excellent 
I  benefits  and  fine  remuneration.  You 
;  must  offer  experience.  Send  resume  to 
Box  6324,  Editor  &  Publisher.  We  will 
meet  with  you  shortly  afterward.  An 
equal  opportunity  employer. 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

ADVERTISING  \ 

CIRCULATION 

EDITORIAL 

EDITORIAL 

MAJOR  METROPOLITAN  ADVERTIS-  ZONE  MANAGER;  expansion  program  at  ASSISTANT  REGIONAL  DIRECTOR  REPORTER/EDITOR 

ING  DIRECTOR  position  available—  major  metropolitan  newspaper  creates  The  largest  and  most  dynamic  news-  immediate  opening  tor  individual  with 

outstanding  opportunity  for  aggressive,  need  for  person  with  strong  field  and  paper  in  Montana  is  looking  for  an  assis-  strong  knowledge  of  law  and  previous 

creative,  experienced  manager.  Need  sales  background  to  manage  combine-  tant  regional  editor  who  can  con-  journalism  experience  Resume  and 

excellent  administrative  skills  as  well  as  tion  of  20  employee  and  dealer  territor-  fidentially  direct  news  coverage  in  an  clips  to:  Editorial  Department,  PO  Box 

abilitytointeractwith  majoradvertisers.  ies.  24,000  daily,  40,000  Sunday,  area  larger  than  New  England  and  who  54026,  Los  Angeles  CA  90054. 


Opportunity  for  expanded  responsibility  |  Experience  working  in  union  organized  can  work  creatively  with  reportfs  and 
in  the  future.  Excellent  compensation  i  department  beneficial.  Salary  range,  other  editors  to  produce  a  vital  ne,.-- 
and  benefits.  Send  resume  to  Box  6274,  j  $26-$28M.  Full  benefits.  Send  com-  paper  marked  by  excellence  in  writing 


Editor  &  Publisher.  i 

RETAIL  ADVERTISING  MANAGER 
needed  for  a  fast  growing  daily  news¬ 
paper  in  extremely  competitive  market. 
Qualified  applicant  must  have  previous 
related  advertising  management 
experience.  Good  organization,  people 
and  communication  skills  a  must.  Will 
supen/ise  staff  of  15  sales  representa¬ 
tives  and  assistants.  Good  salary  and 
MBO  bonus.  Zone  9.  Box  6234,  Editor  & 
Publisher. 

_ CIRCULATION _ 

CIRCULATION:  For  Los  Angeles-based 
daily.  Wanted:  innovative,  experienced 
team  player  with  home  delivery,  mail, 
and  news  dealer  background.  Minimum 
5  years  circulation  experience.  Please 
send  resume  to  Box  6238,  Editor  &  Pub¬ 
lisher. 


plete  resume  in  confidence.  Zone  2,  Box  and  graphics. 


6288,  Editor  &  Publisher. 


COMPUTER  TECHNOLOGY 


SYSTEMS  ANALYST 
Publishing  Systems  has 
opening  for  software  ana¬ 
lyst.  Must  have  Tandem- 
newspaper  background. 
West  Coast  pay  scale. 
Send  resume  to  Ben  Phil¬ 
lips,  Publishing  Systems 
Manager,  San  Jose  Mer¬ 
cury  News,  750  Bidder 
Park  Dr.,  San  Jose,  CA 
95190. 


The  successful  candidate  will  have  had 
at  least  two  years  of  reporting  experience 
on  a  daily  newspaper  and  desk  or  super¬ 
visory  skills. 


PPPHPTPPQ 

THE  THOUSAND  OAKS  NEWS 
CHRONICLE,  a  21,500  circulation  PM 
daily  in  Southern  California,  has  two 
openings  for  reporters/writers  in  its  fea¬ 
tures  and  local  news  departments.  Both 
positions  require  a  minimum  of  four 


I  Send  resume,  non-returnable  copies  of  yearsdailynewspaperexperience.  Broad 
your  best  reporting  clips  and  a  brief  letter  experience  in  general  reporting  and  writ- 
!  telling  us  why  you  are  the  right  person  for  ing  essential.  Features  position  also  re- 

!  3nd  rewarding  job  to:  quires  desk/editing  experience.  Include 

I  Richard  J.^esnick,_yitor,  The  Billings  i  samples,  resume  and  references  in  first 


killings  MT  letter  to:  John  Irby,  Executive  News  Edi- 
59103.  EOE  M/F.  tor.  Thousand  Oaks  News  Chronicle, 

— ; — - — ; - -  2595  Thousand  Oaks  Blvd,  Thousand 

AREA  REPORTER— looking  for  general  oaks  CA  91359. 


AREA  REPORTER— looking  for  general  oaks  CA  91359. 
assignment  reporter  to  head  up  area  | 

bureau,  plus  other  assignments.  Must  ^  SHOPPER  SPECIALIST 

display  sound  news  judgment,  ability  j  individual  with  comprehensive  shop- 
with  page  layout  and  camera,  features  ,  oer/free  paper  experience  needed  in  Chi- 


and  a  possible  column.  Only  looking  for  j 
I  the  best  and  will  consider  top-flight  re-  I 
I  cent  journalism  graduate.  Send  resume,  i 
i  plus  salary  history  tO:  Mrs.  Greta  Sher-  i 
1  man.  Times  Press,  1 15  Oak  St,  Streator  I 
IL  61364.  ! 


per/free  paper  experience  needed  in  Chi¬ 
cago.  Salary  to  $30,000.  Box  6297, 
Editor  &  Publisher. 


CIRCULATION  MANAGER  needed  for 

one  of  the  fastest  growing  dailies  in  the  95190. 

country.  Zone  5,  150,000  daily.  Must  i 

have  exceptional  record  of  employment,  j 

No  job  hoppers.  May  be  positive  opportu-  i 

nity  for  circulation  director  in  35,000  to  ' 

75,000  newspaper  to  grow.  Staff  of  j _ 

approximately  100  employees,  800  i  nATA 

carriers.  Duties  will  include  manage-  -  - 

ment  of  home  delivery  and  single  copy 

operation,  carrier  promotion,  recruiting  DATA  PROCESSING  MANAGER 


ARTIST/ART  DIRECTOR 


1  HOCKEY  WRITER 

I  Hockey  is  coming  of  age  in  our  town  and 
j  we  want  coverage  to  match.  Applicants 
i  must  be  able  to  cover  the  beat  aggres- 
I  sively  and  write  knowledgeable,  lively 


Growing  Zone  9  AM  looking  for  stories  for  an  AM  daily.  We  want  our 

I  /orvmnlAmAnt  maHcrc  tn  thou  UnrtULi  thoir  toam 


imaginatlive  artist  able  to  complement 
news  report  with  informative  graphics. 
This  is  a  hands-on  position  with 


readers  to  feel  they  know  their  team 
inside  out.  A  rare  opportunity  for  some¬ 
one  who  loves  hockey  and  good  sports 


emphasis  on  maps/charts,  color,  news  ^  writing.  Send  resume  and  work  samples 


and  budget  control.  Measurement  of  |  west  Coast  newspaper  seeking  requirements  to  Box  6311,  Editor  & 

success  will  ^  carrier  and  employee  ,  experienced  manager  responsible  for  all  Publisher. _ 

sales,  timely  delivei^,  carrier  retention  |  computer  systems.  Responsibilities  I  "HOW  TO  GET  HIRED  IN  JOURNAL- 
and  service.  Opportunity  for  advance-  include  development  and  maintenance  1  ISM"  For  information,  write:  Northwest 
ment  excellent.  Box6217,  Editor&Pub-  of  software,  development  of  long  range  Marketing  Limited,  Box  3658-J,  Lacey 
!  plans,  effective  recommendations  of  WA  98503. _ 

CREW  AND  MANAGERS.  Don’t  let  the  1  exisSata°SSn^^^^^^  I  POl't'caHy  savvy 

weather  ice  or  snow  you  out  of  your  |  SglmentexSce  ^  |  Sn  LonT?s  and^'^BA '1xpe?S 

income  this  coming  year.  Join  the  S.T.  I .  j  |y  visible  oosition  Excellent  benefits  ?  i  experience 

team  in  7nnp«;  6  and  9  Fxnpripnrprl  ^  '''^'oie  posuion.  excellent  oeneiits.  helpful.  Send  letter  of  inquiry  or  interest 

crew  managers  that  want  a  positive  j  6282,^Ed^itor  &  Pu^sher.  Equ^l  0°ppor’‘-  I  Np*i’®o|®|rQolhave^n'^'*fn^ 

tunity  Employer.  News  of  B  ookhaven  Inc  2 1  Corn- 


judgment  and  ability  to  work  with  others,  j  to  Box  6312,  Editor  &  Publisher. 

but  candidates  with  managerial  [_ _ 

experience  would  head  a  3  artist  staff.  COPY  EDITORS-REPORTERS 
Send  work  samples,  resume  and  salary  A  72,000  daily  circulation,  AM  news- 
requirements  to  Box  6311,  Editor  &  paper  is  seeking  applicants  for  future 
Publisher.  reporter  and  copy  editor  openings. 


income  this  coming  year.  Join  the  S.T.  I .  |, 

team  in  Zones  6  and  9.  Experienced  < 
crew  managers  that  want  a  positive  f 
change  and  above  average  income  call;  t 
(415)521-5204,  Mr.  R.Teske,orwrite: 
Sales  Technology,  1122  Parv  St, 
Alemeda  CA  94501. 

HOME  DELIVERY  MANAGER  for 
50,000  daily  newspaper.  We're  seeking  ! 
a  professional  to  lead  our  staff  of  super-  { 
visors  and  district  managers.  A  strong  | 
background  in  sales,  collections  and  \ 
personnel  development  is  required.  We  j 
are  a  growth  market  in  the  Sunbelt.  We  | 
offer  excellent  salary,  bonuses  and  full 
benefits.  Send  resume  with  salary  his¬ 
tory  to  Box  6289,  Editor  &  Publisher. 

MAJOR  CIRCULATION  supplier  needs 
experienced  sales  person  to  cover  multi¬ 
state  area  (Michigan,  Ohio,  Kentucky). 
Auto,  expenses,  salary,  commission  and 
excellent  benefits.  Send  complete 
resumeto  Box  6327,  Editor  &  Publisher. 


PERSON  fully  experienced  with  distribu-  i 
tion  of  national  newspapers  in  all  mar- 1 
kets  is  sought  for  a  six  month  research 
study.  Send  resume  to:  J.  Coyne,  4th  j 
Floor,  1645  Connecticut  Av  NW,  Wash-  \ 
ington  DC  20036. _ ; 


ZONE  SUPERVISOR  for  North  Jersey  AM  ; 
daily  publication.  Applicant  must  posse¬ 
ss  personality  to  motivate  people  toward 
solid  growth  efforts  and  results.  Should 
be  strong  in  area  of  district  manager 
training  skills.  Nuts  and  bolts  operator  | 
with  ability  to  follow  up  effectively  on  | 
detail  assignments.  Planning  and  goal  | 
setting  necessary  management  quali-  I 
fications.  No  delegators  or  desk  warmers  I 
please.  Salary  and  expense  package  i 
$20,500  plus  lucrative  incentive  bonus  ' 
plan.  Box  6294,  Editor  &  Publisher, 
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mercial  Blvd,  Medford  NY  11763. 
Include  samples  of  work,  job  experience, 
and  salary  requirements. _ 


HAVE  LUNCH  ON  US 

Ilic  Orlando  Sentinel’s  restaurant  critic  will  s(H)n  begin 
writing  a  general-interest  column,  lie’s  set  a  standard  so 
high  that  finding  a  suitable  replacement  will  be  difficult. 
Hut  find  the  right  person  we  must,  so  if  your  life's  dream 
is  to  eat  and  drink  well  and  write  about  it  exceedingly 
well,  let  us  know,  and  the  scnriier  the  better.  VCe’re 
l(M)king  for  a  restaurant-and-wine  writer  who  is 
sophisticated,  not  snobbish;  tough-minded,  not 
bellicose;  witty,  not  foolish.  Hccentricib  isokay  too,  if  it 
is  eccentricity  in  the  ser\ice  of  intelligence.  And  if 
you’re  overeducated,  don’t  be  shy  —  we  re  looking  for 
someone  who  can  educate  readers  as  well  as  charm 
them.  If  any  opportunity  ever  cried  out  for  great  clips, 
this  is  it.  Interested  parties  should  send  clips  and  a 
detailed  resume  to:  Dick  \'ictor\',  New,sfeatures,  The 
Orlando  Sentinel,  63.^  N,  Orange  Avenue,  Orlando,  FI, 
.32802.  Please  —  no  amateurs,  no  phone  calls. 

The  Orlando  Sentinel 

The  Best  Newspaper  in  Florida 
luiiuil  ()/)/M)nt4nity  l-mployer 


N  JOURNAL-  The  copy  editor  must  have  proven  editing 

itp,  Nnrthwpct  skills,  including  layout,  headwriting  and 

i658-J  Lacev  copy  editing  of  both  local  and  wire  copy, 

’  ^  The  reporter  must  have  proven  reporting 

— — r -  skills,  good  use  of  the  language  and  a 

ilitically  savvy  f|3jr  for  writing  clean,  understandable 

)aper,  central,  copy 

A,  experience  Thejobwill  payfrom$364,00-$610.00 

uiry  or  interest  pQf  depending  upon  experience 
PennyMver  piyj  goo<j  benefits, 

1^ w’v^i  1  ^  education,  good  daily  newspaper 

I  NY  11763,  experience  and  a  good  brain  are  basic 

Ob  experience,  requirements, 

_  Ability  to  speak  or  read  Spanish  is  an 

asset  in  our  San  Joaquin  Valley  agricul- 
I  ture  community. 

If  you  meet  the  qualifications  please 
mail  a  complete  resume,  including  no 
less  than  three  professional  references 
and  five  work  samples,  alongwith  a  letter 
n  begin  explaining  why  you  are  interested  in  the 

H  )oti-  Address  it  to:  The  Modesto  Bee, 

U4  u  M)  Personnel  Director,  L,  Singer,  PO  Box 

ilTicult,  3928,  Modesto  CA  95352, 

i  dream  I  NO  PHONE  CALLS  PLEASE 
,,  ,  AA/EOE 


NEWSPAPER  LIBRARIAN 
If  you  are  an  aggressive,  intelligent, 
experienced  newspaper  librarian  with 
strong  supervisory  skills.  The  Syracuse 
Newspapers  want  to  hear  from  you.  The 
Syracuse  (New  York)  Herald-Journal  and 
Post-Standard,  with  a  combined  daily 
I  circulation  of  nearly  200,000,  are 
j  recruiting  a  head  librarian.  We  are  look- 
I  ingfora persontoimproveourtraditional 
I  library  and  to  help  us  plan  for  the 
I  electronic  age.  An  excellent  career 
1  aiiu  a  j  opportunity  for  a  head  librarian  looking 
vs  The  I  challenges  or  for  an  assistant 

^  [  who  wants  to  move  up.  Send  your 

ndo,  FI.  :  credentialsto:  Timothy  D.  Bunn,  Manag- 
I  ing  Editor,  The  Herald-Journal,  Box 
I  4915,  Clinton  Square,  Syracuse  NY 
I  13221. 

i  - - 

I  OPENINGS  for  police,  city/county  gov- 
I  ernment  and  general  assignment  report- 
t  ers.  20,000  daily  Zone  6.  Must  be  will- 
1  ing  to  work.  Experience  a  plus.  Box 
!  6310,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  September  10,  1983 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


BUSINESS  WRITERS 
We  are  one  of  the  largest  area  business 
publications  in  the  United  States  from 
among  130  such  newspapers  and  maga¬ 
zines  and  we  see  no  end  to  our  growth. 
You  can  be  a  part  of  that  growth  if  you 
meet  our  high  journalism  standards. 

Our  job  is  to  keep  the  business  commu¬ 
nity  informed  with  the  most  accurate  and 
timely  news  of  events,  developments 
and  trends  that  concern  every  business 
person.  Essential  news  for  our  readers 
about  what's  happening  in  their  own 
industry,  in  related  industries  and  in  the 
general  economy,  whether  it’s  of  local, 
national  or  international  importance. 
Our  strong  editorial  department  of  13 
full  time  editors,  reporters  and  research 
professionals  is  the  backbone  of  our  suc¬ 
cess.  This  staff  puts  in  over  500  hours 
every  week  investigating,  researching, 
interviewing  and  writing  the  news  that 
keeps  our  readers  one  step  ahead  of  the 
competition.  As  a  result,  our  readership 
continues  to  grow  and  we  continue  to 
broaden  the  scope  of  our  reporting, 
keeping  well  ahead  of  the  demands  of 
our  increasing  market. 

To  keep  up  with  this  growth,  we  have  to 
add  two  top  quality  business  journalists 
to  our  staff.  To  be  part  of  this  dynamic, 
motivated  group,  you  should  be  bilingual 
(fluent  in  English  and  Spanish)  and  have 
a  minimum  of  five  years  experience  in 
journalism.  We  would  also  consider 
exceptional  persons  with  excellent  aca¬ 
demic  credentials  that  include  business 
and  economics  and  a  proven  talent  for 
creative  writing  in  English. 

If  you  would  like  to  be  considered  for  this 
excellent  career  opportunity  with  the 
most  prestigious  and  largest  circulation 
English  language  newspaper  in  the 
Caribbean,  send  your  resume  and  a 
covering  letter  outlining  why  you  would 
be  a  top  business  writer  tO: 

Editor-in-(lhief 
CARIBBEAN  BUSINESS 
PO  Box  6253 
Loiza  Station 

San  Juan,  Puerto  Rico  00914 

BRIGHT  WRITER?  If  you  can  produce  i 
riveting  features  with  style  and  flair,  can 
write  a  weekly  tab  for  high  schoolers  and  I 
make  them  want  to  read  it  and  have  lots  | 
of  clips  to  prove  it,  send  them  tO:  Dave  | 
Shors,  The  Independent  Record.  PO  Box 
4249,  Helena  MT  50604.  I 

BUSINESS  NEWS  EDITOR 
Aggressive,  able  to  recognize,  develop 
and  display  best  reader-grabbing  local 
and  wire  stories  in  business  package. 
Will  supervise  8-member  staff  in  South¬ 
ern  city.  Candidate  must  look  beyond 
today  and  what  comes  in  over  the  trans¬ 
om.  Ideas,  planning  a  must.  Box  6313, 
Editor  &  Publisher. 

COPY  EDITOR 

Strong  copy  editing  and  layout  skills  a 
must  for  this  job  on  the  universal  desk  of 
a  quality-conscious,  5-day,  9500- 
circulation  afternoon  paper.  Applicants 
must  have  proven  news  judgment  and 
graphic  skills.  Prefer  Northwest  back- 
round.  Salary  $18,000-$20,000. 
end  non-returnable  letter  and  work 
samples  to;  Todd  Merriman,  The  Daily 
Astorian,  PO  Box  210,  Astoria  OR 
97103. 

COPY  EDITORS  for  major  metro  daily. 
Must  be  demonstrably  strong  headline 
writer.  Daily  experience  required.  Write: 
Joseph  Farah,  Executive  News  Editor, 
mis  Broadway,  Los  Angeles  CA 

90065. _ 

THE  TAMPA  TRIBUNE  is  looking  for  an 
energetic  news  professional  to  direct  the 
newsgathering  of  about  20  reporters  and 
photographers  in  six  news  bureaus  in 
Central  Florida.  Management 
experience  is  preferred,  but  not  neces¬ 
sary  for  a  talented  proven  reporter.  Send 
resume,  clips  tO:  Bill  Handy,  State  Edi¬ 
tor,  PO  Box  191,  Tampa  FL  33601. 


CITY  EDITOR  | 

Progressive,  newly-combined  23,000 
AM  looking  for  city  editor  to  manage 
eager  young  staff.  Must  have  solid  news  ' 
judgment,  good  writing  skills  and  a  love 
for  small  community  life.  Send  resume, 
sample  of  current  newspaper  and 
present  salary  tO:  Jim  Sachetti,  Manag¬ 
ing  Editor,  Press-Enterprise,  3185 
Lackawanna  Av.  Bloomsburg  PA  17815 

EDITOR/REPORTER — Experienced, 
prolific  writer  to  cover  rural  countyseat 
and  make  our  newspaper  the  community 
bible.  Write  Box  6256,  Editor  &  Pub¬ 
lisher. 

EDITOR  with  good  administrative  skills  | 
for  weekly  group  in  Zone  2.  Strong  news 
background,  good  copy  and  layout  skills  | 
essential.  Must  be  a  leader  and  gocxJ  j 
with  people.  Flexible  hours  and  schedule  I 
required.  Please  send  resume  and  salary  ; 
history  and  requirements  to  Box  6290,  i 
Editor  &  Publisher.  j 

EDITOR-rewrite  for  national  Catholic  j 
journal  with  5  years  desk  experience  &  ’ 
special  talent  for  telephone  interviews  &  i 
fast  rewrite.  Send  resume  &  complete 
work  references  tO:  Editor,  Columbia, 

I  Box  1670,  New  Haven  CT  06507. 

j  EDITORIAL  WRITER/REPORTER 
I  needed  for  twice-weekly  newspaper  in 
j  heart  of  western  coal  country.  Excellent 
1  area  for  hunting,  fishing,  skiing.  Duties  i 
include  writing  local  editorials  and  ! 
covering  assigned  beats-energy  (coal  1 
mines,  synfuels,  etc),  labor  unions, 
environment,  some  local  government. 
Good  insurance  benefits,  sick  leave, 
holidays,  etc.  Opportunity  for  advance¬ 
ment.  Experience  preferred.  Send 
resume,  clips  to:  Randall  Wright,  Man¬ 
aging  Editor,  POBoxX,  Price  UT  84501. 

FASHION  EDITOR 

Metropolitan  Texas  daily  looking  for 
experienced  fashion  writer/editor  or  ver- 
j  satile  experienced  reporter  interested  in 
fashion.  Send  resume  to:  Mildred  Whi¬ 
taker,  Assistant  Managing  Editor, 
Express-News,  Box  2171,  San  Antonio 
TX  89297. 

FEATURE  WRITER— Features  Section 
of  80,000  circulation  California  news¬ 
paper  needs  strong  feature  writer  with 
background  in  the  arts,  theatre,  music, 
etc.  Some  reviewing  background 
needed.  Should  have  minimum  3-5 
years  experience  on  daily  and  good  clips. 
Section  and  paper  are  on  move  with  new 
offset  press,  lots  of  color  and  innovative 
presentation.  Send  resumes  tO:  Chuck 
Roames,  PO  Bin  440,  Bakersfield  CA 
93302. 

GIR  FOR  GRAMMAR/GRAPHICS? 
We’re  looking  for  a  top-notch  copy/layout 
editor  who  can  design  an  inviting  news 
page,  then  aggressively  edit  copy  and 
create  crisp,  bright  headlines.  Add  peo- 
'ple  skills  to  a  flair  for  language  and 
graphics  and  you  could  move  into  man¬ 
agement.  So  if  you’ve  got  experience  (3 
years  on  a  daily  will  do)  but  still  have 
enthusiasm  for  making  copy  sparkle  and 
!  the  energy  to  survive  a  PM  daily’s 
I  deadlines,  let  us  hear  from  you.  Send 
I  resume,  clips  and  references  to:  Kay 
!  McGraw,  Assistant  Managing  Editor/ 
i  Day,  The  Virginian-Pilot  and  The  Ledger- 
i  Star,  150  W  Brambleton,  Norfolk  VA 
i  23510. 

I  GREENVILLE,  TEXAS 

I  New  locally  owned  newspaper  in  pro- 
!  gressive  Northeast  Texas  city  has 
I  opening  for  Editor.  First  issue  projected 
j  December  1.  Strong  financial  base  by 
j  local  area  advertisers.  Excellent  oppor- 
j  tunity  for  right  individual.  Must  be  com- 
!  munity  minded  and  able  to  compete  with 
j  established  chain  paper.  Send  resume 
I  and  salary  history.  Greenville  Today,  PO 
Box  716.  Rockwall  TX  75087. 


METROPOLITAN  EDITOR 
A  commitment  to  local  news,  leadership 
and  judgment  are  qualities  sought.  The 
challenge  is  to  lead  a  talented  corps  of 
editors  and  reporters  to  produce  the  best 
local  news  report  in  a  competitive  mar¬ 
ket.  R^uirements  are  broad  reporting 
and  editing  experience  and  strong  peo¬ 
ple  skills.  Expect  significant  responsibil¬ 
ity,  excellent  salary  and  benefits.  Send 
letter  of  interest,  resume  and  names  of  3 
references tO:  John  F.  Greenman,  Editor, 
Tribune-Chronicle,  240  Franklin  SE, 
Warren  OH  44482. 

MANAGING  EDITOR  for  sparkling  South 
Arkansas  small  daily.  Direct  a  talented 
staff  that  is  dedicated  to  excellence,  and 
willing  to  work  for  it.  Must  have  leader¬ 
ship  and  editing  skills,  keen  news 
judgment  and  strong  writing  ability.  Ma¬ 
jor  changes  in  past  year  have  made  a 
marked  improvement  in  our  product,  but 
it  can  still  use  some  fine  tuning.  If  you 
are  serious  about  making  an  immediate 
move,  send  resume  to;  Jim  Fall,  El  Dora¬ 
do  News-Times,  PO  Box  912,  El  Dorado 
AR  71730. 

METROPOLITAN  afternoon  75,000 
circulation  Zone  6  seeking  aggressive 
assistant  city  editor  with  approximately 
5  years  experience.  Good  vacation, 
health  and  retirement  programs.  News¬ 
paper  also  has  opening  for  reporters.  Box 
6300,  Editor  &  Publisher. 

NEWSROOM  ARTIST 
j  The  Virginian-Pilot  and  The  Ledger-Star 
I  are  looking  for  an  artist  to  do 
informational  graphics.  She  or  he  will 
need  lots  of  ener^,  ideas  and  a  passion 
I  for  the  news.  The  job  could  lead  to  a 
I  leadership  role  in  the  news  art 
I  department.  Send  resume,  samples  of 
'  your  work  and  a  letter  explaining  how  you 
i  can  help  us  achieve  our  goals  tO:  Bob 
Lynn,  Graphics  Director,  The  Virginian- 
Pilot  and  The  Ledger-Star,  150  W 
Brambleton  Av,  Norfolk  VA  23510. 

REPORTER 

Energetic,  self  starting  reporter  sought 
for  40,000  daily  in  Michigan.  At  least  1 
year’s  experience.  Send  resume  and 
clips  tO:  Sandra  Petykiewicz,  Metro  Edi¬ 
tor,  Jackson  Citizen  Patriot,  214  S  Jack- 
son,  Jackson  Ml  49204. 


TE)(AS  GULF  COAST — Award-winning, 
medium-size  daily  taking  applications 
for  reporters,  copyeditors  and  sports 
writer.  Send  resume  and  clips  to  Box 
6286,  Editor  &  Publisher. 

TWO  OPENINGS 

;  We’re  a  small,  sophisticated  and  growing 
;  capital  city  daily  looking  forqualityaddi- 
'  tions  to  a  talented  staff.  We  need: 

\  (DA  reporter  with  a  keen  nose  for  news. 
At  least  two  years  experience  for  this  key 
I  position,  which  will  blend  beat  coverage 
with  news  feature  writing  for  demanding 
I  editors.  We  seek  enterprise,  initiative 
and  demonstrated  writing  excellence. 
Resume,  recent  references,  salary  his¬ 
tory  and  lots  of  samples  to  Charles  Wood, 
i  (2)  A  reporter-editor  with  the  above  skills 
plus  some  budding  editing  and  layout 
I  talent.  We  like  people  who  can  find  the 
!  heart  of  a  story  and  take  pride  in  turning 
out  a  highly  massaged,  finely  tuned,  live¬ 
ly  news  package.  Resume,  references, 
clips  and  full-page  layout  samples  to 
I  Dave  Shors.  The  Independent  Record, 

^  PO  Box  4249,  Helena  MT  59604. 

SEEKING  EXPERIENCED  editor  and 
writer  with  photography,  darkroom  and 
I  layout  skills  for  a  progressive,  leading 
j  weekly  newspaper  in  Havre,  Montana. 
An  excellent  opportunity  for  someone 
wanting  to  expand  or  continue  their  pro- 
'  fessional  skills.  Send  letters  and  re- 
;  sumes  tO:  Box  389,  Havre  MT  59501. 

:  SCIENCE  WRITER 


I  Senior  writer,  non-profit  organization’s 
public  information  office,  will  write  news 
^  releases  on  research  bindings,  prepare 
1  articles  for  "Rand  Research  Review,”  re¬ 
spond  to  media  queries,  serve  as 
I  information  generalist.  Five  years’  media 
i  experience  preferred.  Submit  detailed 
;  resume,  salary  histoiv,  writing  samples 
(non-returnable)  tO:  Public  Information 
Director 

I  RAND 

I  1700  Main  Street 

j  Santa  Monica  CA  90406 
;  An  Affirmative  Action  Employer 


r 


PUBLIC  AFFAIRS 
CHALLENGE 


Large  Midwest  utility  seeks  a  writer  to  join  its 
talented  staff  of  public  affairs  professionals. 
To  meet  the  challenge,  you  must  be  an 
excellent  writer  whose  appreciation  for 
accuracy  and  creativity  has  t^n  sharpened 
by  several  years  of  daily  newspaper  reporting. 
You  will  be  a  self-starter  familiar  with,  or  able 
to  quickly  learn  about,  energy  related  topics. 
We’ll  offer  you  a  professional  atmosphere,  an 
opportunity  to  build  a  fulfilling  career,  and  a 
competitive  salary  and  benefits.  With  clips, 
resume  and  a  cover  letter,  tell  us  what  you 
have  to  exchange  for  this  career  opportunity. 
Interested  applicants  should  send  information 
'  to: 

LBox  6328,  Editor  &  Publisher 

An  Equal  Opportunity  Employer  M/F/H  j 


EDITOR  &  PUBLISHER  for  September  10,  1983 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
MARKETING 


HELP  WANTED 
PRESSROOM 


SEEKING  EDITOR  with  understanding  j 
of  publishers  problems  for  mail  oriented 
general  interest  magazine  with  large  j 
circulation.  Must  relocate  in  Midwest,  i 
Send  complete  resume  and  salary  his-  I 
tory  to  Box  6322,  Editor  &  Publisher.  All 
replies  confidential.  , 

SPORTS  EDITOR  ! 

The  nation’s  fastest  growing  afternoon/  j 
Sunday  newspaper  is  looking  for  a  sports  1 
editor  who  can  direct  news  coverage  and  j 
can  produce  a  sports  section  with  quality  j 
grqaphics  and  writing.  Sports  coverage  [ 
includes  Atlanta  Falcons,  Atlanta  i 
Braves,  Georgia  and  Georgia  Tech. 

Ideal  candidate  will  have  had  at  least  2  | 
years  writing  experience  on  a  daily  news-  i 
paper,  plus  proven  layout  and  supervis¬ 
ory  skills.  Send  resume,  non-returnable 
tearsheets  and  clips  to:  J.  R.  Osteen, 
Managing  Editor,  Gwinette  Daily  News, 
394  Clayton  St,  NE,  Lawrenceville  GA 
30246.  _ 


WEEKLY  NEWSPAPER  in  lovely  small 
town  needs  experienced  general  reporter 
who  can  do  hard  and  soft  news,  layout, 
photography  and  VDT.  Can  you  com¬ 
municate  in  a  conservative  town?  If  so, 
78  year  old  award  winning  newspaper 
can  provide  a  good  job  for  you!  Right 
person  considered  for  editor.  If  you  can 
do  it  all,  send  resume,  raw  copy,  clip¬ 
pings,  salary  requirements  tO:  Sharon 
Taylor,  Archbold  Buckeye,  207  N 
Defiance  St,  Archbold  OH  43502.  No 
phone  calls. 


WIRE  EDITOR 

News  judgment  to  recognize  the  best 
stories,  yet  not  pass  over  the  appealing 
offbeat.  Edit  tightly,  prod  wire  services 
for  missing  angles,  watch  for  local 
interest,  present  best  overall  news  pack¬ 
age,  Contact:  John  Bradley,  The  Com¬ 
mercial  Appeal,  Box  334,  Memphis  TN 
38101. 


CENTRAL  PUBLICATIONS  EDITOR 
EAST-WEST  CENTER 

The  East-West  Center  is  an  educational  institution  established  in  Hawaii 
by  the  United  States  Congress  in  1960  "to  promote  better  relations 
between  the  United  States  and  the  nations  of  Asia  and  the  Pacific 
through  cooperative  study,  training  and  research." 

MAJOR  RESPONSIBILITIES:  Under  the  direction  of  the  Director  of 
Public  Affairs,  serves  as  editor  and  writer  of  a  bimonthly  tabloid  CEN- 
TERVIEWS  and  a  biannual  institutional  magazine  PERSPECTIVES. 
Responsible  for  soliciting  writers:  reviewing,  selecting  and  editing 
articles;  rewriting  to  enhance  readability:  and  coordinating  design  and 
production.  Maintains  and  builds  circulation  list.  Develops  other  pro¬ 
motional  and  informational  publications  to  increase  understanding  of 
the  Center's  goals  and  prc^rams:  administers  the  budget  for  these 
publications.  Analyzes  and  evaluates  the  effectiveness  of  these  publica¬ 
tions.  Handles  the  public  information  program  with  a  public  information 
officer. 

REQUIRED  QUALIFICATIONS:  Bachelor's  degree  or  equivalent  in 
journalism,  communication  or  related  field.  Proven  record  as  a  writer/ 
editor.  With  the  degree,  seven  years  of  progressively  responsible 
experience  in  writing  and  editing.  Demonstrate  abili^  to  clearly  and 
concisely  express  complex  technical  research  and  ideas  in  a  crisp 
journalistic  style.  Demonstrated  ability  to  work  quickly  and  complete 
assignments  and  to  establish  and  maintain  cooperative  work  rela¬ 
tionships  with  others. 

PREFERRED  QUALIFICATIONS:  Experience  in  magazine  journalism. 
Demonstrated  ability  as  an  editor  with  at  least  two  of  the  seven  years 
spent  editing  a  scientific,  technical  or  educational  publication.  One  year 
of  supervisory  experience,  including  determination  of  work  priorities, 
delegation  and  monitoring  of  assignments,  and  evaluation  of  completed 
work.  Demonstrated  ability  to  work  cooperatively  with  academic/ 
research  personnel.  Work  experience  in  Asia  and  the  Pacific. 
Experience  in  identifying,  planning,  producing  and  evaluating  com¬ 
munication  programs. 

SALARY:  $29,374  per  year  plus  cost-of-living  allowance  of  20.0% 
^object  to  change). 

Please  send  a  convincing  cover  letter  with  your  resume  detailing  the 
relevance  of  your  experience/background  to  the  position.  Indicate 
length  of  experience  in  editing  and  length  o  experience  in  writing  Send 
up  to  ten  of  your  best  work  samples-5  of  editing  and  5  of  writing.  Label 
each  sample  as  an  example  of  either  your  writing  or  editing.  Do  not  send 
boxes  of  hard-cover  books,  etc.  Provide  name,  address,  and  phone 
number  of  three  references  who  have  worked  with  you  professionally. 
Applications  must  be  postmarked  by  September  30,  1983.  Send  to 
Karen  Lam,  Personnel  Office,  Department  516,  East-West  Center,  1 777 
East-West  Road,  Honolulu  HI  96848. 

An  Equal  Opportunity  Employer  (MiF) 


THE  SEATTLE  POST-INTELLIGENCER  : 
has  an  opening  for  a  general  assignment  | 
reporter.  Copy  editing  background, 
sports  or  business  writing  desirable  but  I 
not  essential.  Women  and  minorities  are  ' 
encouraged  to  apply.  Send  resume,  clips 
and  references  to:  Tom  Read,  Assistant  : 
Managing  Editor,  Seattle  P-l,  Box  1909,  ’ 
Seattle  WA  98111. 


UNTRADITIONAL  local  government 
bloodhound  with  a  knowledge  of  Texas, 
budgets,  auditing,  politics  and  byways.  | 
Self-starter  for  continuing  in-depth  look  ' 
at  county,  village,  town,  city  practices, 
people  and  archives.  Watchdog  organ¬ 
ization  experience  valuable.  If  you  can 
track  a  dollar  or  a  court  case  through  a 
smokescreen,  we'd  like  to  talk.  Box  ' 
6261,  Editor  &  Publisher 


FREELANCE 


FREELANCE  WRITERS  sought  for 
monthly  milita^/survival  publication. 
Write:  MX,  Military  Exchange,  Box  3, 
Torrington  CT  06790. 


WANTED:  Thoroughbred  racing 
magazine  serving  central  and  southwest¬ 
ern  states  needs  quality  freelance  arti¬ 
cles  and  photography.  Contact:  Del  Hol¬ 
lingsworth,  PO  Box  5418,  Norman  OK 
73070;  (405)  364-9444. 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Twice-a- 
month  subscription  rates.  M  Sternman, 
68-38  Yellowstone,  Forest  NY  11375. 


MARKETING  MANAGER 
Large  family  owned  metropolitan  daily 
seeks  experienced  marketing  specialist 
who  is  capable  of  analyzing  and  present¬ 
ing  major  newspaper  research  material. 
Successful  candidate  should  have  the 
ability  to  generate  professional  sales 
tools  including  audiovisual  pre¬ 
sentations.  Salary  commensurate  with 
experience.  Send  resume  to:  Joe 
Yoakum,  Personnel  Manager,  The  Fres¬ 
no  Bee,  1626  E  St,  Fresno  (JA  93786. 
An  equal  opportunity  employer. 

VICE  PRESIDENT 
MARKETING/SALES 
A  dynamic,  growing  Midwestern  com¬ 
munications  company  in  Zone  3  is  offer¬ 
ing  an  outstanding  career  opportunity  in 
its  newly  created  position  of  Vice  Presi-  i 
dent,  Marketing/Sales.  The  selected  | 
candidate  will  be  responsible  for  j 
developing  the  company’s  first  com¬ 
prehensive  marketing  and  sales  program 
br  newspaper,  broadcast,  and  com-  1 
j  mercial  printing  businesses  in  a  commu-  i 
1  nity  of  60,000. 

j  The  desired  candidate  must  possess 
strong  business  and  marketing 
experience,  strong  motivational  skills, 
sound  anal^ical  ability,  and  excellent 
oral  and  written  communication  skills. 
Experience  in  the  communications  field 
is  desirable. 

The  compensation  package  is  excellent 
and  includes  a  relocation  component. 
Qualified  candidates  should  send  a  com¬ 
plete  resume  to  Box  6326,  Editor  &  Pub¬ 
lisher. 


MARKETING  RESEARCH 


WRITER/REPORTER/RESEARCHER 
Experienced  writer/researcher  needed  to 
gather  market  information  for  national 
food  trade  publication.  Position  requires 
travel  to  various  markets  across  the 
country  for  approximately  30%  of  the 
year.  Publisher  is  located  in  the  metro¬ 
politan  Detroit  area.  Salary  range  begins 
at  $1000  to  $1200  per  month  com¬ 
mensurate  with  experience.  Please 
include  educational  background  and 
writing/research  samples.  Reply  Box 
6306,  Editor  &  Publisher. 


PRESSROOM 


HAWAII 

$500  REWARD 
$5IX)  reward  for  information  leading 
to  employment  of  productive,  quali¬ 
ty-oriented  press  operator  or  fore¬ 
man  who  is  promotable  and  willing 
to  relocate  in  Hawaii.  Reward  paid  ! 
I  after  120  days  of  employment. 

I  Growing  publishing  company  and  i 
I  commercial  printing  operation  off-  | 
ers  good  salary,  medical  and  dental  | 
coverage,  employer-paid  life 
insurance,  profit  sharing  and  more.  | 
'  Contact:  Ken  Berry  or  Randy  Eller- 
sick,  Sun  Press,  46-016  Alaloa  St, 
Kaneohe  HI  96744.  Phone;  (808) 

!  235-5881 . 


PRESSMAN  to  run  new  Goss  Communi- 
I  ty.  Experience  in  camera  and  Cheshire 
!  helpful,  management  possibilities.  Rep- 
!  ly  tO:  Metro  Newspapers,  PO  Box  6578, 

j  (Columbia  SC  29260. _ 

!  PRESSROOM  PLATEMAKING 
MANAGER 

Immediate  opening  for  an  aggressive, 

!  mature  manager  with  promotion  poten- 
j  tial.  Will  be  totally  responsible  for  top 
I  quality  production  on  a  Goss  Urbanite 
I  with  tri-color  unit  running  a  30,000  dai- 
1  ly,  weeklies  and  commercial  work.  Self 
i  starter  send  resume  to:  Patrick  A,  Rober- 
j  son.  Port  Arthur  News,  PO  Box  789,  Port 
Arthur  TX  77642. 


I  SHIFT  FOREMAN 

Needed  immediately.  Hunter,  fisher- 
!  man,  ski  enthusiast,  boater.  If  you  enjoy 
j  these  sports  we  have  the  ideal  job  for 
you.  We  are  looking  for  an  experienced 
pressroom  operator/manager  who  is  cap¬ 
able  of  running  a  5  unit  Goss  Community 
press.  Running  it  WELL  and  at  full  color 
capacity.  We  print  a  variety  of  small 
weekly  newspapers  and  commercial 
circulars.  If  you  want  to  work  evenings 
and  fish  or  hunt  days,  please  respond  to 
I  Box  6325,  Editor  &  Publisher.  Non 
I  sports  enthusiasts  are  also  encouraged 
I  to  apply.  This  position  is  in  the  moun- 
;  tains  of  wild,  wonderful  West  Virginia. 
Age  is  no  barrier.  Experience  and  the 
willingness  to  demand  a  quality  finished 
product  are  the  crucial  requirements. 

DRAW  YOUR  OWN 
CONCLUSIONS 

About  the  most  effective 
medium 

in  the  newspaper  field! 

Place  an  E&P  Classified 
and  you’ll  get  the  picture! 

(212)  752-7050 


PRODUCTION 


PERSON  with  full  knowledge  of  printing 
facilities  and  means  to  print  a  national 
newspaper  is  sought  for  a  6  month 
I  research  study.  Send  resume  to:  J. 

,  Coyne,  4th  Floor,  1645  Connecticut  Av, 

I  NW,  Washington  DC  20036. 


PRODUCTION  MANAGER 
Zone  1  group,  dailies,  weeklies  and  free 
distribution  needs  top  quality  produc- 
j  tion  manager.  Experience  in  union 
j  environment  helpful.  Perfect  opportu¬ 
nity  to  move  up  to  number  one.  Offset 
with  front  end  system.  Salaiy  negotiable. 
Send  resumes  to  Box  6280,  Editor  & 
Publisher. 

.  PRODUCTION  MANAGER 
j  Chicago  publisher  of  scholarly  books  and 
journals  needs  take-charge,  organized 
j  manager  for  rapidly  growing  list.  Must 
I  have  experience  in  all  phases  of  produc- 
I  tion.  MS  to  BB  with  many  color  illustra- 
j  tions.  Also  good  knowledge  of  lithogra¬ 
phy.  Send  resume  and  salary  history  to 
Box  6321,  Editor  &  Publisher. 
THECHICAGO  TRIBUNE,  a  leader  in  the 
communications  industry  has  recently 
established  a  Quality  Control 
department.  We  have  completed  our 
conversion  to  a  new  production  facility 
including  the  most  advanced  equipment 
in  the  industry.  We  are  looking  for  quali¬ 
fied  candidates  to  fill  TWO  positions. 
•Quality  control  manager-prepress: 
responsible  for  developing, 
implementing  and  monitoring  process 
control  standards  in  composing  and 
camera  departments,  including:  type¬ 
setting,  halftones,  color  separations, 
film  and  chemistry.  Qualified  candiates 
should  have  previous  experience  in 
operation  and/or  management  of  separa¬ 
tion  and  other  prepress  systems  as  well 
I  as  strong  analytical  and  communication 
i  skills. 

!  •Quality  control  manager-press/ 
mailroom:  responsible  for  developing, 

I  implementing  and  monitoring  process 
\  control  standards  in  plate,  press,  and 
'  mailroom  operations,  including:  color 
i  and  halftone  reproduction  and  com- 
1  mercial  printing.  Qualified  candidates 
\  should  have  previous  experience  with 
I  offset  lithography  and  have  strong 
,  analytical  and  communication  skills. 

I  Previous  quality  control  experience  is 
desirable,  but  not  prerequisite  for  these 
;  positions. 

'  We  offer  an  excellent  salary  and  benefits 
package.  If  interested,  please  send 
!  resume  to:  435  N  Michigan,  Room  634, 
Chicago  IL  6061 1. 
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HELP  WANTED 


MUST  REPLACE  ad  manager  who  is 
soon  to  retire.  My  small  daily  in  North 
Alabama  is  in  real  growth  area.  Looking 
for  experieced,  promotion  minded  man¬ 
ager  who  can  inspire  small  staff.  Salary, 
commission,  fringe  benefits.  This  is  a 

food  position  with  a  good  company, 
end  your  resume  to  Box  6272,  Editor  & 
Publisher.  I  will  immediately  get  in 
touch  with  all  persons  who  apply  to  this 
ad. 

WHAT  HELPS  US 
HELPS  US 
HELP  YOU 


To  expedite  your  questions, 
claims  and  payments  regard- 
ing  classified  invoices, 
please  RETURN  THE  YEL¬ 
LOW  COPY  OF  THE  INVOICE 
WITH  YOUR  PAYMENT,  and 
refer  to  the  invoice  number  in 
all  correspondence  regard¬ 
ing  your  bill.  This  will  assure 
proper  credit  to  your 
account. 


POSITIONS  WANTED 


CARTOONIST 


POSITIONS  WANTED 


POSITIONS  WANTED 


EDITORIAL  cartoonist,  illustrator,  |  ADAPTABLE  reporter/photographer,  8 
experienced,  published  in  southeastern  {  years’  daily  experience,  seeks  career 
newspaper.  Will  relocate.  Write  for  sam-  position.  Any  Zone,  any  size  daily.  Box 
pies.  Box  6052,  Editor  &  Publisher.  6252,  Editor  &  Publisher. 


_ CIRCULATION _ 

COLLEGE  GRADUATE,  major  metro 
oriented,  knowledgeable  in  all  circula¬ 
tion  operations  including  marketing, 
development  and  budgeting.  Interested 
in  challenging  position  with  progressive 
organization.  Box  6287,  Editor  &  Pub¬ 
lisher. 


THANK  YOU: 

E&P  CLASSIFIED 
DEPARTMENT 

POSITIONS 

WANTED 

i 

ADMINISTRATIVE  \ 

GENERAL  MANAGER  of  mid-size  week-  j 
ly  seeks  post  as  small-daily  publisher  or  I 
assistant  to  publisher  at  larger  daily.  18  I 
years  working  experience  includes  ad 
sales  and  news,  14  years  as  daily  city  | 
editor  and  managing  editor.  Present  job  i 
requires  active  direction  of  all  news-  j 
paper  functions  with  emphasis  on  i 
advertising.  Shirt-sleeve  people  mana-  i 
ger.  Box  6025,  Editor  &  Publisher.  | 


PUBLISHER,  presently  with  6  day  issue  i 
plus  TMC,  seeks  relocation  with  small  i 
group.  Age  44,  MBA.  Family  man  with! 
complete  newspaper  knowledge.  Box 
6224,  Editor  &  Publisher.  | 

VETERAN  experienced  number  one  or! 
two  man  on  medium  to  small  daily  | 
desires  change.  Weekly,  TMC,  shopper  ^ 
veteran.  Knows  newspapers  from  front ; 
door  to  bottom  line.  Write  Box  6284,  i 
Editor  &  Publisher.  1 

VICE  PRESIDENT/  ' 

General  Manager 

Heavy  in  Production  Management! 
desires  position  in  Zone  2.  Experienced  i 
in  newspaper  and  commercial  work.  Box  , 
6315,  Editor  &  Publisher.  [ 

ADVERTISING 


PICTURE  EDITOR  i  f 

Or  photographer  who  thinks  like  one.  : 
Eight  years  as  photographer,  editor  for  !  . 
metro  daily,  AP,  national  magazine  look-  ! 
ing  for  good  picture  paper  that  wants  to  !  ( 
get  better.  Box  6223,  Editor  &  Pub-  1  i 

lisher. _  j  I 

PROFESSIONAL  private  investigator,  5  i 
1  years  as  agency  owner;  MS  degree,  labor  : 
i  relations;  minors  in  journalism  and  ’  i 
I  international  business;  University  of  !  | 
I  Oregon  journalism  graduate  teaching  ;  i 
!  fellow;  4-year  Navy  intelligence  veteran;  j  j 
1  seeks  challenging  investigative,  busi-  i  1 
ness  and/or  labor  reporting  position,  any  I  i 
Zone.  Robert  L.  Reveley;  (206)  623-  '  ' 
3372.  I  I 

_  I  I 

;  QUALITY  JOURNALIST,  5  years  daily  i 
I  experience  covering  education,  govern-  \ 
{  ment,  looking  for  professional,  ethical  i  j 
paper.  Respect  for  employees'  enter-  I  | 
prise,  in  and  out  of  the  office,  important.  !  | 
Zones  1-6.  Box  6309,  Editor  &  Pub-  '  , 

lisher. _ ^  I  I 

GULF  COAST  assignment  sought  by  vet-  j  ; 
eran,  talented,  mature  photojournalist  |  i 
with  the  ability  to  do  it  all  in  the  news-  '  | 
room,  or  specialize.  Right  paper  must  do  |  ( 
more  than  scratch  the  surface  in  its  '  : 
reporting.  Lee  Young,  Box  1131,  Pon-  i  I 
chatoula  LA  70454;  (504)  386-4375.  i  i 

1  ATTORNEY,  FORMER  JOURNALIST.  |  ; 
I  MA  in  Journalism.  JD  with  honors.  I  , 
I  Teaching  and  media  experience.  ' 

,  Excellent  writer.  29,  female.  Seeks  ! 

'  position  combining  law  and  journalism  ' 

I  and/orteachingposition.  Currently  work-  | 
ing  in  law  firm.  Prefer  Zones  4,3,6.  Will 
!  relocate.  Box  6301,  Editor  &  Publisher.  i 

I  ARTS/feature  writer/drama  critic  for  ma-  | 
jor  daily  seeking  position  on  weekly  in 
Zones  1,2,3  or  9.  Box  6317,  Editor  & 

I  Publisher. 

I  BIG  EAST  GRAD  seeks  position  as 
;  sportswriter  for  a  daily.  Willing  to  relo- 
;  cate.  Jeff  Navin,  6  Southridge  Rd,  Nian- 
I  tic  CT  06357.  j 


i  CREATIVE  WRITER/PHOTOGRAPHER  ! 
i  seeking  magazine  or  public  relations  i 
!  position,  any  major  metro  area.  J-school/  i 
'  business  degrees,  7  years  freelance,  3 
I  years  newspaper,  20  years  photo.  Bob  ! 
I  Tureaud;  (504)  866-7627;  626-9735.  i 
j  ENTERPRISING  free-lance  writer  hav-  J 
!  ing  extensive  experience  with  West  ^ 
I  Coast's  largest  newspaper  seeks  | 
i  expanded  opportunities.  Have  focused  [ 
!  on  sports,  yet  also  interested  in  wide  | 
!  range  of  features.  Based  in  Southern  ' 
.  California,  can  travel.  Box  6214,  Editor  j 
&  Publisher. 

I  EDITOR,  seeks  position  as  editor  of  , 
I  weekly  or  reporter  for  daily.  Five  years 
editing,  reporting,  layout  and  photogra-  ; 
1  phy  experience.  Prefer  Florida,  but  con-  , 
'  sidereasternZone4.  Box6281,  Editor& 
Publisher.  I 


AGGRESSIVE,  AWARD-WINNING  ; 
reporter  seeks  challenging  position.  Will 
relocate.  Box  6283,  Editor  &  Publisher.  | 

COPYEDITOR:  Reporter  with  10  years  ' 
major  Zone  2  experience  who  has  taught  i 
college  English  wants  to  turn  talents  to  ' 
copyediting.  Zones  1,2,3,  career  I 
I  position.  Box  6304,  Editor  &  Publisher.  ' 

I  SPORTS  REPORTER  seeks  medium  size  ' 
!  daily.  Covered  everything  from  local  to 
J  pros.  J-grad,  3  years  on  daily.  Willing  to  , 
!  relocate.  Box  6268,  Editor  &  Publisher.  ' 

I  SPORTS  WRITER  seeking  position  with 
!  daily.  Have  experience  in  college  sports 
!  information  as  an  intern  and  in  pro  sports 
j  publicity.  Box  6297,  Editor  &  Publisher. 

!  THIS  AD  IS  DIFFERENT  because  the 
'  author  is  a  versatile  (writer,  photo- 
!  grapher,  editor),  experienced  (5  years), 
i  and  employed  (Southeast  daily)  photo- 
j  journalist  seeking  a  change.  I’m  looking 
i  for  a  QUALITY  paper  in  a  mid-sized  East- 
1  ern  United  States  city  with  pleasant 
'  working  conditions,  stable  financial 
I  situation,  and  reasonable  pay.  Box 
I  6277,  Editor  &  Publisher. 

I _ 

!  VIENNA-BASED  freelance  writer,  novel- 
I  ist,  seeks  science  editor/reporter  slot. 
United  States  coastal  city  preferred. 

!  Novels  make  job,  publication,  place 
I  more  important  than  previous  public  re- 
I  lations-sized  salary.  Award-winner  with 
strong  US  and  international  record  of 
I  illuminating  science  and  technology  for 
i  public-everything  from  aerospace  to 
I  oceanography,  in  all  a-vand  print  media. 

'  Samples,  c-v,  on  air-mail  request  tO: 

I  Posey,  Hofstattgasse  20/8,  1180  Vien- 
I  na,  Austria. 

j  WORKHORSE,  circulation  builder, 

I  seeks  career  move  to  managing  editor  of 
small-to-medium  daily,  or  city  editor  of 
i  medium-to-large  daily.  Box  6276,  Edi- 
1  tor  &  Publisher. 

i  WIRE  EDITOR  for  small  daily  seeks 
I  copyediting  job  with  larger  daily.  BJ,  five 
I  years  weekly  and  daily  experience.  Copy, 
i  heads  and  layout  sharp,  clean.  Box 
6305,  Editor  &  Publisher. 

20-YEAR  SPORTS  veteran.  Editor- 
columnist-writer.  Seeks  new  vistas  in 
sports  journalism.  Zones  3-4;  AM  or  PM. 
Box  6303,  Editor  &  Publisher. 


I  INCISIVE,  innovative,  inquisitive, 
i  immediately  available  with  Los  Angeles 
I  Times  experience,  full-time  or  freelance. 
GlaeThien,  551  East  4th.  Escondido  CA 
92025. 

'  I'M  A  HARD-WORKING  sports  writer 
:  with  4  years  of  experience  on  a  mid-sized 
I  daily  covering  pro  baseball  and  hockey. 

.  I'm  looking  to  move  to  an  any-sized  daily 
I  near  a  major  metropolitan  market.  Beat 
work  my  specialty.  I'm  a  digger.  Free  to 
I  relocate  anywhere.  Box  6320,  Editor  & 
Publisher. 

MY  DAILY  best  will  grace  any  editorial 
'  page  in  America.  Stymied  Number  2  on 
I  4-man  page  seeks  opportunity,  chal¬ 
lenge  where  issues,  not  ideology,  shape 
'  policy.  Box  6318,  Editor  &  Publisher. 

i  NEWSMAN,  BA.  More  than  a  decade  of 
experience  in  sound  reporting  based  on 
;  research  abilitv.  Career  position  sought. 
Box  5642,  Editor  &  Publisher. 

I _ FREELANCE _ 

'  CARLA  MARIE  RUPP.  15  years  pro- 
,  fessional  journalism  experience 
!  (including  SVz  years  associate  editor 
I  with  Editor  &  Publisher)  seeks  diverse 
news,  feature  writing  or  publicity  assign¬ 
ments.  Call  Carla  Rupp  at  (212)  244- 
j  3800  or  (212)  608-1487  for  any  edito- 
:  rial  or  photo  needs,  or  leave  toll  free 
I  message  for  Carla  Rupp  at  1-800-525- 
,  5097. 

I _ MARKETING _ 

MARKETING/Advertising  Director. 
Experienced  in  daily  newspapers, 
shoppers,  direct  mail.  Would  prefer 
!  areas  1,2  or  5.  Currently  employed.  Box 
;  6292,  Editor  &  Publisher. 

i  PHOTOGRAPHER 

■  ENERGETIC  and  aggressive  photo- 
!  grapher  eager  for  position  on  small  or 
I  medium-size  daily.  Three  years 
experience  on  semi-weekly.  Especially 
talented  in  sports  photography.  Zones 
’  7,8,9.  Brenda  Handy,  385  Concord  Ct, 
Manteca  CA  95336;  (209)  823-3438. 

I _ PRODUCTION _ 

I  PRODUCTION  MANAGER-36  years  all 
!  phases  of  production  and  press  erection. 
Sixteen  years  in  management.  Proven 
record  in  cost  control,  profit 
improvement,  production  cost,  labor  re¬ 
lations,  expansion,  and  people  manage- 
i  ment.  Resume  and  references  available. 
!  Box  6316,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 


Use  zone  number  to  indicate  location 


without  specific  identification 


AD  MANAGER/salesman  with  daily  and  I  EXPERIENCED  managing  editor,  all 
weekly  newspaper  experience  seeking |  phases  of  mid-sized  regional  daily 
position  on  a  progressive  Rocky  Moun-  operation  in  competitive  market,  seeks  i 
tain  area  publication.  Please  send  issue  1  editorship  of  daily  or  management  post  ; 
and  promotional  piece.  Box  6269,  Edi-  in  larger  market.  Box  6278,  Editor  & 
tor  &  Publisher.  Publisher. 
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Shop  Talk  at  Thirty 

How  to  cover  foreign  news 


By  Daniel  B.  Drooz 

Robert  Sample  of  the  New  York 
Times  believes  there  is  more  at  stake  in 
foreign  news  than  may  be  immediately 
apparent. 

“Ask  yourself,  would  the  U.S.  auto 
industry  be  in  such  bad  shape  if  the 
Detroit  papers  had  had  men  in  Japan 
and  Europe  a  decade  ago? 

“Would  the  U.S.  steel  industry  be 
laying  off  workers  if  the  Pittsburgh  pa¬ 
pers  had  been  covering  the  European 
Economic  Community  and  the 
Japanese  steel  industries  and  their 
export  policies  10  years  ago? 

“People  won’t  wake  up  to  the 
importance  of  foreign  news  until  a  few 
more  banks  fail  because  of  lousy  for¬ 
eign  loans,”  Semple  said. 

Semple  said  that  newspapers  which 
can’t  afford  their  own  foreign  corre¬ 
spondents  could  at  least  package  for¬ 
eign  news  attractively.  “And  I  don’t 
mean  one  column  of  briefs.  That’s  what 
people  get  on  tv.” 

The  Times  spends  an  average  of 
$200,000  a  year  on  each  of  its  bureaus, 
or  about  $8  million  total.  The  costs  vary 
according  to  the  amount  of  travel  re¬ 
quired.  The  Times  figures  it  spends 
another  $1  million  on  a  huge  backfield, 
the  editors  at  home. 

“I  simply  can’t  believe  that  the  read¬ 
ers  of  the  New  York  Times,  the  Los 
Angeles  Times,  the  Chicago  Tribune, 
the  Philadelphia  Inquirer,  Time,  and 
Newsweek  and  perhaps  a  few  more  like 
the  Baltimore  Sun  are  the  only  ones 
interested  in  foreign  news,”  Semple 
says. 

Semple  considers  the  Baltimore  Sun 
an  example  of  a  smaller  paper  (morning 
edition  177,(XX),  Sunday  373,000)  doing 
its  duty  to  its  readers.  “The  Sun  fields 
eight  staff  correspondents  abroad  and, 
believe  me,  they  compete  with  the 
Times.” 

The  Sun  spends  $1  million  annually 
on  its  eight  correspondents.  “Our 
budget  is  going  up  slightly  over  the  next 
two  years,”  says  foreign  editor  Richard 
O’Mara. 

Last  year  the  Sun  commissioned 
Frank  Majid,  the  father  of  tv  “happy 
talk”  news,  to  survey  its  readers  on 
foreign  reporting.  Majid  concluded  that 
56%  of  the  Sun’s  readers  “regularly 
read”  the  paper’s  foreign  correspon- 


(Daniel  B.  Drooz  covered  Africa  for 
the  Chicago  Daily  News  and  the  Middle 
East  for  Times.  For  his  coverage  of  the 
raid  on  Entebbe  for  the  Toronto  Star, 
Drooz  won  the  National  Newspaper 
Award.) 


dents  and  39%  said  they  read  them 
every  day. 

Based  on  the  experience  of  those 
newspaper  editors  already  covering 
foreign  news,  here  is  what  you  should 
anticipate  if  you  decide  to  add  foreign 
coverage: 

1.  Money.  It  costs  $75,000  to 
$150,000  per  correspondent,  excluding 
salary.  If  you  choose  to  cover  from 
home,  as  the  St.  Petersburg  Times 
does,  figure  $30,000  a  year  in  travel 
expenses.  The  cost  of  living  varies 
widely.  Check  the  State  Department 
for  their  schedule  of  living  costs. 

2.  The  foreign  editor.  The  key  is 
experience.  He  or  she  will  need  to 
devise  ways  to  keep  abreast  of  what’s 
going  on  overseas.  One  way  is 
voluminous  reading — newsletters, 
quarterlies  and  foreign  news  magazines 
and  newspapers.  He  should  attend 
State  Department  briefings  and  visit 
embassies  or  consulates  to  hear  views 
from  the  other  side.  The  foreign  editor 
should  go  abroad  at  least  once  a  year. 
This  gives  him  or  her  a  chance  to  visit 
correspondents  and  to  meet  key 
international  figures. 

3.  Costs,  protection  and  benefits. 
Travel  is  more  expensive  overseas.  But 
the  costs  are  tax  deductible.  Check  life 
and  health  insurance  coverage,  particu¬ 
larly  if  you  are  going  to  cover  the  Third 
World.  Lloyds  of  London  provides  “all 
risk”  insurance — at  a  price.  It  is  the 
only  policy  valid  in  a  combat  zone. 
Some  newspapers  provide  drivers, 
cooks,  maids  and  translators,  a  cost 
which  must  be  considered. 

4.  Communications.  Phone  calls  from 
the  U.S.  abroad  are  generally  cheaper 
than  telex.  The  reverse  isn’t  always 
true.  It’s  often  cheaper  to  have  your 
correspondent  call  in  when  he’s  ready 
to  file  and  let  you  call  back  for  dictation 
or,  technology  permitting,  direct  mod¬ 
em  transmission  from  a  portable  com¬ 
puter. 

5.  Sources.  The  Soviets  aren’t  the 
only  diplomats  who  practice  dis¬ 
information.  The  U.S.  State 
Department  has  its  own  ax  to  grind.  Be 
wary.  In  some  areas,  sources  don’t 
want  to  be  named.  It  could  cost  them 
their  lives.  The  rules  of  journalism  are 
different  overseas.  Be  careful. 

6.  The  competition.  The  British  use 
chequebook — sorry  checkbook — 
journalism  to  insure  exclusivity.  So  do 
the  American  networks,  even  if  only  to 
assure  themselves  of  ready  access  to  a 
phone  or  telex.  You  will  have  to  be 
resourceful  to  compete. 

7.  Language.  There’s  no  substitute 
for  understanding  the  natives.  Ideally, 


the  correspondent  should  not  only 
speak  but  be  able  to  read  the  local 
newspapers  and  understand  radio 
newscasts,  prime  sources  of 
information.  The  quality  of  the  report¬ 
ing  improves  in  direct  proportion  to 
language  ability.  Great  fluency  isn’t 
needed.  A  language  course,  however, 
generally  is.  It  only  takes  about  1,000 
usable  words  to  communicate  reason¬ 
ably  well.  If  your  correspondent  will  be 
expected  to  move  about  from  country 
to  country,  you  should  figure  on  money 
for  translators. 

8.  Strategy.  Being  where  the  news  is, 
is  half  the  game.  The  Middle  East 
generates  more  news  than  any  other 
place  abroad,  with  Israel  in  first  place. 
Africa  runs  a  close  second.  Asia,  with¬ 
out  U.S.  involvement  in  a  war,  is  an 
economic  story.  So  is  Europe.  Make 
sure  your  correspondent  can  count. 
Remember:  You  generally  can’t  get 
there  from  here,  anywhere  in  the  Third 
World.  Make  contingency  travel  plans. 

9.  Paperwork.  Visas  are  necessary. 
A  U.S.  passport  doesn’t  guarantee 
automatic  entry  everywhere.  Being  a 
journalist  can  be  a  liability.  Get  visas  in 
advance  when  possible.  Make  sure 
they  are  multiple  entry.  And  you  may 
need  a  work  permit,  even  if  you  are 
working  for  a  U.S.  employer. 

10.  Playing  the  angles.  Bribing  offi¬ 
cials  is  quite  common.  It  may  cost  you 
$10  to  have  your  passport  stamped, 
another  $10  to  get  it  back  and  $5  to  get 
your  vaccination  certificate  returned. 
Black  market  currency  exchanges  may 
be  profitable  but  your  hosts  frown  on  it. 
Don’t  get  in  trouble  with  the  local  gov¬ 
ernment. 

11.  Getting  paid.  Airmail  salary  and 
expense  checks.  Don’t  let  the  eco¬ 
nomy-minded  dolt  in  the  mailroom 
send  your  man  in  Addis  Ababa  his 
check  any  other  way. 

12.  Letters  from  home.  The  corre¬ 
spondent  abroad  needs  to  see  the  paper 
daily.  Also  clips  with  encouragement 
and  suggestions  from  the  quarterback 
at  home.  And  be  patient.  It  usually 
takes  longer  to  do  less  in  a  foreign  coun¬ 
try  than  one  could  do  at  home.  No  one 
in  Agadir  knows  who  your  Harrison 
Salisbury  is,  or  cares. 


LEE  DIRKS 
&  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 

Suite  3870/400  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 
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Italian  12-meter  yacht  “Azzurra"  competing  in  the  1983 
foreign  trials  for  the  America’s  Cup  Races  off  Newport 


United  Press  International 


FOR  SAILING  YACHTS  AND  YACHTING  SALES 


If  a  yacht  is  “a  hole  in  the  water  into  which  one  throws 
money,”  the  waters  of  Newport,  R.I.  are  the  world's 
richest  during  the  America’s  Cup  Races.  Twenty-four 
times  since  1851,  foreign  yachtsmen  have  tried  to 
capture  the  cup  first  won  by  the  New  York  Yacht  Club 
entry,  America.  Trials  for  selection  of  a  U.S.  and  a 
foreign  competitor  go  on  all  summer,  during  which  time 
Newport  swarms  with  yachtsmen,  marine  equipment 
suppliers  and  outfitters,  and  society  folk  for  whom  the 
summer  may  be  one  long,  peripatetic  party,  ending  in 
September  after  the  final  race. 


This  triennial  event  means  exceptional  riches,  but  New 
England  is  a  yachtsman’s  paradise  any  year,  with  more 
miles  of  coastline  than  California  and  hundreds  of 
hospitable  harbors.  From  the  Canadian  border  to 
Greenwich,  Connecticut,  thousands  of  boat  owners 
spend  much  of  their  spare  cash  on  purchases  to  better 
their  enjoyment  of  water-borne  money-eaters  of  all 
sizes.  Year  in  and  year  out,  they’re  a  buoyant  part  of  the 
economy  of  a  region  where  per-household  newspaper 
coverage  is  among  the  nation’s  highest — with  parallel 
results  for  newspaper  advertisers. 


Smart  marketing  starts  with  New  England  daily  newspapers 

MAINE  MASSACHUSETTS  CONNECTICUT  RHODE  ISLAND 

Bangor  Daily  News  (M)  Boston  Globe  (AD&S) 

The  Lewiston  Daily  Sun  (M)  Boston  Herald  (M&S) 

Lewiston  Journal  (E)  Cape  Cod  Times  (Hyannis)  (E&S) 

Sunday  Sun-Journal  (S)  The  Enterprise  (Brockton)  (E&S) 

Maine  Sunday  Telegram  (S)  The  Daily  Transcript  (Dedham)  (E) 

Portland  Press  Herald  (M)  Gardner  News  (E) 

Portland  Express  (E)  The  Gazette  (Haverhill)  (E) 

Lynn  Item  (E) 

The  Middlesex  News  (E&S) 

The  Patriot  Ledger  (Quincy)  (E) 

Pittsfield  Berkshire  Eagle  (M) 

Salem  Evening  News  (E) 

Springfield  Daily  News  (E) 

Springfield  Union  (M) 

Springfield  Republican  (S) 

VERMONT  The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 

Burlington  Free  Press  (M&S)  Worcester  Telegram  (M-S) 

Rutland  Herald  (M&S)  Worcester  Gazette  (E) 


Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M&S) 
Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E&S) 
Torrington  Register  (E) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 
Woonsocket  Call  (E) 


NEW  HAMPSHIRE 


Union  Leader  (M) 

Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


Putting  the  damper 
on  'money  to  bum' 

That’s  the  purpose  of  “Waste  Line,”  a  new  feature  in  the  Columbus  Citizen- 
Journal.  Waste  Line  rewards  readers  whose  tips  lead  to  stories  about 
government  waste  of  tax  dollars. 

Since  its  inception,  readers  have  pinpointed  boondoggles  and  expendi¬ 
tures  that  range  from  the  silly  and  unnecessary  to  the  inexcusable  and 
extravagant.  Some  of  the  tips  have  led  to  Citizen-Journal  stories — and 
often  solutions — about; 

ir  security  floodlights  that  remained  burning  24  hours  a  day. 
ir  a  county  flagpole  lacking  nothing  but  a  fiag  to  fly. 
ir  the  state’s  testing  of  90,000  persons  for  jobs  that  did  not  exist. 
ir  a  multi-million  dollar  sewage  treatment  facility  that  has  never 
been  used. 

ir  city-owned  cars  that  have  sat  idle  for  as  long  as  three  years. 

^  a  $1.2  million  carpeting  job  for  a  government  agency  that  was 
awarded  without  competitive  bidding. 

Giving  citizens  the  opportunity  to  vent  their  frustrations  about  bureaucracy 
in  action  has  generated  hundreds  of  calls  and  letters  to  Waste  Line.  And 
with  any  luck,  it’s  reminded  government  officials  at  all  levels  to  quench 
unnecessary  spending. 


Columbus  Citizen- Journal 

a  Scripps-Howard  newspaper 
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